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SoftShee 



100% NOURISHED 
0% WEIGHED DOWN 

IT'S ABOUT TIME. 





OPTIMUM 

Oil Therapy™ 



DRY HAIR HEALER 



Revolutionary Micro-Oil Technology = No Greasy Build-up. 

Micro-beads of natural essential oils penetrate hair quickly to help 
combat dryness and repair split ends. All without weighing hair down. 

• Olive Oil for maximum moisture 
• Coconut Oil for brilliant shine 
• Avocado Oil for silky softness 
• Jojoba Oil for rich nourishment 
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FOR BIG GAME. 

THE FULL-SIZE NISSAN ARMADA. 

For more information, call 800-NISSAN3 or visit NissanUSA.com. 
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COLOR CHANGING SYSTEM 
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C9 by Champion " 
fleece hoodie 
19.99/21.99 XXL 
Mossimo* Denim 
Supply Co. jeans 24.99 
Baseball hat 14.99 
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MACY'S . CARSON PIRIE SCOTT & CO. • D E M O . MARSHALL FIELDS 
129 PRINCE STREET. NYC . BEVERLY HILLS . MONTREAL • PARIS . MILAN . TOKYO 
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FEATURES 
151 //The Juice 100 

Jay-Z or 50 Cent? Destiny's Child or the Diplomats? Anguilla 
or Atlanta? Let the arguments begin as VIBE ranks the 
HOTTEST PEOPLE, PLACES, AND THINGS for our 12th 
Anniversary Juice 100 list. And you'll never guess who's 
number one. What are you waiting for? Plus: Hip hop blogs, 
sneaker boutiques, top music execs, and so much more! 



184 // Gassed Up 

Comedy? Check. Movies? Check. Music? Let's find 
out. With his Oscar in tow and his reputation as 
entertainment's hottest triple threat on the line, 
JAMIE FOXX talks about fame, fatherhood, 
and fun at the top. by cheo hodari coker. 

PHOTOGRAPHS BY GUZMAN 

194 // Cold as Ice 

His street-hardened flow and casual 
demeanor have made YOUNG JEEZY the 
South's next big thing. But as the Atlanta 
native strives for stardom, will he survive 
his own shadowy past? by david peisner. 

PHOTOGRAPHS BY JONATHAN MANNION 



198 // Rude Awakening 

Neither substance abuse nor slumping 
sales have been able to dampen the love 
between BOBBY BROWN and WHITNEY 
HOUSTON. Now the star-crossed couple 
is putting their devotion to the ultimate 
test: a reality TV series, by rob kenner. 

PHOTOGRAPHS BY DANA LIXENBERG 



206 // The Chosen One 

A lot of folks think U.S. Senator 
B A rack OBAMA could be the first 
black president. But this dude is 
twice as smart and twice as 
serious as your standard- 
issue politico. BY JAMIE KATZ 

(CONTINUED ON PAGE 28) 



> Jamie Foxx 

On the cover and this page: 

("Gassed Up." page 184) 
photographed exclusively for 
VIBE by GUZMAN FOR 
CREATIVE EXCHANGE 
AGENCY. Styled by Liz Cowan 
for Creative Exchange Agency. 
On the cover: Blazer and tank 
by Oolce & Gabbana; jeans by 
Prps: leather and silver 
necklace by Nagual. 
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212 // Barrio Boogie 

PITBULL and NINA SKY recreate the chic, 
sexy, salsa vibe of 70s SPANISH HARLEM. 

PHOTOGRAPHS BY BEN WATTS. STYLING BY 
JOHN MOORE 



> Bobby Brown 
("Rude Awakening," 
page 198) photographed 
exclusively for VIBE by 
DANA LiXENBERG. 
Styled by Kim Reasonover. 
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LIPSTICK ARB LIPGLASS is donated to the m a c aids FUND 

TO SUPPORT MEN*VOMEN AND CHILDREN LIVING WITH HIV AND AIDS 

WWW.MACCOSMETICS.COM 



I 



no rented mansion, 
no attack dog. 
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>Keyshia Cole 

("The Juice 100," page 151), 
photographed exclusively for VIBE 
by ANTOINE VERGLAS. Styled by 
John Moore. Studded dress by 
Roberto Cavalli; necklace with 
heart pendant by Agatha Paris. 
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We are a study in form. Our 
shapes, our lines, our curves 
bend so smoothly, like fluid. 
We flow, moving with speed 
and grace. Blending our past 
and reinventing the future with 
style, speed, power and beauty 
with every turn, spin, start, stop 
and profile tuned to perform 
t in b'r 
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A performance in black by the Infiniti G35. 

With the most powetful V6 engine in its class; 298 horsepower, new 
6-speed manual transmission and sport-tuned suspension, it's 
movement at your fingertips. 
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VIBE will forward your request 
to each of the designers y 
name. It is the responsibility 
of the designers to respond 
to your requests. 
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Especially when you've yet to hear the 
sound of your heartbeat echoing off 
ancient canyon walls. To learn more 
about an Outward Bound wilderness 
adventure, call 1-888-88BOUND or visit 
www.outwardbound.org. j.iyKmghom 
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ONLY CINGULAR SOUNDS GIVES 
YOU EXCLUSIVE MUSIC TONES 
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Your enrollment signs you up to receive text messages each week on music trivia, news, and more. Messages may not begin until a few weeks after enrollment. Ringtones not available on all phone models. Ringtones require digital service and I 

a compatible phone. MEdia" Net service is required and usage will be charged according to your plan. Your direct bill will be charged every 30 days and. at the same time, credits will be added to your account, which can be used to buy \ 

ringtones and graphics through MEdia Mall. Usage will be charged according to your plan. See terms and conditions at www.cmgular.com/mediarterms. Ringtones and graphics provided by independent providers. Cingular is not responsible i 
for adverse effects of downloaded content. Nelly's name and likeness are the sole property of Sound Unseen Ltd. and are used with the permission of Sound Unseen Ltd. ©2005 Universal Records. ©2005 Cingular Wireless. All rights reserved. 
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10 Concerts. 10 Cities. 
Break Free. 
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A job in the Peace Corps means challenging yourself in a new 
environment often with limited resources. It also means making 
a real difference and gaining invaluable experience. Contact 
the Peace Corps today, and change your idea of what 
"changing the world" is all about. 



Peace Corps 



Redefine your world. 
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Reggae Box Set, 
Ultimate Collections, 
Best Of's & Compilations 



Bob Marley 
& The Wailers 



Reggae Classics 

REMASTERED WITH 
RARE AND BONUS TRACKS 



Scheduled To Arrive 7/26 
Reggae Gold 

Features the most semin 
singles that laid reggae's 
in America 30 bona fide 
classics 1969-1983 drawn 
the vaults ot Island. Univ 
and ASM Records Includ 
Irom Black Uhuru. Jimmy 
Toots & The Maytals. Burning 
Third World and morel 
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Recent Arrival 

Gold [2 CDs] 
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Double CO retrospective 
containing 34 tracks. 
Includes key hits, album tracks, 
digitally remastered sound, 
extensive liner notes, credits 
and period photos. Features 
the live tracks "Kinky Reggae" 
and "War/No More Trouble." 
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TOOTS & 
THE MAYTALS 
Live 



JUNIOR BURNING SPEAR 

MURVIN Man In The Hills 

Police & Dry And Heavy 
& Thieves 
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[2 CDs] 
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The 
Reggae Box 

[4 CD 
BOX SET] 
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DELUXE, 

bdition' [2 CD SETS] 



DILLINGER 
Ultimate 
Collection 



The Harder 
They Come 
Deluxe Edition 

[2 CD SET] 
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DENNIS BROWN 
The Complete 
A&M Years [2 CDs] 
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GREGORY BUJU BANTON BLACK UHURU 
ISAACS 'Til Shiloh The Dub Factor 
Night Nurse 
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The Harder 
They Come 
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LUCIANO 
Ultimate 
Collection 


Ultimate 
Collection 


Ultimate 
Reggae 
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Available At 


Tower.com 


W H UM e UTVRECORDS 

A UNIVERSAL MUSIC COMPANY 

©2005 Universal Music Entwpnses, a Division ot UMG Recordings, Inc. 



bobmarley.com • hip-o.com • islandrecords.com 
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SWEEPSTAKES 






Dr. Dre 

The Chronic 



Tupac/Makeveli 

The Don Killuminati 




Snoop Doggy Dogg 

Doggystyle 



The Very Best of 
Death Row 



($10 CD ) ($10 CD ) 



JAY-Z 



77ie Industry 



Jay-Z 

Fade To Black 

[$15.99 dv J t$15.99 pvpl ($22.99 dvd) 




Freestyle The Art of 
the Rhyme 



The MC 
yvhy We Do It 

15.99 dvd) 
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Hollywood • Times Square • Union Square • San Francisco • Orlando Walt Disney® World Resort • Chicago 
New Orleans • Denver • Miami • Sacramento • Costa Mesa • Ontario Mills • Arizona Mills • Orange 
Dallas Mockingbird Station • Dallas Grapevine Mills • Boston • Salt Lake City 

Beats, Rhymes & Life. Part of The Complete Collection. ^^JEMMEE) 
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POWER TO THE PEOPLE AND THE BEATS 

PUBLIC ENEMY'S 
GREATEST HITS 



PUBLIC 



ENEMY 



POWER TO THE PEOPLE AND THE BEATS 
PUBLIC ENEMY'S GREATEST HITS 





FIRST-EVER FULL LENGTH 
RETROSPECTIVE 
FROM THE MOST INFLUENTIAL 
HIP-HOP/RAP GROUP OF ALL TIME! 

Featuring 
Chuck D. Flavor Flav. 
Terminator X. Professor Griff 

18 digitally remastered classics including 
FIGHT THE POWER. BRING THE NOISE. 
REBEL WITHOUT A PAUSE. 
DONT BELIEVE THE HYPE. 
91 1 IS A JOKE. CANT TRUSS IT 
and HE GOT GAME 

Deluxe packaging with rare photos, 
detailed credits and insightful essays from 
Harry Allen and the Beastie Boys' Adam Yauch 



BELIEVE THE HYPE 8/2/05 
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The 

Palm Beach 
Exotic Collection 



View our entire inventory @ www.pblm.com 



1 Okeechobee Blvd. West Palm Beach Fl. 33409 561 V683-850I 
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VIDEO GAME BLOWOUT: SEX, GUNS. AND THE 'HOOD 
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BACK ISSUES 

To order back issues of VIBE, send issue date or cover description and $10 per copy (check or money order made 
out to VIBE) to: VIBE, P.O. Box 59585, Boulder, CO 80322-9585 Att: Back Issues. Or call 800-477-3974. 
Allow four to six weeks for delivery. 
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YOUR LICENSE TO VIBE DAILY 




» BREAKING NEWS 

MUSIC 

2* CELEBRITY PHOTOS 
* EXCLUSIVE VIDEOS 



THE NEW & IMPROVED 




J 



YOUR ONLINE URBAN AUTHORITY. 



This Month: Check Vibe.com for exclusive behind-the-scenes footage 
from the June 10-12 Vibe Musicfest, the hottest new music festival! 
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187 RIDE OR DIE (UBISOFT) 

DRIVE. BLAST. RULE. Defend your hood from rival 
gangs in over-the-top, arcade-style combat racing. 
www.187game.com 

AKADEMIKS 

Jeanius level products for the true denim taste- 
maker; available for men and women. 

www.akademiks.com 

APPLE BOTTOMS 
www.applebottoms.com 

AZZURE DENIM 

Men and women's urban-couture line. 
www.azzuredenlm.com 

BABY PHAT 
www.babyphat.com 

BUDGET RENT-A-CAR 

Whether you're traveling to Jamaica for business 
or pleasure, make Budget Rent-a-Car your choice 
for exploring the island paradise. Rent for three 
days and get the fourth day free. Conditions apply. 
For reservations and information, please call 
toll-free (877) 825-2953 or visit our website at 
www.budgetlamaica.com. 

COCA-COLA 

A new T-shirt line. A new radio station. A new sport. 
All around the country, kids are taking things into 
their own hands, doing something bigger than 
themselves. Coca-Cola can help you make your 
dreams a reality, too. Drop by makertreal.com to 
find out more. Coca-Cola. Make It Real. 

COCA-COLA "CLASSIC HOST" 
SWEEPSTAKES 

Coca-Cola and VIBE are giving you access with 
the "Classic Host" Sweepstakes! You could be off 
to New York City to co-host VIBE's Artist On The 
Verge Event! To enter, log on to www.vibt.com or 
send a postcard with your name, age, address, 
and phone number to "Classic Host Sweepstakes," 
C/0 VIBE Magazine, 215 Lexington Avenue, 
New York, NY 10016. Complete rules appear at 
www.vlbe.com. Entries must be received by 
August 16. No purchase necessary. 

DORITOS 

Doritos® has amped up that explosive nacho cheese 
taste you love with even more nacho cheese flavor. 
So crunch into Nacho Cheesier® Doritos® and 
Cheese the Day! If not now, when? 
i. doritos. com 
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DORITOS FRESH FILMS 

Win a trip to the Doritos Fresh Films Hollywood 
Premiere Party-just vote for your favorite fresh films 
at www.fresh-films.com for your chance to win six 
trips to L.A.! 
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SoftSheencar^ov 
My Style. My Way" 
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ECKO 

www.eckounlimited.com 
ENYCE 

Become a member on our exclusive VIP list 
and enter for your chance to win one of six 
customized iPods from Enyce! Visit, 
i.enyce.com/lpodl today-Good luck! 



LADY ENYCE 

Are you on the VIP list? Register for your chance 
to win a customized iPod from Lady Enyce! Visit, 
www.ladyenyce.com/ipod1 today-Good luck! 

LUGZ 

Driving shoe, meet street. Flex's newest addition to 
his driving shoe collection, from Lugz. See it now 
on www.lugz.com. 

MEEZAN ARTCOUTURE 
www.shopmeezan.com 

PEPE JEANS 
www.pepejeans.com 

PHAT FARM 

Classic American sportswear redefined. 
www.phatfarm.com 

REQUEST JEANS 
www.rsquest-usa.com 

ROCAWEAR 

Rocawear is a dominant lifestyle apparel brand 
inspired by an urban aesthetic for men, juniors, 
and kids. 

www.rocawear.com 

SEAN JOHN 
www.seanjohn.com 

SKECHERS 
www.skechers.com 

SOFTSHEEN-CARSON 

SoftSheen-Carson, Consumer Products Division is 
a company wholly dedicated to the care of hair and 
skin for people of color. 
www.softsheen-carson.com 

SOUTH POLE USA 
www.southpole-usa.com 

TIMBERLAND 

www.timberland.com 



ADVERTISEMENT 



GUIDE 



Win cool prizes from VIBE, Baby Phat, Phat Farm, 
Enyce, and Lady Enyce just for signing up! 

1. Visit www.vibe.com, click on VIBE Guide, and 
fill out the e-lnquiry. 

2. Wait to see if you've won free stuff from VIBE, 
Baby Phat, Phat Farm, Enyce, and Lady Enyce. 

' Entries and e-lnquiries must be received by SEPTEMBER 15, 2005. 



1. AKADEMIKS 

2. APPLE BOTTOMS 

3. AZZURE DENIM 

Love. Life. Denim. 

4. BABY PHAT 

5. BABY PHAT GIRLZ 

6. ECKO FOOTWEAR 

7. ENYCE CLOTHING COMPANY 

Redefining the industry standard. 

8. LADY ENYCE 



11. PEPE JEANS 

12. PHAT FARM 

Classic American flava. 

13. PHAT FARM BOYS 

14. REQUEST JEANS 

15. ROCAWEAR 

Rocawear is a dominant lifestyle 
apparel brand inspired by an urban 
aesthetic for men, juniors, and kids. 

16 SEAN JOHN ELITE SNEAKER 

17. SEAN JOHN 



9. LUGZ 18. SKECHERS 

Lugz Footwear-adaptable to 

one s own tlavor. 19. SOUTHPOLE 

10. MEEZAN ARTCOUTURE 20. TIMBERLAND 



ATTENTION 
VIBE GUIDE 
ENTRANTS! 



For the VIBE Guide 
Sweepstakes rules, 
please mail a 
selt-addressed 
stamped envelope by 
September 15. 2005 to: 

VIBE GUIDE Sweepstakes 
C/O VIBE 
215 Lexington Avenue 
New York, NY 10016 
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The evolution of breaking news. 





Newsboy, c. 1950s 



Mobile phone, c. 2005 



Daily text alerts from mVIBE. 

Just text JOIN to mVIBE (68423) to sign up! 

Get the low down straight from the street. 



Get bling for your mobile phone with 
ringtones, wallpapers, and more from mVIBE! 

Visit mobile.vibe.com and get your download on! 
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> WHAT'S GOOD 




SLICK MOVES: (Clockwise 
from above) Photographers 
Guzman (aka Connie Hansen 
and Russell Peacock) with LA. 
photo assistant Alex Almeida 
(left) set up at Foxx's Tarzana, 
Calif., home; Sony BMG rep 
Chris Chambers eases in with 
stylist Liz Cowan; author Cheo 
Hodari Coker goes shoulder to 
shoulder with his subject; 
Foxx looks for the open man. 



FOXX HUNTING 

Among journalists, it's kind of a running joke that 
once artists have any kind of success, they trans- 
form into jerks. The sweet, shy singer turns into a 
monster diva. The hungry rapper who was thankful just 
to be interviewed, now only does cover stories. The list 
goes on and on. It's the reason why we're always sur- 
prised when someone stays normal. 

The first time I met Jamie Foxx was in February '03. 
The Neptunes were throwing a party in LA. two days 
before the Grammys. When I pulled up to the club, I was 
surprised to see a three-level tour bus in the parking lot 
next door. It even had a bouncer at its entrance, selec- 
tively letting people in. Turns out it was Foxx having his 
own private affair. His reasoning was that he couldn't 
deal with dudes in clubs showing hate, bringing trouble 
his way. Instead, he'd rather control a party where the 
dynamics work in his favor. And clearly, this was a much 
better environment for him. The guys felt honored for 
the invitation, so no more looking at him all jealous. The 
same hot girls in the club would make their way over, 
eager to patty with Foxx and friends. As he moved 
around the bus, he asked guests if they were all right, if 
they needed anything. Drinking out of a red plastic cup, 
Foxx was the picture-perfect image of a down-to-earth 



celebrity. One who doesn't take himself too seriously, 
even as he enjoys the perks of his fame. 

Fast forward to the post-Oscar win, sitting poolside 
at Miami's Delano hotel in May '05. As we discussed his 
new album, I saw no indication of a drastic change in his 
personality. In fact, he was as humble as ever, insisting he 
would be appreciative of any press in VIBE about his 
music, regardless if it wasn't a cover. Interestingly, he also 
didn't demand a cover the year before (which is usually 
the case with Hollywood types) when we did a feature 
about him. Even now with his victorious night at the 
Academy Awards, Foxx didn't see any reason to switch 
up. And that, along with his talent and good heart, is 
why we admire him. 

This year's anniversary issue is especially exciting for 
us. For the first time ever, we've decided to rank our 
infamous Juice list of the 100 hottest people, places, and 
things. Frankly, we were getting a little bored with it and 
wanted to spice things up. Led by Features Editor Serena 
Kim, this was a particularly difficult task, one she man- 
aged excellendy with little bloodshed among the staff. 
We're passionate about what we do here, and although 
we fought like crazy, we're proud of the results. We'd 
love to hear from our readers to let us know your 
thoughts on the new format. Especially if you disagree 
with the rankings! 

Elsewhere in the issue, we spotlight Barack Obama, 
the man who may become America's first black presi- 
dent ("The Chosen One," byjamie Katz, page 206). 
There's new artist Young Jeezy, the breakout star of 
Atlanta's Boyz N Da Hood ("Cold as Ice," by David 
Peisner, page 194). And one of America's favorite reality 
couples, Bobby and Whitney ("Rude Awakening," by 
Rob Kenner, page 198). 

We heard about Luther Vandross's passing just as we 
went to press, and were deeply saddened by the news. 
Check out next month's issue for a worthy tribute chron- 
icling the singer's legendary career. 

MIMI VALDES 

Editor-in-Chief 

RS. If you've got comments about this issue or 
suggestions for stories you'd like to read, I wanna hear 
from you! Hit me back at mimi@vibe.com. "' 
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50 ICY 

On August 30, we're giving 
away this limited-edition, 
diamond bezel Pepsi 
One/Jacob & Co. watch to 
the person who answers this 
question correctly: Who was 
Jacob's first hip hop client? 
(retail value $15,000) 
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FIRST LADIES > 

Beginning August 
23, be one of five 
people to win a 
copy of our book 
Hip Hop Divas 
(Three Rivers 
Press). 




ONE-MAN SHOW > 

The first 10 people to 
name the song where 
Jamie Foxx says, "A 
point of no return." will 
win a copy of this 
issue autographed by 
the man himself. Log on 
August 16 for specifics. 
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l\ THE BEAUTY OF HEALTH" 

the color 
of strength 



Relaxed & Natural 

Color Radiance 

Made for women of color, this exclusive 
formula, with amino pro-vitamin complex 
and essential oils, gives color-treated hair 
up to 

99% 

more strength 




against damage* 




JERMAINE DUPRI PRESENTS.. 



YOU 

FLYl 



FLASH 
VOL. I 
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INCLUDES THE NEW SMASH HIT 

"GOTTA GETCHA" 

FROM JERMAINE DUPRI 

OTHER SPECIAL GUESTS INCLUDE J-KWUN, PASTOR Tl 
D» BRAT, BRW WUW, DAZ, T. WATERS, YOUNG CAPONE 
& MANY MORE 



GUESS WHO'S BACK 
THE MUTHA F*$%*K I 



KIN' HOUSE 



Produced by Kitti and The Trackblazers for Playmaker Music LLC / So So Def 

Executive Producer -J — 

Co-Executive Producer: Eddie "Skeeter Rock" Weathers 

2005 Virgin Records America. Inc. For promotional use only, not for sale. Printed in the U S 



www.sosodef.com 
www.vjrginrecords.com 
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AND IF YOU DON'T KNOW... 





The Life, Death, i 
and Afterlife 

•'THE 

NOTORIOUS 
B.I.G. 

By Cheo Hodari Coker 



NOW YOU KNOW 
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WHEREVER BOOKS ARE SOLD 

www.vibe.com www.randomhouse.com 



Copyrighted material 







life. AT FULL SPEED 



THE GUEST LIST 



GUZMAN 

This month: The husband-and-wife photo team 
captures Jamie Foxx at his home for our cover 
story ("Gassed Up." page 184) 
Born in: N.Y.C. and Harlow, England 
Age: 630 combined-in dog years 
Side hustle: low pozytyw. Blender, and British GO 
Best Jamie Foxx movie: "Raylateral" 
Favorite husband/wife duo: SpongeBob 
SquarePants and Patrick Star 




BEN WATTS 

This month: Shoots our retro fashion spread in 
Spanish Harlem ("Barrio Boogie," page 212) 
Hometown: London 
Age: 38 

Side hustle: Vanity Fair, The New York Times 
Magazine, Elte 

Worst indulgence: Inappropriate humor 
Favorite fashion faux pas: "A few of my mates 
have said my shirts look like tablecloths." 




OLIVER WANG 
This month: Eulogizes a legendary hip hop 
figure: the crate carrier (Start, "Crate Expecta- 
tions." page 87) 
Lives in: San Francisco 
Age: 33 

Side hustle: NPR, iVaxPoer/cs, stay-at-home dad 
Vinyl vs. CDs: "Wax-it's tactile in a way that CDs 
will never be." 

Favorite record shop: Groove Merchant in S.F, 



MAURICE G. GARLAND 

This month: Profiles up-and-coming MC Noah 
(Next, "Gdd's Son," page 148) 
Based in: Decatur. Ga. 
Age: 25 

Side hustle: Rolling Out: UrbanStyle Weekly, 
Ozone Magazine, XXL 

Inside scoop: "Noah has the smarts, charisma, 
and personality to become the next Tupac, 
without trying to be the next Tupac." 




ALVIN BLANCO 

This month: Travels to Cleveland to interview 
rising star Ray Cash (Next, "Ohio Player." page 
146) 

Represents: The Bronx 
Age: 28 

Side hustle: XXL, The Ave, Scratch 
Favorite era in hip hop: '93 'til infinity 
Best DJ/rapper duo: "The DJ's name is Premier, 
and I'm the Guru." 




in-house counsel 

For Editor-in-Chief mimi valdes, job one is 

maintaining VIBE's competitive edge. "We 
strive to bring readers information they 
haven't read before," says the Puerto-Cubana 
New Yorker, who joined the staff as an editorial 
assistant in 1993. On the rare days Valdes. 34. 
isn't working, she enjoys kicking it with her 
boyfriend, Kaseem. 
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> FACE TIME 



VIBE'S HOMEGROWN TALENT 




(From left) Mimi valdes. Shani Saxon- Par rish, Lori Yacovone, Erik 
Parker, Angie Romero, Rondell Conway. Jamie Katz. Serena Kim, 
Noah Callahan-Bever. Benjamin Meadows-lngram. Toshitaka 
Kondo. Jayson Rodriguez, Jazmin Perez, Patricia Carter, Abena 
Agyeman- Fisher, Laura Chetkoway, Lacey S. Bams. Liane Radel, 
Wyatt Mitchell. Marian Isel Barragan, Marcus B. Ward, Neomi 
Assiabanha-Rapoport, EunJean Song, Florian Bachleda, Alice 
Alves. Jef Castro, Rajni Lucienne Jacques, Lekeia varlack, Lynne d 
Johnson, Tantsha Blakely, Lakeba Hollar, and Rob Kenner. 




YOUR CAR IS CALLING. Maybe it's the performance-tuned suspension that wakes you 
up in the middle of the night itchin* to drive. Or perhaps it's the clean lines of the Focus's body that has 
you sneaking out to the parking lot during your lunch break. Whatever the rhyme or reason for your 
compulsion, understand that trying to resist the calling is an exercise in futility, www.fordvehicles.com 




FOCUS ST 

Built for the road ahead. 



Back-to-Back 
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THE SERIES 



10pm 



EI 
PT 
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Starting Sunday 

Go to ^'.com for multi-play information. 



Comedy Sundays 




August 14 tfTiWTlME 

Or watch it On Demand. Anytime. 




MOTORING 

FOOTWEAR, APPAREL AND ACCESSORIES 




Footwear available 
at select stores 



NATIONWIDE & MULTI-STATE 
Nordstrom 
Marshall Field's 
Macy's 
Underground Station 
d.e.m.o. 
Journeys 
Harold Pener Man of Fashion 
Georgio's 
Friedman's Shoes 

CALIFORNIA 
A.O. Men's Wear 
Hip Hop Connections 
Hurricane 
Mensland 
Oxford Street 
Shoe City 

FLORIDA 

Mr. Kicks 

MICHIGAN 

City Slicker 

NEW YORK VICINITY 
Against All Odds 
B -Jay's 
Mr. Joe's 
Moe's Sneaker Spot 
Pulse 
Ragamuffin 
Shoe Spot 
Sneaker Villa 

OHIO 

Next 

TEXAS 
DS.K Fashions 
G-2 

The Man's Shop 

CATALOGS & ONLINE 
East Bay Catalog 
www.zappos.com 



VIBE RATERS 



CHECK OUT THE STAFF'S PLAYUST 




< TONY YAYO, FEAT. 50 CENT, 
"So Seductive" <g unit): 

"My new guilty 
pleasure. 

-Laura Checkoway, Research Director 

JOHN COLTRAN E , "016" 

(Atlantic): 

"Takes the pain 
away." 

-Florian Bachleda, Design Director 

< SHAKIRA, FEAT. ALEJANDRO 

SANZ,"LaTortura"(E P ic): 

"One day I will shake 
it like Shaki." 

-Angie Romero, Editorial Assistant 

JAMES BROWN, "Funky 
President (People it's Bad)" 

(PolyGram): 

"Sure beats W." 

-Andrew Simon, Deputy Managing Editor 

< MARQUES HOUSTON, Naked 

(Universal): 

"Getting naked like 
D'Angelo was a good 
look.' 

-Lynne d Johnson, General Manager, 
VIBE Online 

SUZANNE VEGA, "Caramel" 

(ASM): 

"It's all about 
forbidden love." 

-Lori Yacovone, Managing Editor 

< COMMON, fie (Geffen): 

"He's obviously still 
in love with h.e.r." 

-Shani Saxon-Parrish, Executive Editor 

BEANIE SIGEL, The B.Coming 

(Roc-A-fella): 

"That Philly cat is 
back at it." 

-Jayson Rodriguez, Editorial Assistant 



< MARIAH CAREY, "We Belong 
Together" (island): 

"She channels the 
legends beautifully." 

-Serena Kim. Features Editor 
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Select ring tones from this list, now 
available on mobile.vibe.com. 
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KANYE 
v ¥ iK COMMON 
LEGEND 



Was It G.O.O.D. for You? 

Who has the hottest covers ever? VIBE. Which was VIBE's hottest? Yes ma'am, 
it was and is the July 2005 cover with Kanye West, Common, and John Leg- 
end. They are looking real, "Good day, good sir." The grooming is so new and 
fresh. Common represents the revolutionist, Kanye represents the business chic, 
and Legend represents the mischievous. It is simple in a real, freak-out com- 
plex way. The white against the brown background is just right. I bet they smell 
good. If I had a candy bar, I would put this picture on the front with the phrase, 



"Get it while it's fresh." 



Richelle Brown, Atlanta, Ga. 



Since VIBE's last feature on 
Kanye, I wasn't at all enthused 
about him and questioned his 
maturity and egocentric atti- 
tude. However, after reading 
"The Last Laugh" [by Noah 
Callahan-Bever, July 2005], 
and especially after hearing 
Common's album, Be, I have to 
give it to Kanye: The man has 
grown. I respect that. As long as 
he keeps his head on straight 
and makes classic hip hop like 
this, he may earn a new fan who 
used to be a hater. 

Stanford Florence 
Scottsdale, Ariz. 

Kanye West is the most self- 
absorbed artist on the planet. 
Sure he's talented, but his 
comments show that he's just 
another ignorant-ass rapper. 
The College Dropout was great, 
but it was no Speakerboxxx/The 
Love Below. 

JB 

Chicago, IB. 

What kind of a cover story was 
that?! Noah Callahan-Bever 
hated on Kanye West and 
Common so badly it turned 
into an editorial. The next time 
Mr. Callahan-Bever decides to 
write, specify that this is strictly 
his opinion only] 

Shavon Blokes 
New Orleans, La. 



Callahan-Bever's article gave 
me a clearer picture of Kanye 
West. He was already a little on 
the arrogant side, but since the 
The College Dropout, Kanye is 
just putting too much on it! 
You can't even compliment 
him without him jumping in 
and beating you to the praise. 
Kanye, stop tooting your own 
horn before it becomes a sour 
note, buddy. 

Mo Lines 
Cleveland, Ohio 

I was so excited to see John 
Legend on your cover. He's a 
talented artist who provides a 
breath of fresh air to the indus- 
try. Sadly, I was very disappoint- 
ed to see so little information 
about him in the story. What 
was the point of featuring him 
on the cover? I hope sometime 
in the near future VIBE will do 
a full feature article on Legend. 
I'll be waiting. 

Daphne Dumomay 
Philadelphia, Pa. 

That was messed up how you 
got me for my dollars on the 
July issue. Why would you put 
John Legend on the cover with 
Kanye and Common and 
barely even mention Legend 
inside? I mean, there were only 
four substantive articles in the 
whole magazine, why not give 



the readers what they thought 
they were buying-an article 
about three (not two) of today's 
hottest artists. 

Allen Glover 
Rockville Centre, N.Y. 

Editor's Note: You both must have 
missed our big/eat ure story on John 
Legend in the April '05 issue. We 
couldn't repeat his story ! That'swhy 
we focused on newer info about this 
crew-albums by Kanye West and 
Common. 

After reading the recent article 
on Common, Kanye, and J. 
Legend, I was disappointed in 
VIBE magazine once again. 
Clearly, the respect, accolades, 



YOUR BEST SHOT 



and well-deserved pat on the 
back that each artist deserves 
does not come through in this 
article. Each of these individu- 
als is a genius. Plainly put, who 
gives two craps about whether 
the interviewer thought Com- 
mon and Kanye were having a 
genuine conversation? What 
does this have to do with their 
creativity, lyrics, or artistic 
skills? But then again, why 
should I ask this question from 
the same magazine that gives 
N.O.R.E. a whole article on 
how a girl looks in a pair of jeans 
["In Those Jeans," Start, July 
2005]. VIBE, give me a break. 

J.T 

Paterson, N.J. 
JAMAAL MCKNIGHT, TALLAHASSEE, FLA. 




OLD SCHOOL: Florida A&M students take it way back. 



Do you have what it takes to be a VIBE Free Agent? 
Send us your demo. Check out vibe.com for rules. 
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PLUG INTO THE NEW DODGE CHARGER 

AND UNLEASH IT. 



MAIL 



Quit Monkeying Around 

Why does hip hop love to hate 
the Black Eyed Peas ["Paper 
Thin," Imani A. Dawson, July 
2005] ? I'll tell you why: This 
loser of a community (i.e., the 
hip hop community) is so 
ignorant.The Black Eyed Peas 



SAY WORD 



don't get caught up in all that 
fake, urban, grab-your-dicks hip 
hop shit. They make different 
stuff, good music you can 
appreciate. BEP, do your thing 
and fuck these haters. 

Eddie 
Philadelphia, Pa. 



Send us your best poetry or lyrics in 90 words or less on the next topic 
of "good vs. evil" to sayword(i)vlbe.com, and you may see it here. 
Please include your name, the subject, and a contact number. Check out 
competition" poem by Nelea A. Johnson of Capitol Heights. Md. 




I run my fingers through my hair / 

Wonder if I would be compared / 

To the video vixens seen on TV / See me / 

Running the race / 

of the best body and prettiest face / 

What are the rules to this game / 

Being viewed by many as an average dame / 

What do I win / if I was seen as the best / 

Or would I be passed over like the rest / 

'Cause of my small behind and petite chest / 

Who makes the decisions / 

In this superficial world of competition? 



One More Thing 

In your "10 Things I've 
Learned" article by XL [Start, 
July 2005] , it's obvious that he 
hasn't learned that the fre- 
quent use of the N-word isn't 
cool. How distressing is it that 
one of our fellow African- 
Americans can't even conduct 
an article for a magazine with- 
out perpetuating such a stereo- 
type? VIBE, I know you can't 
ignore amendment rights, but 
articles like that seriously make 
me consider whether I'm 
investing my money in the 
right magazine. 

Motoric Marshall 
Orlando, Fla. 

Mama Don't Preach 

I never usually do this, but I 
just had to comment on the 
letter from Big Pun's mom 
[Mail, July 2005] . I can under- 
stand where it may become 



tiresome listening to what 
seems to be the same story over 
and over again, but does Ms. 
Tirado forget that she and her 
daughter also were airing her 
son's dirty laundry in the 
documentary Big Pun: Still Not 
a Player} They talked about the 
abuse he inflicted on his wife. 
Does she forget the footage 
that was shown in which Pun 
pistol-whipped his wife over a 
misplaced gun? I understand 
that parents love their children 
unconditionally, but wrong is 
wrong. 

Samantha Strickland 
Via e-mail 

Our Bad 

On page 92 of the July 2005 
issue, we stated that Kanye 
West "took home this year's 
Grammy Award for Best New 
Artist." It was Maroon5 who 
won. 



ORIGINAL GANGSTAS. 

NEW RESPECT 




NOW A 2-DISC 
SPECIAL EDITION 



lien m 



R: RESTRICTED 



LOADED WITH EXTRAS. 

Including Director's Commentary, 
3 New Documentaries 
Featuring Wesley Snipes, Ice T and 
Chris Rock, and Music Videos. 



ON THE STREETS AUGUST 23! 
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CELEBRITY PLAYER PROFILE 



Name: JOE BUDDEN 

City: JERSEY CITY 

Favorite Game: RESIDENT EVIL 



TOP 5 FAVORITE GAMES 

5 DOUBLE DRIBBLE 
Z| NBA LIVE 



44 I'm a big problem on that 
game. I made a lot of money 
off that-ask D J Envy! ff 

-Joe Bidden on NBA Live 



3 STREET FIGHTER 
2 

| RESIDENT EVIL 



TIE: METRDID/MIKE 
TYSDN'S PUNCHDUT 




Defend your hand from rival gangs 

in over-the-top. arcade-stylB combat racing. 

www.l87game.com 
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VIBE Game Club 
Where the player's play. 

gameclub.vibe.com 



MAIL 



WRITE TO VIBE & SEND YOUR PHOTOS 

Please send letters to VIBE MAIL, 215 Lexington Avenue. 6th Floor. New York. NY 10016. 
or e-mail vibeigvibe.com. Send photos to VIBE, Your Best Shot (same address). Or e-mail 
digital images at 300 dpi to vibe<givibe.com. Include your full name, address, and 
daytime phone number. Letters may be edited for length and clarity. All photos must 
include photographer's name and contact information. Photos become the property 
of VIBE and will not be returned. 



SPEAK UP 




> Last month we asked: 
How should the World Trade 
Center site in Lower Manhattan 
be redeveloped? Should it have 
improved, state-of-the-art 
twin towers? Should it be solely 
a memorial? And why? 
And you said: 

I don't think that the towers 
should be rebuilt. With all the 
tragedy on that September day, it 
would be better to erect a memo- 
rial or museum. 

Christine 
Brooklyn. N.Y. 

They should definitely build 
bigger, better, more advanced 
twin towers. It will serve as a 
testimony to the perseverance of 
the U.S. over terrorist threats. 

Kwesi 
Washington, D.C. 

I think it should be both. I think 
the towers should be built in a 
new and fancy way with a memo- 
rial inside the buildings. 

£//se 
Chicago. III. 

An improved design of the Twin 
Towers should be built. As a New 
Yorker, it would look bad for us to 
show weakness by not building 
our towers bigger and better. It 
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still doesn't mean we can't have a 
beautiful memorial for the lost 
lives, though. 

Jojo 

New York. N.Y. 

They should make it into a memo- 
rial site because of the number of 
people killed there. They should- 
n't try to rebuild it. because it 
wouldn't be right for the families 
of the people who died. 

Nay-Nay 
Albany, N.Y. 

It should be decided by all of 
Manhattan. My heart is with New 
York. Their tax dollars are going 
to pay for it whether it is a 
building or dedication. Let the 
people choose. 

Steven 
Omaha. Neb. 

Each issue. VIBE throws out a 
question racking all of our brains. 
Log on to vibe.com, and click on 
"Speak Up." Say your bit, include 
your full name and city where 
you live, and you just may see 
your response published in the 
magazine. 

This month's question: In light of 
his recent troubles, do you 
think Michael Jackson can 
resurrect his music career? 
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UIBG CALENDAR 



' What ui> fans, wanna know what's poppin 
i in August? Check out the dates of 
I the hottest allium releases this month and 
I be the first to purchase your copy. And if you 
i really wanna lie in the know, text "JOIN" to 
i m v-i li-e (G8423) right now to (let free mvilie 
I text alerts sent directly to your cell phone. 

. Also, Doritos Fresh Films is heading to 
HI major cities looking for actors to cast 
i in their teen films and get paid! Check 
i out www.fresh-rllms.com where you can 
; also watch and register to win prizes like 
. Apple il'ods and other great giveaways. 
I ( it/. uiNw'.' — if not Now, when? 



CHECK FOR THIS 
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LBUMRELEA 
GUST 05 



TEAIRRA MAR 



I 



CZARNOK 
KANYE WEST 



RRA MARI KANYE WEST 




KENNY LATTIMORE & 
CHANTE MOORE 
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CONCERT TOUR DATES 
AUGUST '05 



SCREAM 4 

LAS VEGAS, NV 
LOS ANGELES, CA 
OAKLAND, CA 
DENVER, CO 
KANSAS CITY, HO 
LITTLE ROCK.AK 
HOUSTON, TX 
NEW OLREANS.LA 
DALLAS, TX 
GREENVILLE.SC 
BIRMINGHAM, AL 
MEMPHIS, TN 
ATLANTA, OA 
NEW YORK, NY 
PHILADELPHIA. PA 
WASHINGTON DC 
GREENSBORO, NC 



The artists and concert tours listed are not endorsed 
Dy or atliMed with i-rito-Lay Inc 

Conceit and album release dales are subjecl to change 
iim on to mnw com or vibe com lor more information on how to 
infiltrate the entertainment business 

DORITOS DORITOS Logo IF NOT NOW WHEN 7 
Mid (NNW aie trademarks used by frito-Lay. Inc 
<£> 2005 Fnto-Lay North America. Inc 
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DORITOS 



Doritos® has amped up that explosive 
nacho cheese taste you love with even 
more nacho cheese flavor. So crunch 



into Nacho Cheesier 0 ' Dontos ,y and 



Cheese the Day! If not now. when™? 



"WALK IN DIDDY S SHOES" 
SWEEPSTAKES 

Sean John. Finish Line, and VIBE invite 
you to celebrate the launch of the 
new Sean John "Elite" shoe with the 
"Walk in Diddy's Shoes" Sweepstakes. 
Win a chance to spend a day like 
Diddy. from the boardroom to the 
design room to the studio. Get fitted 
like Diddy with a shopping spree at 
the Sean John Fifth Avenue store, and 
then spend your night like Diddy and 
receive VIP treatment with two tickets 
to an awards show and after-party. 
For more information and to register, 
please visit www.SeanJahn.com 
And be on the lookout for an in-store 
appearance by Diddy at a Finish Line 
store near you. 



ONLINE THROUGH AUGUST 16 
COCA-COLA "CLASSIC HOST" 
SWEEPSTAKES 

Coca-Cola and VIBE are giving 
you access with the "Classic Host" 
Sweepstakes! You could be off to 
New York City to co-host VIBE's Artist 
On The Verge Event! To enter, log on 
to www.vibe.com or send a postcard 
with your name, age. address, and 
phone number to "Classic Host 
Sweepstakes," C/0 VIBE Magazine. 
215 Lexington Avenue. New York. 
NY 10016. Complete rules appear 
at www.vibe.com. Entries must be 
received by August 16 No purchase 
necessary. 



MAY-AUGUST 

SOFTSHEEN-CARSON * MY STYLE 
MY WAY TOUR 

SoftSheen-Carson® "My Style My 
Way" Tour takes its salon and style 
team on the road to make over women 
nationwide. For more information, visit 
www.soltsheen-carson.com 

SUMMER 2005 

DORITOS FRESH FILMS 2005 

Imagine a Hollywood set where 
the pros are replaced by teens. 
This is the idea behind Doritos Fresh 
Films 2005. Doritos is heading to 
10 major cities this summer in 
search of actors for paid gigs. Visit 
www.lresh-lilms.com for more info. 



This is what's hot, so add them 
to your calendar of events. 
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AUGUST 2005 

ARTISTS ON THE VERGE — 

New York City 

VIBE presents the summer install- 
ment of Artists on the Verge — the 
new-music showcase sponsored by 
Verizon Wireline and Coca-Cola. Party 
with a New York City DJ and hear the 
hottest new urban music. Check the 
mail for your invitation. 



AUGUST 23 

VIBE VIXEN — NATIONWIDE 

VIBE VIXEN'S fall issue hits 
newsstands! VIBE VIXEN reflects the 
true character of our female readers, 
giving them everything they need to 
be inspired, creative, and empowered 
in an environment all their own. 
Vixens, pick up your copy today! 



IN STORES SEPTEMBER 2005 
ARE ALL WOMEN LIKE THIS? 

A sensational and soul-searching 
book by urban novelist Gerard Abdul. 
He chronicles his life's journey with 
some of the women who shared his 
world and reflects on his moment of 
heavenly pleasures and hellish pain. 
A riveting read. Call (973) 477-4197 
to order your copy. 



SEPTEMBER 1-5 

LABOR DAY WEEKEND IN THE 

DOMINICAN REPUBLIC 

Join Dave Rodney and friends for a 
Labor Day weekend escape to a 
beautiful all-inclusive beach resort in 
the Dominican Republic. Package 
includes air, single/ double/ triple 
accommodations, ground transfers 
in D R., all meals, all drinks, and 
unforgettable memories. For more 
information, please call (973) 674-5431 
or e-mail diademata@aol.com. 



WEEKEND VIBE 

Tune in— keep it locked! Check your 
local listings for stations, show dates, 
and times. 



Subscribe to VIBE text messaging 
and stay on top of the action with 
music news sent straight to your cell. 
Just send the word "JOIN" to short 
code mVIBE (68423) on your phone 
and you're in! 



NEWS / TRENDS / CULTURE 



EDITED BY NOAH CALLAHAN-BEVER 
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CRATE EXPECTATIONS 

Carrying a DJ's records was once the way to get 
your foot in the door. But digital technology has 
made the heavy lifting obsolete, by Oliver wang 

When technology takes two steps forward, it's 
often human labor that's forced to take a step 
back. Customer telephone dialing for long 
distance calls in the 1950s eliminated the need for 
exchange operators, (continued on next page) 

illustration by EDDIE GUV 





The nationwide spread of ATMs in the 1980s 
and '90s affected the role of bank tellers. 
And now, technology is threatening one of 
hip hop's most time-honored entry-level 
positions: the crate carrier. 

As far back as star DJs had records to lug, 
they've had a crew of newbies to help haul 
their crates. Many of hip hop's most lauded 
DJs had humble beginnings in the profession, 
whether it was Jam Master Jay apprenticing 
under established Queens spin doctors or 
Funkmaster Flex carting crates for DJ Chuck 
Chillout. Even future moguls got their start 
as crate carriers, such as violator Manage- 
ment/Records CEO "Baby" Chris Lighty, who 
began his long career as a record lugger for 
DJ Red Alert. 

Until recently, the average radio or club 
gig required DJs to pack dozens of records in 
25-pound crates that needed mad muscle to 
be hauled. But recent advances in digital DJ 

Hauling crates 
opened a window into 
the larger rap world. 

technology have eliminated the extra weight. 
Whether it's CD turntables, computer-based 
DJ systems like Serato, or the inevitable 
invention of an iPod mixer, DJs have gone 
from toting hundreds of pounds of vinyl to 
carrying twice as much music in less than 
100 ounces. 

It was no glamour job, but hauling crates 
opened a window into the larger rap world 
lurking behind the scenes. Lighty says he 
also acted as a gatekeeper for Red Alert and, 
through that, got to meet everyone in hip 
hop. "I saw the power and influence the 
music and the DJ had over the masses," he 
says. "It helped pave the way for my desire 
to be in the music business." 

It may be that the profession is destined 
to go the way of bowling-pin setters and gas- 
lamp lighters. Or maybe big shot DJs will 
have their Fonzworth Bentleys lug laptop 
bags instead of milk crates. Either way, one 
of the unsung pillars of the rap community is 
on the cusp of quietly fading away as hip hop 
increasingly gets digi with it. Rest in peace, 
crate carriers. You'll be missed. 



10 THINGS I'VE LEARNED BY SEAN PAUL 



Even if you travel around the world to 
perform, whenever you get a chance to 
see what's up, you definitely gotta do it. 
I went to Egypt last year and walked up 
and down the ancient pyramids smoking 
weed. It was great. 

They say what happens in Vegas stays in 
Vegas. What that really means is your 
money is gonna stay there. 

Jamaica may be just a small dot on the 
map, but we're a very powerful small 
dot. I just wish that our great music 
could empower us to take control of 
the bullshit that happens here in our 
country day today. 

Fitness gets your mind in gear. Our 
bodies are not meant to just sit down 
and chill the hell out. 

I don't wanna sound cynical, but I 
believe that we're all born alone and 
we're gonna leave here alone. We 
shouldn't depend on our friends like 
family because people change, so it's 
better to just appreciate different 
personalities and wish them the best. 

Our brains trick us into thinking that 
we're doing the right thing all the time. 

Although money can spoil your person- 
ality, money doesn't have to change it. 
Live within your means and be kind to 
others. Once you know yourself, you 
can just live simply, and the money 
flows, dog. 
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Sometimes people around you are your 
enemies, but it's all good because you 
can write songs about them. 

If you work hard, what's supposed to 
come to you is gonna come to you 
through the spirit of karma. In Jamaica, 
we say "Every likkle make a mockle," 
which means every little thing you do 
leads to bigger things. 

As much as I've experienced already, I 
still have something to learn every day. 



SLANGUISTICS 




Turning lane: n. Also called a Houston left, 
it's the traffic lane reserved for left-hand turns. 
It can also be a place, however, for everything 
from flossing candy-painted cars and courting 
ladies to drug deals and 'jackings. On "Turning 
Lane," Mike Jones boasts, "I'm holding wood 
wheel in the turning lane / Piece and chain 
shining in the turning lane." "Gripping Grain" 
showcases Screwed Up Click's z-Ro bragging, 
"I'm ballin', crawling in the turning lane." 
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IVER50N GETS HIS HAIR BRAIDED DURING THE NBA SEASON. 
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50UNDCHECK 



>ito plays the tracks. Jermaine Dupri states the facts. 



There's an old saying, "Every- 
thing he touches turns to 
gold." In Jermaine Dupri's 
case, the proper word would be 
platinum-as reflected in the sales 
of many of the artists he's worked 
with, including Usher, Mariah 
Carey, TLC, and Bow Wow. But 
don't let JD's pop success fool you. 
He's a B-boy on every level, from 
dancing with rap icons like Whodini 
in the '80s to working on tags with 
former graf writer Cey Adams. 
And as president of Virgin Records' 
urban division, the 32-year-old 
Atlantan is still making moves, 
^ook out for the ton of artists JD 
wHlbe breaking out in the future. 



> Billy Stewart-"Summertime" 
(1966) 

JD: Hot! Seems like I've heard it 

before. 

B: George Gershwin's composition 
has been covered a million times. 
JD: Feels like Miami Beach air. DJs 
play beats outside with live 
instrumentation. It's loose, like, 
"We gonna jam!" 
B: The drums on this are strong 
for a '60s record. 

> Heavy-"Do for You" (2004) 

JD: It reminds me of the Brand 

New Heavies. 

B: Word! N'Dea Davenport used to 
come hear me spin, but I haven't 
seen her in a minute. The Heavies 
.Jjadsome joints! 
JD: I his recorci-hasagcod v 
with an element of jazz. It's ne 
and old mixed together. If it were 
my group. I'd beef the drums up 



> Jay Dee, feat. Frank N Oank- 
"Pause" (2001) 

JD: He got my name, that's fed up! 
Just kidding! The hook and verse 
didn't split up to make the son;', 
go anywhere. It's hot, though, 
like Tribe or Kanye mixed with 
what Slum Village [Jay Dee's old 
group] did. 

> Keyshia Cole-"i Just Want It 
to Be Over" (2005) 

JD: Melodically it's fresh. It's hip 
hop but still musical and catchy. 
Her voice has a Brandy feel, plus, 
she looks good. Between her first 
two songs, her LP should be all 
1 



> Boogie Boys-"A Fly Girl" 
(1985) 

JD: Boogie Boys! Jay-Z did that 
heat over. A lot of people bit from 
that beat, even though the pattern 
is originally Billy Squier's "Big 
Beat." I was breaking when this 
came out and just getting into 
making beats. I used to mix the 
B Boys' "Girls" with this. 
B: "I met this girl named Anna, 
from Louisiana, she don't want a 
man cause she uses a banana!" 
I love that record! What was your 
DJ nickname? 

JD: DJ invisible! At first I didn't do 
parties, just mixtapes. and people 
didn't know I was the same person 



who was dancing. 
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GOSSIP FOLKS 

Radio queen wendy Williams, who recently 
dropped her debut mixtape, spills the beans on 
some of hip hop's juiciest controversies. 




> The Death of Jay-Z and Damon Dash's Dynasty: 

Well, there's been the rumor that Beyonce wanted some 
Rocawear clothing, and when she went to Dame for it, he 
wasn't having it. Jay supposedly heard this and was like, 
"Oh, it's like that? I see how it is now." But clearly that 
isn't enough to break up a whole empire. If you ask me, 
there were cracks in the foundation to begin with, and 
they were never all buddy-buddy. All that talk of them 
still going to each other's family gatherings is bull, in 
my opinion. 

> Hip Hop Trapped in the Closet: 

Within urban culture, if you get 10 female artists in the 
room, seven of them of have got down! in this business, 
everybody's getting down, whether it's to further their 
career or whatever. Yes, it was refuted, but people could- 
n't stop talking about Missy and Eva and Tweet, and Missy 
and Trina. And Missy and Missy and Missy, you know? Why 
did Tweet leave Violator? Is that because Missy and Eva 
are close? And Missy's more powerful than Tweet, so 
Missy's able to say, "Go somewhere." 

> Swinging Hip Hop Couples: 

Several couples out there stay together just to stay 
together. She knows he's fucking around. He knows that 
she is, although he'll flip out if he catches her. What about 
Juanita and Michael Jordan? I've heard stories about a lot 
of couples. Not rumors, stories. The biggest couple you 
constantly hear about is Kimora and Russell. But I don't 
know how swingy that is now that they're married. What- 
ever the situation, whether it has three legs or two legs, it's 
okay as long as everybody comes back home. 

> Why Mase Found God: 

Puffy was his boss-hook, line, and sinker. I believe that 
Mase wasn't getting the money that he was supposed to be 
getting based on all the recognition that he was bringing to 
Bad Boy. Also, from what I understand, he couldn't go to 
Harlem without getting robbed. But then again, some say 
Busta Rhymes can't go to Brooklyn without getting robbed. 

> Dave Chappelle Just Loses It: 

My sources say that Comedy Central is planning to march 
on without him. But I'm also hearing whispers that his 
first and second seasons thrived because he had a wealth 
of jokes and skits written by his team prior to the deal, so 
he probably ran out of material. Jozen Cummings 
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BETWEEN THE LINES 




"You're like a book of poetry-Maya Angelou. Nikki Giovanni/ Turn one page and there's my mommy. " 

-Kanye West, "Hey Mama" 

Lots of people get teased and called "mama's boy," but Kanye West embraces the role. In his Mother's Day 
anthem, he big-ups two of the most storied black female poets. The ego-tripping rapper's allusion to Ego- 
Tripping and Other Poems for Young People, by author Giovanni, reveals his true inspiration. Her poem 
"Nikki-Rosa" anticipates West's filial-love lyrics as she writes: "...If you become famous or something / They 
never talk about how happy you were to have / Your mother / All to yourself...." He may have dropped out of 
college, but Kanye's clearly done the required reading. Paul Farber 
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mountain Dew Baja Blast; only atTaco Bell . 

made exclusively for Taco Bell to go with the 
spicy, crunchy, melty, grilled and marinated food you crave. 

THINK 
OUTSIDE fef 

THE BUN L^ll 



LINE 'EM UP 

Since rappers often compare their game to footballers, we asked the Oakland 
Raiders' trash-talking, QB-sacking defensive tackle warren sapp to put together 
an all-star rap offensive squad. Hut-hut, hike! 





> RUNNING BACK: 

Jay-Z: He's real slick with his words. The way he manipu- 
lates his flows over beats is like an elusive back. Jay can 
weave in and out between the blockers. Plus, your 
running back has to be strong and steady, and Jay has 
locked it down every summer, so I know he can handle it. 

> FULLBACK: 

Fat Joe: He's a big boy and can put the pain on people. 
And he's gangsta. so he won't be afraid to get in there 
and bust some heads. 

> QUARTERBACK: 

Dr. Dre: Dre's gotta be my leader. He's worked with Jay-Z. 
Snoop Dogg, and Eminem and makes beats for different 
artists, so he knows how to keep people happy. And he's 
won championships with Death Row Records and After- 
math Entertainment, so he can build dynasties. 
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> WIDE RECEIVER: 
Trick Daddy: He's 
crazy! He's my slot 
receiver so he'll go 
over the middle and 
go after the tough 
catches. You need a 
receiver like that, 
one who won't be 
afraid of contact. I 
think that's Daddy 
Dollars. 




> TIGHT END: 

Nas: You have to be smart to play tight 
end. You have to block, but go out there 
and catch the ball, too. I think Nas could do 
that because he makes all kinds of songs. 
But I'd have a three-receiver set anyway, so 
he would just be another receiver. 

> RIGHT GUARD: 

Mase: He's a good guy to have on the 
inside. He's into religion now, so he won't 
take too much stuff. But I need my team to 
be hard. That's why I can't have any R&B 
guys. Also. I only listen to rap. all day long. 

> RIGHT TACKLE: 

Beanie Sigel: He's a big boy. so he'd be all 
right blocking on the outside. And Beans is 
nice, you ain't know? [Rapping] "Two nines 
like Warren Sapp." [Laughs] Yeah, he's 
there helping to block the outside. 



> CENTER: 

Ludacris: At first I wanted him at tight 
end, because he's versatile, too. But he's 
a wild guy. and you gotta be wild to play 
center and be banging heads. He'll mix it 
up down there in the trenches. 

> LEFT GUARD: 

Jadakiss: 'Kiss got the streets on lock, so 
he'd be all right, too. I wouldn't have to 
worry about him down there letting backs 
get through. Jada's a problem for these 
dudes. He can handle blocking the inside. 

> LEFT TACKLE: 

Luke: He's got my back and always has. 
Your left tackle guards your blind spot, so 
you gotta really trust them. Uncle Luke 
was one of the first to rep Miami, and he 
keeps holding it down. So l wouldn't have 
anybody else here but him. 



> WIDE RECEIVER: 

Eminem: He's crazy 
like Randy Moss. 
Eminem got a lot of 
album sales so he 
can take his time and 
go deep. He don't 
have to worry about 
the quick pickup. I'll 
keep the defense 
honest with Eminem 
as my deep threat. 
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CLEAN. COOL. JACKPOT. 



Crest Whitening Plus Scope NEW Citrus Splash. 

Yet another winning combination of the whitening power of Crest with a 
refreshing blast of Scope that leaves your mouth cool and clean. Also in Minty Fresh Striped 
and Cool Peppermint. One more fresh idea from the Crest Dental Plan. Cool, clean, ahhh. 

CrCSt Healthy, Beautiful Smiles for Life. 
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FULL-TIME HACK MOVE 

Cyberthieves exposed the contents of Paris Hilton's T-Mobile Sidekick and Vida Guerra's cell phone and forever 
changed the meaning of PDA to "Public Displays of Ass." Imagine what you may find inside some other celebrities' 
camera phones and other devices if they were hacked. 

MICHAEL JACKSON 
Instant Messages with R. Kelly 
(urinemind007) 

Urinemlnd0O7: Do you think they're 
serious about putting me in the pen? 
MJIovesthekids: The playpen? Ooh, I 
sincerely hope so! 
Urinemind007: You're a very sick 
man. 

MJIovesthekids: I'm not a man. I'm a 
giraffe, and all the good little boys get 
to touch me in my petting zoo. I would 
invite you to join us, but your lifestyle 
could permanently damage impres- 
sionable children. 
E-mails 

TO: Macaulay Culkin 
SUBJECT: That Night We Both Drank 
Too Much.... 
TO: Janet Jackson 

SUBJECT: Nipplegate? Our Family Had 
Honor Once! 
Recent Web Sites 
nickelodeon.com 
toysrus.com 
Phone Numbers 
Frankie Muniz 
Verne Troyer 




LIL'KIM 

IM with Or. Robert M. Rey (scar- 
face90210) 

scarf ace902lO: What can I do for 
you, Kim? 

KimposterDD: I'm worried my look 
may not go over so well in prison. I 
spent all this money trying to look 
like black Barbie, now I'd be better 
off looking like the Game. Maybe I 
could get some more work done and 
make a run for it. 



scarf ace902iO: If you do, I suggest 

you keep your W Kims under wraps. 

If they pop out, it's a dead giveaway, 

and those Junior M.A.F.l.A. fellas 

may testify again. 

E-mails 

TO: Diana Ross 

SUBJECT: Don't Touch Me Again-l 
Have Feelings Too (Not In My Titties) 
Images 

A picture of Lil' Cease with "snitch" 
written in red 



KAN YE WEST 
IM with John Mayer (mistersoftee) 
JE$U$Luva: That Kanye West, he's 
so hot right now. 

mistersoftee: Yes, Kanye, you're 
revolutionary. Who else could bring 
Jesus to the booty club? 
JE$u$Luva: Who else could be seen 
cavorting with you? He should get 
five mikes for that alone. Seriously. 
Any magazine that disagrees dimin- 
ishes its credibility. 



mistersoftee: Plus, you're so fly I 
hear Brad Pitt's breaking his jaw and 
dressing like Carlton Banks just to 
compete. 
E-mails 

TO: Fonzworth Bentley 

SUBJECT: Where Did You Get Those 

Suspenders? 

TO: Pope Benedict XVI 

SUBJECT: "Jesus Walks," a Hot New 

Psalm...l'm Sayin' Tho! 




P. DIDDY 
IM with Paula Abdul (Whols- 
PaulaAbdul?) 

Mymouthwontclose: Judging is 
sooo strenuous! All the 2-waying 
and showing disinterest about 
Making the Band 3 contestants 
nearly dehydrated my lips once- 
nearly'. 

WholsPaulaAbdul?: Tell me 
about it. I lose sleep trying to 
decide whether to praise, puff, or 
stroke the next American Idol. All 
the stress is giving me acne. 
Which reminds me, does Proactiv 
Solution really work? 
Mymouthwontclose: Have you 
seen Craig Mack's face lately? 
WholsPaulaAbdul?: No 
Mymouthwontclose: Haha! 
Neither have I! 
E-mails 
TO: Jadakiss 

SUBJECT: Wanna Buy Back Your 

Publishing? 

web Sites 

proactiv.com 
amlhotornot.com 
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Call 877-YLW-BOOT for more information. 
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JUST A LITTLE BIT 

VIDEO DIRECTOR Little X does it real big. 

Not to brag, but Little X kind of got his start thanks to VIBE. When he was an 18- 
year-old production assistant at MuchMusic in Toronto, X (aka Julien Lutz) read an 
article in the magazine on Hype Williams in '95 and decided video directing was his 
calling. He wrote a letter to then assistant editor, Mimi Valdes, who had written the 
story, hoping to get in touch with Williams. She blessed him with the number, and X 
sent his demo reel— but there was no response. Undaunted, he trekked to Williams's 
New York office to pick up his reel and pestered his way into an internship. Since 
then, X has directed more than 125 videos, including Usher's "Yeah!" and Sean 
Paul's "Get Busy." Please don't ask us for his contact info, though. 



> MY RESPONSIBILITIES: 

My job is to create fantasies and then make 
things beautiful. After coming up with the initial 
concept, I have to sit down and storyboard the 
whole video. Not necessarily for the client, but for 
myself. After boarding, I sit down with the lighting 
guys, and they work off my ideas. I also have to scout 
locations and keep in mind how long traveling is going 
to take and how long it will take to get the equipment up. 

> MY 9-T0-5: 

I typically get a week to prepare a treatment and scout 
and hire a crew, and then only one or two days to shoot. An 
average shoot day is about 14 hours, but it can run as long as 
20 hours. Then I have a week to edit, drop it to tape, do color 
correction, and make it pop. After that, all that's left is to clean 
up some pimples. 

> SKILLS NEEDED FOR THIS JOB: 

To direct, you have to have some knowledge of what everyone on 
does, but you also have to let them be the experts at things like 
lighting and rigging. You don't necessarily need to know exactly 
what they're saying. That's why you hire a director of photography. 

> THE WORST PART OF MY JOB: 

There's too much to do in too little time, and you're always 
fighting the budget to do things you really can't afford to do. 

>WHY IT'S ALL WORTH IT: 

Videos allow you great creative freedom, so it's worth 
some of the headaches. Plus, seeing the world is 
great. I was just in South Africa shooting with 
Ludacris, and I love going to Jamaica. 

> MY ADVICE ON GETTING INTO THE 
GAME: 

Go to film school. And if you don't, go to 
the bookstore and get every single 
book on photography and cinematog- 
raphy. Books like Cinematography, by Kris 
Malkiewicz, and Lighting for Film & Electronic Cinematogra- 
phy, by Dave Viera, are still on my bookshelf. Then go and intern on video 
sets and learn what goes on in practice-that was my school. The other thing is. you really 
can't give a fuck. At 19, you're young enough that people will forgive the fact that you're annoying. After you 
direct a few small videos, try and get with a production company. It's like a music label-you sign a contract with them, then 
they worry about the business stuff, and you get to concentrate on the creative side. The hustle never stops. Jesse Erenberg 
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DEM BOYZ 

john singleton showed the world the conditions that birthed gangsta rap. 




Film director John Singleton has trusted his gut from jump. When he shot the 
semi-autobiographical Boyz N the Hood in 1991, he believed the raw materials 
of life in his South Central hometown were worthy of Hollywood backing. His 
instincts proved right: The $7 million movie not only earned him an Oscar 
nomination-Singleton was both the youngest, at 24, and the first African- 
American to earn the nod for best director-but it also spawned an entire genre 
of films. "When it came out, " he says with satisfaction, "everybody from the 
neighborhood saw it and loved it; everybody knew which character they were. 
Ice Cube's character, Doughboy, is my best friend. We used to call him Fatback. " 

Since then, Singleton, 37, has created a string of rap-generation films, 
including Poetic Justice, Higher Learning, and Baby Boy. Earlier this year, he 
produced and financed the critically touted Hustle & Flow. Next up: an adapta- 
tion of Marvel Comics' Luke Cage for the big screen. 



B 



qyzNlbe Hood was the movie my friends and I talked about making 
while we sat on the porch. I was at USC film school when I walked into 
a meeting with potential backers from Columbia. They said, "We 
understand you want to make a film," and I said, I am making a film, whether 
you back it or not. And they said, "What makes you think you can make a 
film?" And I said, I've made films before, which was a lie. I'd only made Super- 
8 movies in school. But I think they liked my hustle, so they took it. 

I'm still trying to be an independent filmmaker, and I feel like I've been 
able to do what I want to do. But my one big complaint was that people of 
color can't greenlight movies or put them into production in Hollywood. 
So I used my own experience and connections to finance and greenlight 
Hustle Cr Flow; no studio in Hollywood would make a film like that about a 
pimp. My next step is to find new filmmakers who are like I was when I was 
starting out, trying to do films in a different way. I'm raising capital, and I 
plan to be the guy to help a whole new generation of directors. I'm gonna 
put the future in our hands. Julianne Shepherd 



WESTSIDE STORY 

Singleton's opus opened the floodgates for movies on Los Angeles's underworld. Here's a breakdown of four 
other takes on thug life in the City of Angels. 

1) South Central (1992) Steve Anderson's drama, based on Donald 
Bakeer's Crips, tells the story of a man balancing gang life with fatherhood 
and his transformation in prison. More plot than gunplay, South Central is 
surprisingly nonsensational, considering Oliver Stone executive produced. 

2) Menace II Society (1993) The Hughes brothers' overwhelmingly bleak 
story of a Watts pusher trying to get out before he gets deuced starts with 
a gunshot and ends with you devastated. Heavy on grit and gore and light 
on character development, it was the Cam'Ron to Boyz N the Hood's Jay-Z. 

3) Bound By Honor (1993) A mind-blowing three-hour epic about 
power, choice, trust, and family. Taylor Hackford's tale of two half- 
brothers and their half-guero cousin rolling deep in East LA. It's The 
Godfather of Chicano street culture and just as long-but blood bonds 
and gully subplots make the time pass like nothing. 

4) Mi Vida Loca (My Crazy Life) (1994) Allison Anders's story of cholas 
in Echo Park, in which one shady boyfriend stirs beef between best 
friends, was the first mainstream film about Chicana girl gangs but was 
criticized as unrealistic. No two-timing pendejo could break the bonds of 
sisterhood in real life. J.S. 
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Film fanatic who wants to be 
the next big thing in movies. 

MM-535 with megapixel camera and camcorder 
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Fun-loving chatterbox who tells 
great stories and loves to travel. 



F9100 with Instant Messenger 



F9100 (service by Cingular) 



Multi-ti 
al 



-tasking tech guru who's 
always in the know. 



VX8000 with Video On-Demand 
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VX8000 (service by Vernon) 



Finding your perfect match... 

Easy as. ..Compatible as. ..Innovative as LC. 

From the Video-On-Demand, MP3 player and external memory port of the MM-535, to the slideout QWERTY keyboard for text and Instant 
Messaging on the F9100, and streaming video and megapixel camera/camcorder on the VX8000, there's an LC phone to suit any 
personality. To find your perfect match and learn more about our complete range, visit www.LCUSA.com. 



Available at: 

: ; : cingular - ^Sprint 



LG 



V&tl OHwireless 



'Ood 



C200S LC and life's Good are trademarks of IC Electronics Inc Other logos shown and company names mentioned herein are trademark* or registered trademarks of their respective owners. 
Phones subject to availability Screen images simulated Video- On Demand, streaming video, teit/instant messaging require earner service. 




start IN THE MIX 



PIC ME A WINNER 

l. Glowing up gotti: The tanned twosome of 
carmine and john get down with the ladies at 
King magazine's editor-in-chief Datwon Thomas's 
birthday party at Ten's World-Class Cabaret in 
New York City. 

2. 1 just wanna tape you: WILL smith actually 
listens to his wife, jada pinkett-smith, at a 
press event for Carol's Daughter at the 40/40 
Club in Manhattan. 

3. "Wait 'til you see our flick." Ying yang twins 
chris rock and adam sandler promote 
The Longest Yard at a taping for 106 & Park in 
New York. 

4. Who's bad? webbie plants a big one on trina 
during his video shoot for "Bad Chick" in Miami. 

5. "I'm a survivor." ciara does her best Beyonce 
impression at Hot 97's Summer Jam at Giants 
Stadium in New Jersey. 

6. SouLTwisted? bilal looks like he's been living 
in the fast lane at Common's album release party 
for Be at P.M. in N.Y.C. 

7. Umi says mos def should put out another 
Black Star album, but he just wants to play the 
drums at Common's shindig. 

8. "Please listen to my album." Multiplatinum 
producer jermaine dupri gets the sales pitch 
from common and manager Derek Dudley at 
his party. 

9. Where my dog at? mashonda makes swizz 
beatz beg for the puppy back on the set of her 

"Back of da Club" video in N.Y.C. 
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FOR THE RECORD 



THE LOW DOWN ON THE DOWN LOW 



VIBE CONFIDENTIAL 



ON ICE: Gucci 
Mane catches a 
murder rap. 



> Atlanta rapper Gucci Mane, ne 

Radric Davis, turned himself in on 
May 19 to face murder charges in 
the shooting of a man, identified as 
Henry Lee Clark III, at a friend's 
residence on May 10. Davis's lawyer 
claims the MC was attacked by 
Clark and four other men, and 
acted in self-defense (see "Cold as 
Ice," page 194).... // On May 13, 50 
Cent reached a plea deal for a May 
2004 incident at a Springfield, 

Mass., nightclub 

in which he 
allegedly injured 
three women 
when he jumped 
into the crowd. 
The 30-year-old 
MC will report- 
edly have to 
attend counsel- 
ing, take random 
drug tests, and 
pay the women's 
medical expens- 
es.... // Songwrit- 
ers Anthony Jeffries and Vincent 
Hart filed a $200,000 lawsuit 
against Lil' Kim on April 28 in 
Manhattan's State Supreme Court, 
claiming they were never compen- 
sated for several songs they con- 
tributed to her 2003 album. La 
Bella Mafia.... II On May 9, 
Eminem's lawyer, Howard Hertz, 
announced the Detroit rapper had 
settled a lawsuit with Apple Com- 
puter that was filed in 2004 after 
the company ran commercials using 
his hit song "Lose Yourself" alleged- 
ly without permission.... // Justo 
Faison, 36. a promoter for various 
record labels and founder of the 
annual Mixtape Awards, was killed 
on the morning of May 14 when his 
SUV crashed in Richmond, va.... // 
Stevie Wonder and Busta Rhymes 
made the first-ever music video for 
the visually impaired with the clip, 
"So What the Fuss." Busta narrates 
the video for the song, which is 
featured on Wonder's new album, 
4 Time to Love. 




flowerpot HEAD: N.O.R.E. takes the slang expression literally. 



As your fearless celebutarian, VC humbly 
admits that we've fallen victim to a PR-driv- 
en "hype" or two-J.LO and Diddy, Bennifer, 
Jay-Z'S retirement, Mase's comeback, 
Y2K. . . . But we shoulda known better when 
it came to Michael Jackson and Lisa Marie 
Presley, and now, we're not just gonna fall 
for the Tom Cruise and Katie Holmes okey- 
doke either. ... To keep it extra crispy while 
we're at it, VC is rejecting this whole John- 
ny Gill-and-Chilli-from-TLC supposed love 
match, too! Application for genuine carnal 
attraction ...denied!But speaking ofNE, VC 
does hear that Ronnie DeVoe is engaged to 
the young and lovely Shamari Fears, for- 
merly of the teen group Blaque. 

POTHEAD 

Moving on to more hip hop strife.. .it's Nas 
versus N.O.R.E. Even VC forgot about the bad 
blood from Nas perplexingly calling out his 
former pal, telling N.O.R.E. to step his game 
up. Well, we hear at a recent P. Diddy party 
in New York, N.O.R.E. stepped up, asking 
Esco, "Why your shirt all tight like Pharrell's?" 
and threw a flowerpot at him. We also hear 
that it was all fisticuffs after that.... VC eager- 
ly awaits the Rematch: Cream Pie Time.... 



GAME, SET, MATCH 

And before VC leaves you to your morally 
upright lives, let us sully ourselves one mo' 
gin. We all suspected the truce was a sham 
from jump, and his N.Y.C. Hot 97 Summer 
Jam antics only confirmed it. But now, VC 
hears in addition to "300 Bars and Runnin'," 
the 250-bars-too-many diss song he leaked 
to mixtapes, the Game has recorded a 
scathing 50 Cent diss for a new DJ Kay Slay 
album. But let's keep that on the the hush- 
hush and strictly on OJT. 



VIBE.COM EXCLUSIVE 



SPOON'S TOONS: 
What if the spirits of 
Chris Rock, Bill Maher, 
Carrie Bradshaw. and 
the MTV character 
Daria possessed a little girl 
born to immigrant parents 
in the city of Chicago? 
Meet Seven Spoon, the 
hilarious, edgy comic strip 
by Olusola "Shala Esquire" 
Akintunde. Log on to 
vibe.com for the full cartoon 
every Wednesday. 
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mVIBE text alerts deliver musk news and must-know info jCX 
straight to your cell every day. Sign up now on mobile.vlbe.com. 




Steve has a new 
cell number: 

800-SIR-MADD 



stevemadden.com 



THE LIFESTYLE BEAT edited by benjamin meadows-ingram 




The Game may not own 
one (trust us, we 
checked), but don't 
think for a minute that the 
Compton kid doesn't know 
what time it is. "Now the 
Game's set in stone, the 
Franck Muller set in stones," 
he raps on the Faith 
Evans-blessed "Don't Need 

YOUr (CONTINUED ON NEXT PACE) 



Cot 



j i 




Tourbillon Minute 
Repeater with 
Perpetual Calendar 



Love," from his multiplatinum debut The Docu- 
mentary. But while rocking a timepiece by 
watchmaker Franck Muller may be just a dream 
for him, it's been a daily operation for the likes 
of Jay-Z and heiress Paris Hilton as well as 
former President Bill Clinton for years. And now 
that rap young bucks like Pusha T of the Clipse 
and Young Jeezy are stepping up their wrist 
game, Franck Muller's timepieces are really 
starting to fly. 

"Our brand is very young, but we listened to 
what a new breed of more hip consumers 
wanted, and our progress has been remark- 

Rocking a Franck 
Muller has been 
a daily operation 
for Jay-Z, Paris 
Hilton, and Bill 
Clinton for years. 

able," says company CFO Miguel Payro. Franck 
Muller's rise can't be directly linked to the hip 
hop set, but the impact of the mike check, at 
least in terms of brand recognition, is undeni- 
able. Founded only 14 years ago by Swiss 
master watchmaker, designer, and restoration- 
specialist Muller and Swiss-trained Armenian 
jewelry maker Vartan Sirmakes, the company is 
known for its artistic and horological ingenuity. 
"Franck Muller pushes the creative limits," says 
Philip Duffell, store manager for world- 
renowned watch dealer Cellini. "And their dials 
are remarkable in their beauty and rarity." 

Connoisseurs appreciate FM's hand-assem- 
bled, hand-engraved, mechanical timepieces 
with technical features such as the Tri-axial 



Tourbillon, which minimizes timekeeping 
errors caused by the Earth's gravitational pull, 
and the Grande and Petite Sonnerie multitonal 
chimes that sound on the quarter-hour and on 
the hour, like a grandfather clock on your wrist. 
In addition to more classical lines such as the 
Master Banker and Casablanca, FM offers 
playful collections like the Vegas, which 
includes a miniature roulette game, and the 
Crazy Hours, in which the hours are positioned 
nonsequentially. But it's the more practical 
Cintree Curvex design, which allows the watch- 
es to conform to individual wrists, that 
impresses avid collector Swizz Beatz. "Even 
though l got a small wrist, they fit like they're 
custom made," he says. 

With innovative designs-as well as precious 
metal and gemstone personalization-Franck 
Muller is a natural fit for someone on the way to 
the top. "The Franck Muller client is extremely 
conscious of their style and wants to show off 
their new timepiece to others," says Duffell. 
"They look upon FM as a lifestyle statement." 
So it's not surprising that one of the first hip 
hop high rollers to recognize the brand was P. 
Diddy, who asked stylist June Ambrose to lace 
him for Nas's 1999 "Hate Me Now" video. 
"Franck Muller has a certain sense of opulence 
and decadence," says Ambrose. "It's like wear- 
ing a Bentley on your wrist." 

Make that several Bentleys. Although you 
can pick up an FM for $5,000, serious collectors 
invest up to $1 million for icy limited editions. 
But to those with the dough, it's a price worth 
paying. "It just demands attention because of 
how regal it looks," says T.I., who rocked a 
$100,800 rose-gold, diamond-set Franck Muller 
Geneve Conquistador King on the January 2005 
cover of VIBE. "It's something that's exquisite 
enough to talk about." Or maybe even rap 
about. Justin Monroe 



BIG-TIMER 

What swizz beatz uses when 
he's on the clock. 



Back in '98, 1 saw this lawyer wearing a 
great watch. Since I didn't know what it 
was, I asked, and he put me on, like, "You 
need to give Rolex a break and get with 
Franck Muller." That was before I really 
started making money, so when I found one 
costing $25,000, 1 thought, I'm never 
getting that. Then things changed, and I 
got my first one. probably at the end of '99. 
I owned six of them. I still have a colorful 
collector's edition Crazy Hour Color 
Dreams. I like the bugged-out shape of 
their faces and the comfort. Plus, whether 
iced out, stainless steel, or regular with a 
leather band, they go with everything from 
business suits to sweats. As told toJ.M. 




SWIZZ 
MOVEMENT: 

He's watch- 
ing you. 



ROCK SOLID If watching the watch is 
more than just your thing (like, say, you 
might be addicted to rocks), don't miss 
Bling Bling: Hip-Hop's Crown Jewels, the 
new photo- 
filled tome 
by VIBE 
contributor 
and pop- 
culture 
commenta- 
tor Minya Oh 
(aka Miss 
Info). Shin- 
ing more 

light on rap's jewels than a Hype Williams 
video, Bling Bling examines everyone 
from Slick Rick's to P. Diddy's fascination 
with flash. Ludacris handles the intro- 
duction. ($28; Wenner Books) 
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cobalt 



INTRODUCING COBALT!" WITH A 2.2 LITER ECOTEC* ENGINE, SPEED-SENSITIVE STEERING AND A 5-YEAR/60.0O0-MILE — 
POWERTRAIN WARRANTY* SEE THE NEW COMMOTION AT CHEVYCOBALT.COM. STARTING AT $14,190' (AS SHOWN $17,080'). 
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Droppirf Dime 



VIBE's guide to the 
10 things you need to 
know about this month. 



DIRECTV'S NFL 
SUNDAY TICKET 
SUPERFAN. 

Are you really 
ready for some 
football? This 
season, DirecTV 
lets you watch 
up to eight 
games simulta- 
neously. Start 
fantasizing 
about Week One 
now. ($338; 
directv.com) 






ASOMBROSO 
TEQUILA. 

Check out this new 
ultrapremium 
brand for a 
shot that 
actually goes 
down , 
smooth. ($58 

to $250; 

asombroso 
tequila.com) 



MARC ECKO'S 
GETTING UP: 
CONTENTS UNDER 
PRESSURE. 
Bomb trains, kick 
ass, and take 
names in Marc 
Ecko's new 
game. (PS2, 
$50; atari.com/ / 
gettingup) 




WE CLOTHING. 
This Swedish company has 
already conquered the 
hipster crowd with its 
simple, colorful style, but 
with skirts, hoodies, 
eye patches, jackets, 
and a collaboration 
sneaker with 
Adidas, it has 
something for 
everybody. 
(ivesc.com) 



JBl CAMERA. 

Straight outta 007's stash, 
this tiny digital camera, 
disguised as a brushed metal 
Zippo lighter, lets you snap 
stealth pictures and record 
videos and voices without 
blowing your cover. ($100; 
jbcamera.com) 



PLUSDECK2. 

Turn those classic 
cassette mixes into 
MP3s before the tape 
pops. ($150; plus 
deck.com) 
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DEF JAM, INC. 

"One day, [Slick Rick) walked into 
the Elizabeth Street office and 
after being unable to get the 
staff's attention, he took out a 
pistol and fired three shots into 
the ceiling yelling: 'Attention, 

peasants!'"- 
one of count- 
less arresting 
incidents 
found in Stacy 
Gueraseva's 
history of "The 
Logo." ($24: 
One World/ 
Ballantine 
Books) 





MOTOROLA HT820 BLUETOOTH 
STEREO HEADSET. 

Listen to music or talk on your cell 
anywhere in your crib with these wire- 
less headphones. The music even pauses 
when the phone rings, so you won't miss 
that call from your mom. (price TBA; 
hellomoto.com) 



DEF JAM, INC. 

^HmUVM KJBITUL WHH 1MB. 
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DO THE LADIES RUN THIS MUTHA...? 
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DENTAL FLOSS 



Our resident expert breaks 
down the science behind 
anything and everything. Hit 
her up at miss.info@vibe.com, 
and she just may save your ass. 




SPARKLY 
WHITES: 

Blind 'em with 
your smile. 



I'm thinking about getting an iced-out grill. What should I 
know about maintenance? Can it damage my real teeth? 

Shining Bite 
Jackson, Miss. 

As a longtime gold-teeth wearer, I applaud your fashion sense! 
But if you're gonna do it. you gotta do it right. Cutting corners 
with anything less than 18-karat white or yellow gold (or plat- 
inum for the big-timers) can leave you with grayish stains on 
your chompers. You also have to decide if you want removable 
caps, like mine, or permanent caps glued to your teeth, like 
Baby's. "I always recommend the removable ones," says Paul 
Wall, who not only wears grills but makes them as well. "Dia- 
monds get dirty too fast on permanents." To keep your icy jibs 
gleaming. Wall says, "Clean 'em like any other piece of jewelry. 
Use a soft toothbrush and running water, then polish them with a 
jewelry buff rag." Finally, it's still a good idea to get a professional 
whitening treatment, like BriteSmile, every two to three years 
just to make sure your natural pearls will always shine. 

I cut loose at the office by instant messaging my friends and 
my girl. Can my company monitor my IM conversations? 

Holla 

Philadelphia, Pa. 

Hell yeah! But will raunchy IMS to wifey get you fired? Probably 
not. If you're spilling corporate secrets, though, that may be a 
problem. "Lots of programs let companies see what's on your 
office computer screen." says Gene A. Reich Jr., a private com- 
puter consultant. "And a lot of big companies even hire someone 
just to read outgoing employee e-mails." If you really want to 
keep your chats quiet, try using a mobile device that offers an 
instant message feature, like the T-Mobile Sidekick n. Your 
buddies won't know the difference. 

Besides a regular savings account, what can I do to make 
sure my bread cakes? 

Paper Soldier 
Seattle, Wash. 

First off, it pays to be wise. "I constantly have to talk my clients 
out of investing in exciting but dangerous projects," says Arty Erk 
of Wlodinguer, Erk & Chanzis, financial adviser to Joe, Mobb 
Deep. Memphis Bleek, and others. "If you have the money, first 
buy a place to live in. That's equity. Without equity, it can be hard 
to even get credit cards." If your ends don't stretch quite that far. 
Erk suggests investing in an Internet fund, like the Munder Fund, 
or a global growth mutual fund, which is riskier than a treasury 
bond but worth it for young investors who don't have a family. It 
may not be fast money, but years later, you'll be paid in full. 



MAMA SAID: 

When I was little, my mom told me never to be a jealous 
person because it's not necessary to want what others have. 
One day something emotional happened to me in school, 
and when I came home, she really made it clear, saying, 
"Jealousy will get you nowhere." Once I thought about what 
she said, it all made sense. People try to fill your mind with 
negative thoughts and make you sink deeper. And since I'm 



"Don't envy." By Ciara 

an artist, people want me to be competitive, but it's not 
about that for me. My mom's advice has carried me a long 
way. Without that, it probably would have taken me longer 
to learn that jealousy only makes you miserable. I guess you 
could say she was trying to protect me and instill some 
morals. So I always remember that what's meant for you to 
have, you will have. 
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Chance of getting the munchies 
at 3 AM while listening to: 
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Grateful Dead 
35 



: 1 



Bob Marley 
& The Wailers 

33% 
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Tons of artists. Zillions of songs. And oh yeah, it's free. J^b^& 

Brought to you by America's 13,000 local radio stations that play artists like these every day. 
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ART-I-FACTS 



San Francisco's upper playground has what you need. 



When it comes to slangin' hot product in the Bay. 6ALC0 
ain't the only brand with juice. Located in the Lower 
Haight Street district, San Francisco clothing boutique 
and art gallery Upper Playground (upperplayground.com) 
has been making its mark since 1998, connecting the dots 
between the city's hip hop, skateboarding, and graffiti 
subcultures with eye-popping apparel that's long on style 
and short on intrusive branding. "If you look at our stuff, 



60 to 65 percent doesn't have our name on it," says co- 
owner Adam Krohn. instead, you'll find the names of the 
individual artists-often skateboard, album cover, and 
corporate-logo designers-behind many items, an 
approach that satisfies art and clothing collectors alike. 
So the next time you're in the Bay fiending for some 
custom-painted kicks or a David Choe-designed T-shirt, 
swing through Upper Playground, it's worth the trip. T.I. 
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Laugh. Cry. Shiver. Verizon Broadband downloads full-length feature films before your popcorn 
finishes popping. Visit richerdeeperbroader.com and tell us what moves you. 





venzpn 

We never stop working for you. 
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BUSINESS AS 
USUAL: 

Cohen is on 
top of his 



LYOR COHEN 

Warner Music Group's head checkwriter has more juice than OJ. 
Here's a taste of the man behind the name. 




< I need these wireless 
devices: 

• BlackBerry with 
Bluetooth 

• Remote control ("For 
TV, DVDs, and music") 

• Verizon wireless LG 
VX80O0 phone 




< My desk would 
just be a big 
wooden box if not 
for: 

• My ashtray 

• Photos of my 
family 

• Secret eject button 
("I have that for 
unwanted visitors!") 




< Other executives on my 
level: 

• Edgar Bronfman Jr. 

• Jay-Z ("He's got a really 
incredible instinct.") 
•Sandy Weill 



> I don't leave home 
without: 

• My mobile phone 

• Family photos 

• A knot ("My large 
stack of cash.") 




Sir:/ ■ 



> Best places to catch a nap: 

• Planes 

• Trains 

• Behind home plate at a 
Yankees game ("Even though 
I'm a Yankee fan.") 



< Keep these things out 
of the boardroom: 

•Cryptic language 

• Business cliches 

• Unwillingness to chal- 
lenge the system ("The 
system is in place, but you 
always got to check the 
rules to see if they apply.") 





< I find new artists at: 

• Canter's Delicatessen 

• Backstage at a concert 

• Outside the elevators at the Sony-BMG 
building ("Each place is strange for its own 
reasons.") 



> I'll fire you for: 

• Lack of respect for coworkers 

• Sandbagging ("If you're not 
giving it your all.") 

• Disrespecting the Warner 
team 



< Three TV shows I'm 
always tuned into: 

• CNN news 

• HBO's Deadwood ("I think 
it's really well made.") 

• Any sports program 



< I want people 
to remember my: 

• Kindness 
•Sincerity 

• Love ("It's 
intertwined with 
the other two I 
named.") 






< Childhood hustles that 
taught me to work hard: 

• Bagging groceries 

• Party promoter ("it was 
fun and taught me about 
the business.") 
•Golf caddy 



< Winning my 
respect is easy with: 

• Passion 
•Commitment 

• A willingness to be 
wrong ("if you play it 
safe and operate the 
brake, you end up 
stopping.") 

Reporting by 
Chris Yuscavage 




Pink in the sink. When I saw it, I tho 



I'm just brushing too hard. Then thed 
said a little bleeding is a sign of gingivitis. 
His advice: switch to Colgate TotaltJ 












Only Colgate Total protects against a full range of oral health prcftlems 
or 12 hours. It forms a protective shield, so it reduces gingivitis h\ up to 
88%: Which is why more dental professionals recommend it mosf often. 
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Between Teeth 



JColgate* 




k2Q(M -.Colgate- Palmolrve Co 
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FALL IN LINE L 




Checkout 
the LATEST 
:ollections from some 
designers. 



MEN 

1. KENNETH COLE NEW YORK Keep- 
ing it traditional while adding a little 
edge has always been Kenneth 
Cole's forte. This time around, the 
color plum gave the collection its 
added spunk. These goodies were 
simply too tasty to deny. 

2. KRIS VAN assche The first 
menswear collection from Kris Van 
Assche was stunning from top to 
bottom. Three-piece suits, tailored 
jackets, and low-slung pants strolled 
down the runway. It was urban, it 
was chic, and it was unstoppable. 

3. GUCCI The classic brand kept it 
sleek and modern with trench coats, 
tweed suits, and eveningwear in a 
traditional color scheme. The look 
was luxe without being too flashy. 

4. MICHAEL KORS Kors designs for 
the jet-setter. And his fall collection 
was all about the traveling man. 
With beautifully knitted scarves, 
full trousers, and tailored blazers, 
anyone could look great in these 
40s-inspired styles. 

WOMEN 

i . sweetface Jennifer Lopez can 
now add New York Fashion Week 
designer to her expansive list of 
credits. Her first runway show did 
not disappoint, and it was all about 
her. Diamonds, fur, and more 
diamonds! Get right, indeed. 

I VERSACE Versace has always 
been about opulence, but this 
season, Donatella Versace took it 
down a notch and left us with pure 
glam. With sexy gowns sans the 
obvious glitz, as well as form- 
fitting coats, Versace returned to 
its glory days. 

3. YVES SAINT LAURENT RIVE 
GAUCHE Stefano Pilati was all about 
form and proportions when he 
presented this fall collection. Broad 
shoulders, high collars, and textured 
fabrics not only resurrected the YSL 
of the '80s, but they also left you 
longing for the good old days. 

dolce & gabbana This design 
duo spared nothing when it came to 
making this the most dramatic 
collection. Fur, minis, and to-the- 
knee skin boots transformed the 
runway into a sexy, fantasy-filled 
experience. 

Rajni Lucienne Jacques 
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MAD STYLES 



If BODY 



with their twisted dreads, curly afros, and intricate designs, these fashionable city dwellers 
will inspire you to try something new. 




Dread-Up 



soul Sista 



> Graffiti Do 




Pretty Young Thing ? 



Photographs by ELLEN stagg 




New Infusium 23. Pour moisture back into your hair. 

Hydrate hair with new Infusium 23 Complete Moisture Restoration Treatment 
with 23 pro-vitamin and treatment ingredients. Infuse moisture back into your hair 
and give it a smooth finish and healthy shine, without weighing it down 
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usium23.com 
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ALL I NEED 



To keep looking 
your best, check 
out these MUST-HAVE 
MAKEUP picks. 

1. Clinique Colour Surge Butter Shine lipstick in 
Cranberry Cream ($14; clinique.com). 

2. Bobbl Brown Matte Stain clay ($20; 
bobbibrown.com). 

3. Bourjois Paris Cafe & Creme eyeliner pencil ($10; 
sephora.com). 

4. Lancome Blush Subtil Delicate Oil-Free Powder 
Shimmer in Coral Sunset ($27; lancome.com). 

5. Max Factor Lash Lift mascara in Rich Black ($7; 
drugstores). 

6. Dior DiorShow Powder in Artistic Bronze 005 
($39; sephora.com). 

7. M.A.C Lipglass in Mad Cap ($14; 800-387-6707). 

8. Dior 5-Colour Eyeshadow in Romantic Chic ($50: 
sephora.com). 

9. Lancome Juicy Rouge in Sweet Whisper ($21; 
lancome.com). 

10. NAR.S Ouo Eyeshadow in Mediteranee ($20; 
narscosmer/cs.com). 

11. M.A.C Blushcreme in Uncommon ($17; 
800-387-6707). 

12. Revlon Liquid Liner in Bronze Glitz 
($18; drugstores). 

13. Maybelline New York Expert Wear blush in 
Mocha Velvet ($6; drugstores). 





In the summer of 1999, 

Oh* music indu-trv Bood^atea 
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yOU Save 75% Off the COVer priCe! Tree CD Upon Payment 

end in the attached card or write Vibe, PO Box 59580, Boulder CO 80322-9580. 
For faster service, call 1-800-477-3974 or subscribe on iviviv.wbe.com 
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BAG 
LADY 

If you're the type of girl who constantly has to put up 
with haters-"She thinks she's cute!" "She ain't that 
fly"— you'll really give them something to be mad 
about when you cop this purse. Hey, 

you can't help it if your style is a cut above the rest. 

BY BEVERLY SMITH 





Rock the bag with a Juicy Couture velour track suit in chocolate brown -the 
epitome ot casual chic. 

Step out with it wearing Diane von Furstenberg's classic wrap dress in a 
rich dark brown or camel. You'll be such a lady. 

it will look incredible with a cute pair of Mavi jeans, designed to show off 
your natural assets. 

WHERE TO WEAR IT: 

You must carry this bag to the Atlanta Football Classic at the Georgia Dome 
on September 24. This is more than a charity event, it's a place to be seen. 

Look your best at the Monterey Jazz Festival September 16-18. Just picture 
it: Crisp California air, chilled-out jazz performances, and the knowledge 
that you're too sexy for all of it. 

Stand out at P. Diddy's Labor Day party in Cancun. Separate yourself from 
the chickenheads. and go straight into VIP! 

BUY IT: Dior by John Galliano "Diorissimo" hobo bag ($890; 



130 vise 



Photographs by PETER berson 




Corolla S. They say fun is where you find it. Live life to the fullest. Available 15" alloy wheels, six-disc CD changer and 
ground effects in full effect. The 2005 Toyota Corolla S. It's ready to play. 



Vehicle shown with available equipment. ©2005 Toyota Motor Sales, U.S.A.. Inc. 
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PlayStation 2 




LIVE 
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KEATING UP JUNE IN THE ATL 

Atlanta, GA was HOTJune 10-12 as VIBE celebrated Black Music Month, bringing together thousands of fans of 
urban music and culture. It was ONE WEEKEND of music, entertainment, fashion, and fun at the GEORGIA 
WORLD CONGRESS CENTER. Our two-day expo was complete with live performances at the NEXT new 
music stage, interactive sponsor lounges, and the educational V-BIZ panel stages. We rocked the GEORGIA 
DOME for two nights of show-stopping performances by your favorite artists including KEYSHIA COLE, 
KANYE WEST, SEAN "P-DIDDY" COMBS, JOHN LEGEND, AMERIE, T.I., LUDACRIS, BIG BOI, 
and more. If you missed it, here's why you should make your plans NOW for next year. 
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FOR MORS PHOTOS, GO TO WWW.VIBE.COM 






2 NIGHTS TO i*^LI^^n^The Fest concert nights were loaded with 
the chart-topping artists that kept the crowd on its feet. (1) Outkast's Big Boi was one of the hometown heroes. (2) Steve 
Marley took us from Atlanta to "Jamaica, Jamaica." (3) Common told us to just BE. (4) Moet & Hennessy USA added to 
the VIP factor at the Georgia Dome. (5) (L.-r.) Tiaka Hurst, national promotions director, BK UniWorld; Kainon Jasper, 
Brand Seven Marketing; Melvin Young, VP communications, UniWorld Group. (6) (L.-r.) Sybil Chester, Moet & Hennessy 
USA; Robert L. Miller, CEO, Miller Publishing; Kenard Gibbs, president, VIBE; Jeff Mazzacano, corporate accounts man- 
ager, VI BE. (7) Kanye West shows off his diamonds to Rene Matthew, winner of the Dark and Lovely Color Flash Sweep- 
stakes. (8) Singing it her way— one of the winners of Burger King's onstage contests. (9) Tarik Cox, account supervisor, 
Ford Division, UniWorld Group Inc. and Funkmaster Flex share a moment with Amerie. (10) Bad Boy's boy band BS with 
Lyfe Jennings. (11) Pay Attention!! The Aphilliates (l.-r.) Don Cannon, DJ Drama, and DJ Sense. (12) Rene and family, Sally 
Matthew, Ellis Matthew, and Ellis Matthew, Jr., enjoy the show from their VIP seats. (13) (L.-r.) Ryan Glover, RyanKenny; 
Kenny Burns, RyanKenny; and Abe Woosen, VIP Atlanta, at one of our official after parties. 

(14) Our guests had a great view of the show in the Burger King VIP suite at 
the Georgia Dome's End Zone. (IS) Damien Jr. Gong Marley and Faith Evans. 
(16) Show host Free as she heads for the stage. (17) Our Fest performers re- 
ceived hot items in our gift bags from the likes of Moet & Hennessy USA and 
Eklectik Clothing. (18) Seven gets the best view in the house thanks to dad 
Andre 3000. (19) Funny man. Tommy Davidson. (20) Doug E. Fresh (21) The 
ladies of Atlanta represent the Roc and their sorority. 
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2 D.A.YS TO H*T« A YThe VIBE MUSICFEST presented by BURGER KING 

kept the days action-packed as we presented the Fest Expo at the Georgia World Congress Center. (22) Sope Aluko, mul- 
ticultural marketing manager, Burger King Corporation (center) with 112. (23) Lyfe Jennings; Keyshia Cole; Mimi Valdes, 
editor-in-chief, VIBE; Ayana Byrd, editor-at-large, VIBE VIXEN; Sope Aloku; and Kenard Gibbs in the Burger King Lounge. 
(24) Fest attendees test their luck for great Burger King prizes. (25) (L.-r.): Melvin Young; Dawn Pierce, regional account 
supervisor, UniWorld Group; Arlene Pitterson, account executive, UniWorld Group; Tiaka Hurst; Jamal Ali, senior group 
account director, UniWorld Group; Chad Crawford, manager, sales & marketing southeast region, Burger King Corpora- 
tion. (26) Center Jamal Ali and Chad Crawford with the BK beauties. (27) Monica and Kandi Buress come out to support. 
(28) Rene hangs like a celebrity with Ciara. (29) (l.-r.) Rene with Jaqie Tarrant, SoftSheen-Carson, director of education; 
D'Lonzo, and Johnny Wright with the SoftSheen-Carson Style Squad. (30) Expo attendee gets her look with Color Flash 
hair stylist. (31) Getting a shape up at the SoftSheen-Carson booth. (32) Hair and product consultation at the Dark and 
Lovely Color Flash booth. 

(33) Spa Parties created a relaxing atmosphere. (34) SoftSheen-Carson team: Antoinette Priolo, production manager Dina 
Dickson, marketing assistant; Yolanda Payne, senior marketing manager; Jaqie Tarrant; Rene Matthew; Johnny Wright; 
Maya Brown, marketing manager, Tiffany Mayo, assistant marketing manager, Nicole Vassell, marketing assistant; and 
Andrew Covington, territory sales manager. (35) James Malone (second from right), group account director, UniWorld 
Group Inc. Ford Division account; Steve Ewing (far left), president of Atlanta's Wade Ford dealership; Funkmaster Flex 
(second from left); and Kenard Gibbs stand in style alongside the Ford Mustang at the Ford booth. (36) Budweiser cel- 
ebrated the True Music of Atlanta at the Fest. (37-38) Event attendees relax and enjoy a minute in theVHl Lounge. (39) 
Danielle Driscoll and Brian Loiselle have the hot new DVD Street Ball Confidential Volume 1, featuring NBA All-Star Baron 
Davis, street-ball legend "Headache" and the Game. On sale now from Echo Bridge Entertainment. 
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SEE YOU 



Be on the lookout for more information or 
2006 VIBE MUSICFEST presented 
BURGER KING atwww.vibc.com. 



GET A FEST 



Whether you were there or want to floss 
like you were, go to www.vibe.com and get 
your commemorative VIBE MUSICFES 
presented by BURGER KINGT-shin 

and rock the neighborhood with style. 



V-PANELS 

Not only did the Fest entertain, but it also 
educated and enlightened our guests with V- 
BlZ-our two days of panels. (40) The honor- 
able Reverend Al Sharpton blessed V-Biz with 
his words and presence on the Ethics in En- 
tertainment panel moderated by author Cheo 
Coker. (41) Ladies First: The VIBE VIXEN Pan- 
elist: actress/activist Sheryl Lee Ralph; Don- 
na DeBerry, CEO/founder, DRP International; 
Jeanine Griffin, VP/GM MBK Entertainment; 
Mimi Valdes; Johnnie Walker, president, 
NABFEME; Ayana Byrd; Lisa Bonner, Esq., 
founder, Bonner Law. (42) The crew from The 
Bishop Eddie Long's RE:Present keep it street 
and keep the faith. (43) Our V-Biz Panel- 
ists schooled the crowd on how to get in the 
game: Kenard Gibbs; manager Chaka Zulu; 
songwriter Kandi Buress; business manager 
Jini Thornton; producer Kwame; Universal 
Records' Eric Nicks; Kedar Massenberg, CEO, 
Kedar Entertainment; Erik Parker, music edi- 
tor, VIBE. (44) VIBE editor-at-large, OJ Lima 
(rear) at our V-Books signing with (I.-r.) Teri 
Woods, Malaika Adero, Emily Raboteau, and 
Zane. Rainforcst/Scrcen Gcau presented 
our Stellar Gospel Showcase with a sneak pre- 
view of the film. The Gospel. (45) The Gospel 
Choir, (46) Praise Dancers, and (47) Gospel 
legends Yolanda Adams and Fred Hammond 
lifted the crowd with their performances. 

(48) BET personality, Jeff Johnson has an in- 
trospective moment during the V-Biz Panel. 

(49) Actress Elise Neal {.Hustle & F/ou) on 
the V-Holfywood Panel moderated by Serena 
Kim, VIBE features editor. It wouldn't be a 
VIBE experience without fashion. Dozens 
of Atlanta's best models rocked the V-Style 
runaway in the hottest clothes and accesso- 
ries styled by Sybil Pennix. Here are some of 
our supermodels: (49) Dorien Agyapon; (50 
& 52) Dawnisha Halfkenny; and (51) Akilah 
Smith. Special thanks to Bovaati (www. 
kmjrti.csa) for make-up; SaaaMakcn' 
Warcaow (404-881-9301) for ladies' dress 
shoes; Safilo, USA for eyewear, PF Ffyars for 
sneakers. Hair styled by SoftSheca-Careoa 
PHOTO CREDITS: Noel St. John, Ray Tamarra, 
and Courtesy of SoftSheen-Carson. 
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AT THE INTERSECTION 
OF LUXURY AND POWER... 

* 




...THERE WILL ALWAYS BE LINCOLN. 



The 2006 Lincoln Mark LT. When the stars join together a 300-hp, 
5.4-liter V-8 engine with legendary Lincoln luxury appointments, 
everything just falls into place. Travel Well 



LINCOLN 



mcoln.com 
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PEOPLE ON THE VERGE edited by rondeuconway 
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YUMMY BINGHAM Back on the Block 

They say you can take the girl out of the ghetto, but 
not the ghetto out of the girl. Well, maybe that's 
because the girl keeps leaving her plush confines in 
suburban New Jersey to visit the tough-as-nails Jamaica, 
Queens, neighborhood that's the inspiration for her infec- 
tious brand of hip hop-tinged R&B. "I learned a whole lot 
here," explains 19-year-old Yummy Bingham (nee Elizabeth 
Wyce). "The style and culture was appealing, and hip hop 
was around me 24/7." 

Riding in the backseat of a luxury town car, Yummy (a 
nickname she got from her grandfather) points out some 
personal landmarks in the 'hood she still calls home. There's 
the hair salon, the Mickey D's, and her grandfather's store- 
front church, where Yummy spent a great deal of her admit- 
tedly rebellious childhood before embarking on a once- 
deferred singing career. 

Encouraged by her dad, Dinky Bingham, a producer who 
worked with Guy (Aaron Hall is her godfather). Yummy cut 
her first demo at the age of 12. In 2000, Naughty By Nature's 
Kay Gee tapped her to be the centerpiece of the all-girl 
threesome Tha' Rayne. After they backed up Jaheim on 
his 2002 hit "Fabulous," label politics curtailed 
the group's album release, which eventually 
led to their disbanding. Yummy kept grind- 
ing, however-guesting on De La Soul's 
"Much More" and Talib Kweli's "Black Girl 
Pain" in 2004. That same year, she 
formed the production company Muzik 
Park with fellow Queens native (and 
family friend) Rockwilder; a deal with 
Motown/Universal soon followed. "It's 
funny how you know somebody for so long 
and life permits things to come full circle," 
says Rockwilder about his relationship 
with the singer he's known since she was 
6 years old. "Yummy's vocals and song- 
writing put her in a class by herself. I'm 
just happy to be working with her." 

And their chemistry is evident on 
Yummy's sweet but street debut. The 
First Seed. While the brooding "Come 
Get It," featuring Jadakiss, is sure to 
i boom in the big-boy trucks, the 
\ spirited radio favorite "Is It Good to 
You" is an irresistible anthem for 
the ladies. Yummy credits her 
beloved Queens for inspiring 
much of her creativity. "I couldn't 
ask for a better place to grow 
up," she gushes as her ride 
heads for Manhattan. "It's my 
home, it's what I love." The 
JM ghetto has been good to her. 
\ Amy Linden 

f 




Photograph by MARK LIDDELL 



Cof 













next 






"YOU EITHER THRIVE OR FLOP 
UNDER PRESSURE. I THRIVE." 



RIHANNA 
Caribbean Queen 

Rihanna's torso looks like It's going to 
snap as she Imitates Shaklra's cobra- 
like belly moves here at the Loft 
Recording Studios in Bronxville, N.Y. "I 
work with [choreographer] Fatima Robin- 
son," says the 17-year-old singer, born 
Robyn Rihanna Fenty in the parish of Saint 
Michael in Barbados. Indeed, anyone who's 
seen Rihanna's color-splashed video for 
"Pon De Replay"-which resuscitates the 
Diwali n'ddi'm-would say Aaliyah's famed 
instructor did a superb job with Def Jam's 
debutante. 

But it was Rihanna's voice, not her 
dancing, that dazzled the label's buttoned- 
up execs (particularly Jay-Z) during her 
audition earlier this year. "I was shaking," 
she says in her charming Bajan accent. "But 
you either thrive or flop under pressure. I 
thrive." Clearly, if Jay-Z insists on inking a 
deal hours after your audition, you've 
thrived. 

Even after Rihanna performed at a 
Caribbean beauty pageant in 2001 and won 
her school's talent show last year, some, 
including her mother, Monica, had doubts. 
"In the Caribbean, we aim to be doctors or 
lawyers," says Rihanna. "My mother [an 
accountant] used to ask me what I wanted to 
be, and I would reply, Entertainer. She'd give 
me this look. But now she's proud of me 
because I stuck to my dream." 

Rihanna's manicured hands and scarred 
legs ("I used to climb trees and throw 
pebbles at ducks") offer a kind of analogy 
to her fusion of R&B and raw West Indian 
sounds. Overseen by pop producers Carl 
Sturken and Evan Rogers (Christina Aguil- 
era, Kelly Clarkson), her debut. Music of the 
Sun, ranges from a remake of Dawn Penn's 
reggae classic "You Don't Love Me (No, No, 
No)" to the soulful, acoustic guitar-driven 
ballad "The Last Time." The only constant 
is Rihanna's fluid, Beyonce-like inflections. 
"Rihanna's music is in her blood," affirms 
Kardinal Offishall, a guest on the album. 
"She sounds natural, not contrived, and 
that's something special that needs to be 
exposed." 

And Rihanna is excited about taking her 
authentic sound worldwide. "It's so amazing 
to come from a small Caribbean island and 
blow up internationally," she says as silver 
bangles jingle on her wrists. "This was 
always my dream, and now that it has come 
true, I'm ready for anything that comes with 
it." Snakelike belly moves and all. 

Angie Romero 
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RAY CASH Ohio Player 

There comes a time when every man 
has to put up or shut up. Rapper Ray 
Cash is at that point. "People always 
ask, 'What the fuck is in Cleveland?' But I'm 
about to show them," Cash says as he strolls 
into the city's music hub, Nikky's, for a meet- 
and-greet with fans. "My music is going to 
make enough noise to bring some attention 
back to Cleveland." Furthermore, the 25- 
year-old local celebrity insists, he's not 
bringing the thuggish ruggish stuff you're 
used to hearing from the Buckeye State. "I 
got all the respect in the world for Bone, but 
we're passed that. We've got something 
different going on." 

Dubbed Ray Cash because of his love for 
the dough, Wardell Ray Cheeks grew up in 
Cleveland's Cliffview Gardens housing 
project, where he idolized a diverse set of 
hip hop luminaries. "I came up listening to 
the Notorious B.I.G., UGK, SBall & MJG, and 
Nas," he says. "I get my style from them." 
That would explain why, as a teenager, Cash 
kept his simple, straightforward rhyme 
pattern under wraps during the fast-spit- 
ting, sing-songy, Bone Thugs-N-Harmony 
era. "A lot of people tried to sound like Bone 
instead of coming out with their own niche," 
he says. "That wasn't me." 

By 2001, his hometown's relevance in 
hip hop had faded to practically zero. That's 
when a determined Cash stepped up. Under 
the tutelage of comanagers Kevin Buruss 
and Shaleek Berry, the green MC went from 
making amateurish demos to seasoned 
material that was good enough to impress 
Sony Urban Music A&R Kawan "KP" Prather. 
Credited with launching T.l.'s career, Prather 
offered Cash a deal with Columbia Records 
in March 2004. 

His eclectic debut, C.O.D.: Cash on 
Delivery, stretches across regions with its 
catchy beats and bright lyricism. From the 
street-stomping, screw-influenced "P.A.N.," 
featuring Bun B, to the East Coast-tinged 
"Fiends, Fiends, Fiends" to the dirty South 
trunk rattler "Bumpin My Music," featuring 
TIL, and the Midwest-style pimpish lead 
single "Sex Appeal," Cash is sure to redeem 
his promise to change the perception of 
local hip hop. "The world is ready for a new 
sound out of Cleveland," agrees radio jock 
Eddie Bauer. "Ray's about to show everyone 
the evolution of MCs coming out of this 
area." 

"I used to bullshit with rap," Cash says 
as he signs headshots for his growing 
number of fans. Then, with a cool air of 
confidence, he adds, "Now I've got the 
weight of the city on my back." That's a 
responsibility not to be taken lightly. 

Alvin Blanco 





"MY MUSIC IS GOING TO BRING 
SOME ATTENTION BACK TO 
CLEVELAND." 
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"THIS IS GOD'S PLAN, 
I'M JUST STICKING TO 
THE SCRIPT." 



NOAH 
God's Son 

Noah can barely stomach watching 
Miami Heat wunderkind Dwyane Wade 
run circles around his beloved Detroit 
Pistons in Game 5 of the playoffs. The 22- 
year-old MC has turned his back on the 
television inside Atlanta's Hot Beats record- 
ing studio, prepared to accept defeat. "Maybe 
it's not our year," he says. "I guess someone 
else deserves to win." 

Coming up short on victory is nothing 
new to Noah, who's seen his share of ups 
and downs during his musical odyssey. Now, 
after one false start and a steady grind in 
obscurity, he's putting his future in the 
hands of a higher being. "I walked through 
situations in the past with no knowledge of 
the game," says Noah. "But this is God's 
plan, so I'm just sticking to the script." 

Growing up around the influences of a 
jazz-piano-playing father and soul-singing 
mother, Noah M. Stephens IV naturally 
gravitated toward music, writing his first 
rhymes at the age of 10. Born in California 
but raised in Detroit's Schoolcraft section, 
Noah drew from diverse sources to develop 
his uncanny style. "I'm from everywhere, so 
my twang is just something different," he 
says. And after moving to Atlanta in 1994, 
Noah began to stand out on the local scene 
with a style that was part East Coast brag- 
gadocio, a bit of offhand Southern cool, and 
mostly charismatic appeal. 

Looking to catch his first break in 1998, 
he competed on the MTV talent-elimination 
show The Cut. Though impressive, he left the 
Lisa "Left Eye" Lopes-hosted competition 
with a disappointing second-place finish. 
Nevertheless, a record deal with the 
renowned Suave House Records followed in 
1999. Unfortunately, the label lost its distri- 
bution deal, which forced Noah onto the rap 
unemployment line. But a chance encounter 
with producer Deric "D-Dot" Angelettie in 
2003 at Jay-Z's 40/40 Club lead to a second 
coming. By early 2005, Angelettie helped 
broker a deal with Jive to release Noah's 
debut, The Music Man. And to hear him tell 
it, Noah's something like a phenomenon. 
"I've done records with the great ones- 
Eminem, Jay-Z, and the Notorious B.I.G.- 
and I'll put Noah in the category with them 
all," Angelettie says. 

And just like the Detroit Pistons, who 
were able to bounce back from tonight's 
crushing Game 5 defeat (winning the Eastern 
Conference Finals in seven games), Noah is 
certain that the current appeal for his 
bouncy, trunk-rattling single, "Dat Boy 
Chevy," marks a new beginning. "From 
losing, I've learned how to win," he says. 
"Now that I'm on the rebound, I'm just trying 
to continue what was never finished." 

Maurice 0. Garland 
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Hip-Hop Theater Festival 
founder Danny Hoch (left) 
with Clyde Valentin and 
Kamilah Forbes. 
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LIVE ONSTAGE 

HIP-HOP THEATER FESTIVAL 

BRINGS THE DRAMA 

TO THE NATIONAL STAGE. 

The young, multicultural audience sits capti- 
vated. One woman wipes tears from her eyes. 
A teenage boy sits on the edge of his seat, eyes 
wide like he's seeing something for the first time. 
And he is: an electric combination of live 
plays, but from an activist, hip hop perspective. 

Celebrating its fifth anniversary, the Hip-Hop 
Theater Festival is stomping down doors in the 
white theater world with its powerful multidis- 
ciplinary performances and commitment to 
introducing young hip hop heads to drama. With 
successful runs in New York, Washington, 
D.C., Chicago, and San Francisco, the festival 
is bringing back the art of storytelling with a 
message. What started as an arena for a few folks 
in New York (including Danny Hoch and Sarah 
Jones) to create a buzz— and cultural change— turned 
quickly into standing ovations, critical acclaim, 
and a nationwide movement of performers and 
playwrights unapologetically pushing the 
boundaries of both hip hop and theater arts with 
humor, eloquence, and an underdog spirit. 
"When we started, we were like, Yo, how's this 
thing gonna carry itself?" recalls HHTF execu- 
tive director Clyde Valentin. Then we wondered, 
Is this gonna last? And now it's bigger than I ever 
thought it could be." Laura Checkoway 

- COOL & ORE They produced some of '04's greatest 
hits (including the Game's "Hate It or Love It"), scored 
NBA Live 2005 and ^006. and landed a $2 million label 
deal with Jive. 

- CAN'T STOP WON'T STOP: A HISTORY OF THE 
HIP-HOP GENERATION when Hip Hop 101 becomes 
a requirement. Jeff Chang's history of the turmoil that 
begat this beloved culture will be the go-to textbook. 

ANGUILLA It's the beachy Caribbean island where 
Nelly. Ashanti. Jay-Z, and Beyonce canoodle, catch rays, 
and sip pina coladas. 

- C. VIVIAN STRINGER The third-winningest coach in 
women's basketball history, Stringer (now women's 
head coach at Rutgers University) turns so-so teams 
into certified champs. 



SIGN LANGUAGE 

Each juice entry will be accompanied by 
symbols. The guide below explains each icon. 



if 



Slinging Records 
Street Cred 
On the Come-Up 
Elevating the Game 
Legendary Status 



Fabulosity 
Cooler Than Thou 



Behind-the-Scene 
Boss Hog 

Humanitarian Warrior 



Underground Might 
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JAUNEL MCKENZIE The 19-year-old supermodel- 
seen in Gucci, Gap, and Adidas campaigns-was the first 
Jamaican national to be featured in American vogue. 



LIFE AFTER SHADY 

DJ GREEN LANTERN SURVIVES THE 
WRATH OF 50 CENT. 

DJ Green Lantern parted ways from his cushy 
job as Eminem's DJ when it surfaced that he 
was questioning the potency of 50 Cent's 
Jadakiss diss on volume 5 of The Come Up 
DVD. But the Evil Genius still won top hon- 
ors at this year's Mixtape Awards, and he has 
kept flashing his powers in five key ways. 

L In the mid-'cjos, the Rochester native deejayed 
parties in and around his hometown before mak- 
ing it big on N.Y.C.'s mixtape scene. As long 
as the RIAA chills, it means continued green 
for Green. 

2. Green also had to bounce from Em's Shade 
45 on Sirius Satellite Radio. But let's not for- 
get he maintains a weekly syndicated program 
with XM Satellite Radio. 

3. What do mainstream, street-level, and under- 
ground rappers like Ludacris ("Number One 
Spot"), Jadakiss ("The Champ Is Here"), and 
Immortal Technique ("Bin Laden") have in 
common? All three have been blessed with beats 
by the Evil Genius. 

4. Rumors swirl that Jay-Z, Russell Simmons, 
and others want to house the homeless talents 
of one Green Lantern. Nothing's been signed, 
but lawyers are reportedly talking. 

5. Finally, there's Green Lantern's debut album. 
The compilation, which is expected to still 
feature the Shady/Aftermath family sans G 
Unit, is generating plenty of industry buzz as 
the title has changed from Armageddon to The 
Invasion. Guess it's not the end of the world for 
Green after all. Chuck Creekmur 
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Corporate Clout 
Cultural Cache 
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Award Winner 
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Sparking a Movement 
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Inspiring Leadership 
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- JAMES "BUBBA" STEWART Known as the Tiger 
Woods of motocross, this teen champion is the first 
African-American to dominate dirt biking. 

- THEO SEDLMAYR If you're negotiating a label deal, 
you want this entertainment attorney on your side. Just 
ask 50 Cent, Eminem, and Mobb Deep. 

- NEW ERA 59FIFTY These official fitteds are the 
perfect topping for any flavor, from white tees to blazers. 

- THE BLUEPRINT 

FASHION DESIGNER RACHEL ROY 
BREAKS DOWN THE RULES. 

Influential clothing designer Rachel Roy is a 
powerhouse at husband Damon Dash's 
Rocawear label and the founder of her own crit- 
ically acclaimed fashion line selling at fine 
boutiques. She shares her to habits of being a 
highly fabulous lady. 

t Always put your girls first. A true girlfriend 
is worth a million dollars and much classier than 
those who put guys first. 

2. Be in control. Never let anyone make deci- 
sions for you. Own your life and take control. 

3. Find what you love and make a career out of 

it. Eventually you will become successful 
because your heart is in it. 

4. Invest in shoes. Manolo Blahniks elevate 
any outfit and allow you to own any room you 
walk into. 

5. Confidence, confidence, confidence: If you believe 
in yourself, others will, too. 

6. Don't be afraid to have opinions, whatever they 

may be. Using your brain is much sexier than 
someone who believes in nothing. 

7. Travel as often as possible. Seeing other cul- 
tures is the key to understanding. 

8. Make honor a priority. If you say you will do 
something, make sure you do it. 

9. Be humble. You will end up getting more respect 
and attention if you are the real deal without 
the drama. 

10. Leave every person a little happier and with 
a smile on their face. Happiness and laughter 
are the keys to life. 



DAMIAN "JR. GONG" MARLEY With Welcome to 
Jamrock," Jr. Gong gets massive on dance floors from 
Kingston to Toronto. 

- DEVYNE STEPHENS This hot-stepper has choreo- 
graphed the videos and stage shows for top acts like 
Usher and Ciara. 
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PAUL RODRIGUEZ JR. in skateboarding, credibility 
Is everythlng-and P-Rod's got it. He's affiliated with the 
elite Girl Skateboards team and rocks his own Nike kick. 

EDWARD ENNINFUL This New York-based fashion 
stylist creates looks for runway shows, magazine 
editorials, and haute couture advertising campaigns. 

KERRY WASHINGTON With star-making roles in 
She Hate Me and Ray, the gifted Bronx bombshell Is now 
a hot Hollywood property. 

ALL ACCESS THE DVD MAGAZINE Raw and real. 
All Access takes its cameras into rap's epicenter. 

STEPHEN A. SMITH His blustery tell-lt-llke-it-is 
persona and incisive game commentary make this 
writer and ESPN analyst an all-sport MVP. 



TOUGHER THAN LEATHER 

AL WISSAM'S INTRICATELY 
EMBROIDERED LEATHER JACKETS 
ARE ALL THE RAGE ON THE STREETS 
AND IN VIP SECTIONS. 

The design team at Al Wissam takes its job very 
seriously. "We want to turn our jackets into pieces 
of art," says Wissam executive Wood Dudley 
of the company's conceptually themed, frequendy 
knocked-offleathers, whose intricately stitched 
decorations feature everything from African trib- 
al patterns to high-end cars. "We want to do 
something with meaning behind it, whether it's 
worldly or cultural art." 

The inspiration to treat their clothing like 
a canvas emerged when the Detroit company 
wanted to distance itself from competitors 
like Avirex and Helly Hansen. Using a satih- 
stitch technique that hides the sewing lines, Wis- 
sam is able to create the deep grooves and sharp 
cut marks characteristic of their jackets' distinctive 
patterns. Rappers Fat Joe, Fabolous, Ludacris, 
and the Game all sport Wissams, which cost 
around $1,000. 

Last year's &<i7^z(*-inspired jacket and a 
Bill of Rights model (with the Constitutional 
amendments rendered in more than three mil- 
lion stitches) are the latest in Wissam's line of 
thought-provoking-and fast-selling-designs. 
While it often takes Dudley and his cowork- 
ers up to two months to design one, it takes the 
company much less time to push it. "We're sell- 
ing out of jackets so fast we can't even put them 
on the Web site," he says. That ain't no joke! 

Jayson Rodriguez 
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THE TAKEOVER 

LIL WAYNE INHERITS THE CASH 
MONEY THRONE FROM BABY. 

Define juice. 

Respect, success, honor, self-respect, and heart. 

Who taught you about it? 

Baby is a man of power, and that's all he 
preached. I was put under Baby at like 9 years 
old. 

How did you get power in the industry? 

Now that I own my own company, and I'm the 
president of Cash Money Records, power is a 
big thing to me. Baby's getting tired of this shit, 
and he's trying to chill for a minute, so I'm gonna 
take over. 

Can power corrupt? 

Power can corrupt if you let it. Power is a drug 
so you have to know when to take it and how 
to live off it. 

What was the most powerful move you ever 
made? 

Staying with Cash Money. 

There's no part of you that thinks, "Hmm, the 
Roc could have been a better move?" 

Yeah, but you gotta think, "If I move there, I'll 
become a more successful rapper just because 
there are more people listening." But if I stay 
here, I become the president of a well-established 
company and a real mogul. I know I'm never 
gonna take over Roc-A-Fella, so I made the pow- 
er move staying with Cash Money. 

Toshitoku Kondo 

TERRELL OWENS One of the NFL's leading receivers, 
his relentless offense and flamboyant style made the 
Eagles one of the most magnificent teams of 2004. 

GLACEAU VIT AHINWATER The Snapple of the hip 
hop generation made news when 50 Cent introduced his 
formula 50. Now he owns a small stake in the company. 



EGO TRIP VHl's Race-O-Rama was one of the most 
hilarious analyses of race to hit cable TV ever, and 
these guys were responsible for making it happen. 

COMMON With Kanye West's production and 
Common's smart lyricism on Be. this Chi-town MC is 
finally tasting long-deserved mainstream success. 



TALES FROM THE 'HOOD 

QUINCY "QD3" JONES III IS HIP 

HOP'S DOCUMENTARIAN. 

Media entrepreneur Quincy "QD3" Jones III 
has chronicled the moments, the music, and 
personalities of hip hop culture on all six of his 
documentary DVDs. 

> Tupac Shakur/Thug Angel: The Life of an Out- 
law (2002) A heartrending look into 'Pac's 
notorious yet influential life. 

> The Freshest Kids: A History of the B-Boy (2002) 

Showcases the significance of breakin' as one 
of hip hop's core elements. 

> Beef (2003) Relives some of rap's most explo- 
sive rivalries. 

> Beef II (2004) Part II is just as polarizing as 
the original. 

> Letter to the President (2004) Explores rap music's 
powerful effect on society and politics. 

> The MC: Why We Do It (2004) How the master 
of ceremony has risen from hype man to the 
voice of the culture. Rondell Conway 



CHRIS OFILI Two words: elephant dung. The Niger- 
ian-British artist came back with a major New York 
exhibition, further exploring black sexuality and 
imagery through his controversial paintings. 
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DESPERATELY SEEKING... 

CRAIG NEWMARK, THE ONLINE 
VISIONARY BEHIND THE ENDLESSLY 
USEFUL CRAIGSLI5T.ORG. 

If you were the dude who created craigslist, you'd 
be entided to an ego bigger than the World Wide 
Web. But online genius Craig Newmark is all 
about keeping it humble. 

Newmark, 52, is the Russell Simmons of online 
classified ads. That may seem ridiculous— like 
being the Juelz Santana of dental hygienists- 
but for the roughly 2 million people who vis- 
it one of his craigslist city sites every week, 
founder (and, he stresses, customer service 
rep) Newmark is something akin to a revolu- 
tionary force with a twist of accidental celebri- 
ty. "I remind myself I'm no big deal," Newmark 
says. "My site is in no way about me, it's about 
the people who use it." 

The company, started by Newmark in 1995 
and now run with CEO Jim Buckmaster, is a 
land of nonprofit/for-profit hybrid; the site only 
charges San Francisco, Los Angeles, and New 
York employers posting help wanted ads— at rates 
far below those of Web sites like monster.com. 
Today, craigslist says it receives 10 million users, 
5 million classified ads, and one million forum 
postings every month. There are CL sites in 170 
cities in 34 countries, and growing. Revenues 
have been estimated at more than $7 million 
a year. 

Before craigslist, people by and large had to 
pay for classified ads if they wanted to sell a couch, 
find an apartment, or get some hot girl-on-girl 
action. Craigslist dispensed with the fee and tedious 
registration. The site remains pop-up and ban- 
ner-ad free, making it easy to download. And 
it's always open and anonymous. The tacit 
philosophy of "do unto others" guides the 
majority of transactions. Matchmaker service, 
customer service rep, online visionary— it's all 
in a day's work for Newmark. Todd Inoue 



ADIDAS Y-3 Adidas's stylish line of kicks and fits, 
designed by Yohji Yamamoto. is still as fly as ever. 

JOHN SINGLETON The acclaimed producer/director 
signed a $16 million contract with Paramount and MTV 
Films for three projects, including Hustle & Flow, and 
guided Andre 3000 through his leading role in four 
Brothers. 

CATHERINE HUGHES Founder and chairperson of 
Radio One, the largest African-American-owned radio 
broadcasting company, Hughes expanded her empire 
by launching TV One, a lifestyle cable channel. 

KARA WALKER Her exploration of race, gender, 
and sexuality through plantation-era silhouetted 
figures confronted the art world with the legacy of 
American slavery. 
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HEINEKEN TAKES YOU THERE. 

log on to HEINEKEN.COM for your chance to j 

WIN A TRIP TO THE HOTTEST YIP PARTY IN THE CARIBBEAN! 
AND DETAILS ON A LOCAL HOUSE PARTY NEAR YOU. 



Heinekeri 

It's all about the been 

Visit enjoyheinekenresponsibly.com 
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10601. €2005 Heineken USA Inc . White Plains, NY 





83- 
■ 

n- 
m - 

79- 
7»- 
77- 
76- 
H- 
74- 
73- 
n 

71- 



67- 
66- 



ISaffiS^g] Allen iverson (64 



I H M S Crystal Fuller (63 



[g §] 9 Boston Sports Teams (§}— ; 
@ g @ H Lacoste 




56- 
55- 



52- 
51- 
50 



40- 
1? - 

38- 
17- 

3ft- 
35 - 
34- 
33 - 
32- 
31- 

H - 
»- 
25- 
27- 
26- 
25- 
24- 
23- 
22- 
21- 
20- 



12- 
11- 
10- 
9- 
»- 
7- 



ALLEN IVERSON As his successful move from point 
guard to shooting guard finally paid off, this notorious 
bad boy made good with his best all-around season in 
the NBA. 

CRYSTAL FULLER This young African-American 
doctor studies the relationship between drug use and 
AIDS in the 'hood, specifically in New York, New 
Orleans, and Baltimore. 

BOSTON SPORTS TEAMS The Patriots' Super Bowl 
championship luster must've rubbed off on the Red 
Sox, ending the fabled curse. Now this neurotic sports 
city is the new "title town." 

VOULEZ-VOUS? 

A QUICK HISTORY OF EVERY 

HIP HOPPER'S FAVORITE POLO SHIRT 

MAKER, LACOSTE. 

> In 1927, French tennis champ Rene Lacoste 
was clubbed "Le Crocodile" after betting for croc- 
odile luggage at a high-stakes match. 

> His buddy embroidered a crocodile on 
one of the blazers he wore on court. People 
have since erroneously called the symbol an 
alligator. 

> In 1933, Lacoste and knitwear manufactur- 
er Andre Gillier started La Societe Chemise Lacoste 
and produced the first polo shirt decorated with 
the famous logo. It was also the first time a brand 
symbol decorated the outside of an article of 
clothing. 

> Up until 1951, the only polo color available 
was white. 

> In 1951, Lacoste linked up with David Crys- 
tal, an American apparel marketer who owned 
the Izod and Haymaker apparel lines. They launched 
the Izod Lacoste line in America. (Jack Izod was 
a top-notch British tailor.) 

> The crocodile became ubiquitous at U.S. 
boarding schools and Nantucket summer 
homes and would attain nationwide popularity 
by the 1970s. 

> In the '8os, droves of poseur preps layered 
colored polos with collars flipped up and 
rocked them under blazers and pullovers. 

> Lacoste lost ground in the '90s because of 
the rise of grunge and gangster-inspired hip hop 
gear. But the logo was still coveted by vintage 
collectors and fashion nerds, as well as the usu- 
al country-club set. 

> In 1992, Izod and Lacoste severed ties. Both 
brands still exist seperately, but only Lacoste 
retained the logo. 

> Today, Lacoste polos have been adopted by 
the newest version of hip hop fashionista: The 
preppy thug. As hip hop's constantly evolving 
tastes embraced designer umbrellas, argyle 
sweater-vests, and cufflinks, the old crocodile 
proved he still had bite. JeffSanico 
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EDWARD P. JONES His novel The Known World. 
examining slavery from the perspective of black slave 
owners, earned the Pulitzer Prize. 

RZA Wu-Tang Clan's chief producer reinvigorated his 
flagging career by scoring a slew of Hollywood movies 
and penning the fascinating The Wu-Tang Manual. 

ROB TEWLOW (AKA REEF) This music industry 
vet (he was Fat Joe's A&R at Atlantic Records) has 
reinvented himself as senior producer for specialty 
programming of Sirius Satellite Radio's Shade 45, 
Eminem's new broadcasting platform, which rocks 
uncensored hip hop 24/7. 

THE DIPLOMATS With deals at three record labels 
and the successful Sizzurp cognac, this Harlem-repping 
crew has staked its own piece of the rock. 

ZINGY.COM The go-to site to lace your cellie with the 
latest hip hop ring tones, graphics, and games. 

THAT SOMETHING ESPECIAL 

P. DIDDY APPOINTS PITBULL TO RUN 
BAD BOY LATINO 

Cuban-American impresario-in-the-making 
Pitbull, recently handpicked by P. Diddy to head 
Bad Boy Latino, breaks down the top five rea- 
sons Latinos have jugo. 

L "We're very hard-working people, and we want 
to get out of the 'hood. We're very strategic about 
everything. A good example is Emilio Estefan- 
he's an animal." 

2. "We're hot-blooded, exotic, and like to have 
a good time, so that's what rubs off on others. 
People like to be around us. There's a lot of fla- 
vor to what we do— from our food to our 
women to our music. Especially the music. Every- 
body dances to it, whether they speak Spanish 
or not." 

3. "We adapt to environments quickly. We 
know how to blend in. We know how to put 
on the right clothes, strut into a business meet- 
ing, and speak business. Therefore, it makes sense. 
If it makes sense, it makes dollars." 

4. "We know our history. If you look at different 
Latin countries, there's always been some type 
of struggle. Whether it's a dictatorship, a rev- 
olution, or whatever, these people have had to 
flee their country and leave everything they love 
and come over to a whole new country and make 
it happen. Our hustle game is disgusting." 

5. "Within our culture, there's so much diver- 
sity. We come in all colors, shapes, sizes, and 
forms. And we joke around about it, like, Hey 
morena [dark-skinned girl]! We don't take 
things to heart." Angie Romero 
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L-R-G With Kanye West onboard, the hip hop clothing 
line surged forward, merging earth and street, casual 
and stylish. 

EA SPORTS They sacked their software competition 
by locking down exclusive video rights to the NFL for 
the next five years. 

TURN ON THE RADIO 

R&B HEARTTHROB MARIO BREAKS 
DOWN THE POWER OF THE NUMBER 
ONE SONG. 

Why is having a number one hit powerful? 

It just shows that you have the capability to take 
yourself to different levels of music. "Let Me 
Love You" was also so relevant to me; I just fig- 
ure the song will be around forever, like the ones 
you play at birthdays or weddings. Also, now, 
I see what I'm here for. I don't see myself 
doing anything else. This is the moment a lot 
of artists wait their whole careers for-to get a 
number one hit. 

Did it give you a sense of power to be like, "Damn, 
I'm 18, and I already got a number one hit"? 

Not even. You're proud of yourself. You defi- 
nitely recognize your achievements, but you're 
humbled, because somebody else could come 
right behind you. You never get to the point 
where you just think that's good enough. 

Does more power come from a number one song 
as opposed to just a hit song? 

A number one song hits different cultures and 
audiences. It's not just pop or R&B or hip hop. 

Did you notice a difference in how fans reacted 
toward you once you had a number one song? 

My audience just grew to a different level. I had 
grandmothers coming up to me like, "I love your 
song. It's a beautiful song." "Let Me Love 
You" was everything a woman wanted to hear. 
If it's a girl who was really going through that 
situation at the moment, hearing that song maybe 
put a smile on her face. 

Does a number one single differentiate you from 
other young singers the media groups you with? 

It's definitely something that could stop com- 
parisons with other artists. It's also taken me 
a lot of places around the world that maybe some 
artists haven't been. I just came from Aus- 
tralia, man, and I got to go to Africa. In Balti- 
more, where I'm from, I know some kids that 
haven't left their block in four years. And for 
me to have that opportunity, it's just unbeliev- 
able sometimes. Toshitaka Kondo 



IAN ROWE The MTV public affairs and strategic 
partnerships veep helped register more than 20 million 
young voters last year through MTV's successful Choose 
or Lose campaign and is heading up think MTV, which 
aims to get more kids in college. 
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TEN BOOK COMMANDMENTS 

FROM CONCEPTION TO 
CONSIGNMENT, A STEP-BY-STEP TO 
SELF-PUBLISHING FROM STREET-LIT 
QUEEN VICKIE STRINGER. 

Rule #1: Get booked. "The first thing you need 
to do is write a hot book," says Stringer, who penned 
her first manuscript, Let That Be the Reason, 
while incarcerated. 

#2: Get the cosign. "Enlist people to review your 
copy until it's polished to platinum. Those crit- 
ics can be your brother, your mother, or-as in 
my case-your cell mate." 

#3: Study the game. When Stringer began shop- 
ping her book to publishers, rejection letters flood- 
ed her box. "So, I went to the library and read 
books on publishing," Stringer recalls. "I followed 
the step-by-step process outlined in Dan Poyn- 
ter^s The Self-Publishing Manual: How to Write, Print 
and Sell Your Chen Book. I love to pay homage to 
him because his book was helpful to me." 

#4: Make paper. "Your research should help you 
find a self-publishing outfit. But it's gonna cost 
about $2 to $3 per book." 

#5: Don't front on the...front "Get yourself a good 
cover design. My first cover was the cheapest [$300]. 
That was me in the Spanish mamt spandex 
pants in front of my BMW." 

#6: The game is to be sold. "I would get up in the 
morning, get in my car," Stringer remembers of 
her time slanging her first novel, "and I'd catch 
you pumping your gas, at the salon, or at the 
car wash." 

#7: Tighten your sales pitch. "It helps if you have 
a catchy one-liner. My first book's was about a 
female hustler." 

#8: Consignment is a strong word. "Find distrib- 
utors who specialize in working your type ofbook. 
But they won't pay until 90 days, no matter what. 
The distributor is selling on consignment, too." 

#9: Expand the empire. "I have 26 authors now 
and 31 tides," Stringer says of her Triple Crown 
Publications. "I reinvest all the money I make 
from one book into the next to keep it going." 

#10: Business is business. "You can provide a serv- 
ice and make a living," says Stringer of rule 10 
(which could have been rule 1). "But coming 
up, we feel like it's so foreign, like the only prod- 
uct we can move is narcotics, and that's not true." 

Erik Parker 



MALCOLM GLADWELL He wrote the best-selling 
books The Tipping Point: How Little Things Can Make a 
Big Difference and Blink: The Power of Thinking Without 
Thinking that keep audiences contemplating and cash 
registers ringing. 

SEAN GARRETT Thev don't call him "the Pen" for 
nothing. This Grammy-nominated songwriter's string of 
2004 hits included Ciara's "Goodies." Usher's "Yeah!," 
and Destiny's Child's "Lose My Breath" and "Soldier." 
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THE SALINE PROJECT The video collective focused 
its talents to direct eye-popping shorts for Eminem, the 
Roots, and the Game. 



IN CELEBRATION OF MIMI 

WE PAY HOMAGE TO THE ZANY DIVA 
WITH THE MULTI-OCTAVE RANGE AND 
IMPECCABLE SONGWRITING SKILLS 
BY REMEMBERING MARIAH CAREY'S 
10 JUICIEST MOMENTS. 

> Mariah announces her split from Tommy Mot- 
tola in 1997, ending what she calls a "stifling" 
marriage. No wonder the songstress dubbed their 
Bedford, N.Y., mansion "Sing Sing." 

> In the 1997 video for "Honey," a newly 
unattached Madame Butterfly, wearing Gucci 
stilettos and a killer cream Bond-girl bikini top, 
struts the stuff'Mottola supposedly tried so des- 
perately to keep under wraps. 

> MC and Derek Jeter set the tabloids ablaze 
with their sizzling 1997~'98 romance. The rela- 
tionship strikes out after less than a year. 

> A year later, she steals Mexican balladeer Luis 
Miguel's corazon. They're seen canoodling 
everywhere from Aspen to Acapulco. 

> Manah kicks her evil alter ego's butt in a bath- 
room catfight in 1999's "Heartbreaker." 

> She baffles MTV TRL host Carson Daly and 
audiences worldwide with her sudden striptease 
and popsicle-distributing spectacle in 2001, 
claiming, "1 just want one day off when I 
can... eat ice cream and look at rainbows." 

> After leaving ominous voice messages on her 
Web site ("I'm trying to understand things in 
lite right now...."), Mariah is hospitalized for 
"extreme exhaustion." Her breakdown comes 
before Qitter'i spectacular lack ofbox-office sparkle. 

> Virgin signs Mariah for a reported S80 mil- 
lion in 2001, one of the biggest record deals in 
history. After her meltdown, the label pays her 
S28 million to bounce. She finds a cozier 
home at Island Defjam. 

> In Rolling Stone, Eminem insinuates he dat- 
ed Mariah, but then says, "I just don't like her 
as a person." She strikes back with "Clown," on 
2002's Charmbracelet. 

> Mottola calls this year's Tin Emancipation of 
Mimi "her best work yet." But in the "We 
Belong Together" video, Mariah, in the same 
Vera Wang gown she wore for her actual wed- 
ding to Mottola in '93, runs away from a visi- 
bly older male. Angie Romero 



Your mother's wrinkles. Your daughter's pimples. 
And your face is caught in the middle. 
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5w total effects anti-aging 
anti-blemish moisturizer 



Fight wrinkles and p Triples with the one-step solution 
designed to treanRjb. In fact, with a powerful blend of 
VitaNiacin and salicylic acid, it fights seven signs of aging 
and blemishes as well as leading department store brands. 
The perfect remedy for your split-personality skin. 
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THIRD-WORLD PREMIERE 

MTV FLEXES ITS MIGHTY CORPORATE 
ENTERTAINMENT MUSCLE AND 
OPENS SHOP IN AFRICA AND THE 
CARIBBEAN. 

The world wants their MTV, and the music 
channel is giving it to them. Having already estab- 
lished channels in far-flung lands from Argenti- 
na to Poland to Taiwan, the network is now 
taking on the African diaspora, recently launch- 
ing an English-speaking channel called MTV 
Base in 48 sub-Saharan countries, and planning 
to extend its service across the Caribbean this 
October through a channel called Tempo. 

Frederick Morton, the Saint Croix-bom MTV 
executive who spearheaded Tempo, says that 
the islands need a channel like this as a plat- 
form for Caribbean culture. Rather than 
attempting to create worldwide cookie-cutter 
communities uniformly jamming to 50 Cent 
and Britney Spears, the network says its goal 
is to adapt each station to the tastes of the 18- 
to-34-year-old audience in that region. 

Still, some worry that MTV inevitably 
dampens creativity and fosters global homog- 
enization. "Local musicians will be forced to 
conform to MTV standards and compromise 
their original sound in the process," says M-i 
of dead prez. "I've already seen MTV's impact 
in places like Amsterdam and Paris." 

"The channels reflect local culture in dif- 
ferent ways," responds Bill Roedy, president of 
MTV Networks International. "In India, the style 
is more self-eff acing and humorous. In Japan, 
it's edgier. Our channels are so tailored that some 
places don't even realize they're watching 
MTV." 

K'naan, a Somalia-born Canadian rapper 
whose video, "Soobax," is on regular rotation 
on MTV Base, is willing to give the project a 
chance. "The channel is still in its infancy, so 
I don't want to attack an infant, but it remains 
to be seen if it will deliver on its promises." One 
thing everyone seems to agree on: Viewers in 
Africa and the Caribbean will definitely be tun- 
ing in. Imam A. Dawson 

PSP (PLAYSTATION PORTABLE) The precision of 
Sony's handheld PlayStation was a godsend to video 
game freaks and the inspiration for a brilliant episode of 
South Park. 

RICH HARRISON This producer established himself 
as a heavy hitter behind the boards by crafting go-go- 
inspired hits for Beyonce, Amerie. and Jennifer Lopez. 
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SUBSCRIBE TOBAY ANB RECEIVE 20% OFF YOUR SUBSCRIPTION! 



1-866-573-4423 1 416-850-9726 

www.lvricdvdmag.com 




Rocket: "Let's bust 
a cap in his ass!" 



Mouse Alexander: "You 
just said don't shoot 
him, right? Well I did- 
n't. I choked him." 

Buck Swope: "All you 
need to do is walk over, 
get down, and come 
inside us!" 



Ocean's Twelve 
(2004) 

I 



Basher Tarr: "See, the 
accent is crucial. It's the 
first thing people notice.' 
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Hotel Rwanda 
(2004) 




Paul Rusesabagina: "We have 
been abandoned. There will be 
no rescue. We can only save 
ourselves." 

Detective Graham Waters: "And 
the right message is look at this 
black boy I just bought? Well, 
fuck you very much." 
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5IN CITY Frank Miller's flawed characters jumped off 
the page under Robert Rodriguez's codirection. 
revitalizing the bloated comic-book film genre by 
adding starkly visual elements of noir. 

SWISHAHOUSE The Houston label's screwed-and- 
chopped records propelled acts like Mike Jones, Slim 
Thug, and Paul Wall into public (un)consciousness. 

REGGAETON The hybrid of dancehall and streetwise 
rap en espanol went worldwide as forceful personalities 
like Daddy Yankee, Pitbull. Don Omar, and Ivy Queen 
led the charge. 

THE DON 

ACTOR DON CHEADLE HAS THE 
CLOUT TO TAKE ON MEANINGFUL 
PROJECTS. 

This is undeniably Don Cheadle's year. He 
coproduced Crash and starred in Hotel Rwanda, 
earning an Oscar nod. Cheadle brings a sense 
of wisdom to every character he plays-from 
a porn star to a cold-blooded killer. Here are 
some of his most memorable lines (left) from 
these films. 

> Colors (1988) 

> Devil in a Blue Dress (1995) 

> Boogie Nights (1997) 

> Ocean's Twelve (2004) 

> Hotel Rwanda (2004) 

> Crash (2005) 

Jozen Cummings 
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ALLHIPHOP.COM This news mill has evolved into a 
trusted, must-bookmark source of breaking hip hop info. 



SURF'S UP 

HIP HOP BLOGS HAVE M ^TlO^ 
THE INTERNET GOIN' NUTS. 



If hip hop is truly the CNN of the streets, blog- 
gers are the field reporters, surfing the reaches 
of the Web and bringing back a sea of truth, irrev- 
erence, gossip, and opinion. From underserved 
regions (Cali rap, UK grime), politics (femi- 
nism, black power), and beefs (50 Cent vs. the 
Game, T.I. vs. LiT Flip in real time) to the sub- 
lime (the "Top 30 Bun B Features of the Year," 
odes to second-tier MCs, aka "weed carriers"), 
it's all there. And there's free music. Lots of it: 
exclusives, remixes, rarities, and throwbacks. 

The downside to this free-for-all is that 
blogs produce a plethora of half-baked flotsam. 
But for every uninformed kid transmitting 
poorly reported conjecture, there's a seasoned 
vet bringing personal musings on life and tan- 
gential observations-things rarely seen in tra- 
ditional artist profiles or record reviews. And, 
much as political blogs led to the fall of alleged 
White House pawn Jeff Gannon, hip hop blogs 
have begun to create their own news stories as 
opposed to simply picking over whatever the 
brick-and-mortar urban press has served up. The 
backlash against New York radio station Hot 97's 
Tsunami Song" was spearheaded by biphopmusk.com, 
and this spring, when Bizzy Bone wigged-out 
on a Houston radio show, a link to the record- 
ing of his interview was posted to houstonso 
real.bbgspot.com. But by the time print media 
got hip, the blogs were on to something new: 
Youngjeezy and Gucci Mane had released a pair 
of diss songs toward each other that were made 
available for download. Unlike the big dotcoms 
of the turn of the millennium, blogs aren't 
attempting to usurp print media, they're sim- 
ply enhancing and forwarding the discussion, 
talking about what's hot and what's going on- 
not just now, but right now. 

kris ex (wancribe.blogspot.com) 

BLOGS TO VISIT 

> Chantelle Fiddy's World of Grime (chantelie 
(iddY-blogspot.com): Ground zero for UK 
urban music. 

> Cocaine Blunts (cocaineblunts.com): Cham- 
pioning forgotten and unheralded hip hop 
greats with an occasional bit of newness. 

> Government Names (www.governmentnames. 
blogspot.com): Everything from A to Z-Ro. 

> Hiphopmusic.com (hiphopmusic.com): Level- 
headed hip hop politics. 

> HoustonSoReal 

(houstonsoreal.blogspot.com): Covering every- 
thing from the Geto Boys to Mike Jones and 
beyond. 

> VIBE Online's Lynne d Johnson: A Day in a 
Life (lynnedjohnson.com/diary): Beats, rhymes, 
and feminism. 
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NIGO The iconoclastic Japanese designer behind A 
Bathing Ape made it an unexpected 'hood staple. 

SCOTT STORCH The low-profile Philadelphia produc- 
er of "Still D.R.E." and "Lean Back" kept the hits coming 
with "Candy Shop." "Just a Lil Bit," and "Get It Poppin'." 



SNEAKER PIMPS 

PRICEY SNEAKER BOUTIQUES 
ARE POPPING UP LIKE MUSHROOMS 



You want exclusive kicks, and you want them 
now. Not willing to scour dusty mom-and-pop 
spots, you take a shortcut and visit the pricey 
sneaker boutique. Once mainly found in 
Tokyo and New York, this new breed of retail 
has popped up all across the country. We 
found five superhip stores in five major cities 
and asked them what was good. 

> CLIENTELE, New York 

267 Lafayette Street (between Spring and 
Prince Streets) 212-219-0531 
Personal favorite: "Nike Air Trainer 3 [Medi- 
cine Ball] and Air Max 95 Green Monster," 
says manager Jeremy Mengel. 

> UNDEFEATED, Los Angeles 

112 1/2 La Brea Avenue and Beverly Boulevard 
323-937-6077 

Priciest kick: "Jeremy Scott Adidas, $600. 
There were 25 pairs made. We got three 
pairs, which sold out within an hour," says 
general manager Fred Lozano. 

> PHLI, Chicago 

5210 South Harper Avenue (between 52nd and 
53rd Streets) 773-493-7454 
Nicest shoe collabo: "Nike Air Force 180 
[Union collaboration]," says manager 
Tyjuan Mathis. 

> SHOE GALLERY, Miami 

244 Northeast First Avenue and Third Street 
305-371-2063 

Bestseller: "The Easter Bunny Nike Air 
Force One did well for us," says owner 
Danny Waserstein. 

> CLASSIC SOLES, Atlanta 

310 East Paces Ferry Road (between Peachtree 
and Piedmont Roads) 404-869-2871 
Personal favorite: "Nike Air Trainer Max 91 
(gray and yellow]," says manager Cory 
Sontag. JeffSanico 
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WE DON'T HAND YOU A MISSION STATEMENT. 

WE HAND YOU A MISSION. 
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Leaders aren't motivated by written statements. They're motivated tn 
an officer in the United States Air Force. With a college degree, you'll begin your career as a second lieutenant, managing and 
directing the efforts of all enlisted personnel and lower-ranking officers. Whether in charge of developing new technology or 
leading a mission of global importance, you won't need a written statement to know your purpose. Your mission will be crystal 
clear. Call 1 -800-423-USAF to request more information or visit AIRF0RCE.COM 






MOTHER EARTH 

NOBEL PEACE PRIZE-WINNER 
WANGARI MAATHAI HAS SURVIVED 
TORTURE AND BEATINGS 
TO FIGHT FOR A HEALTHY PLANET 
AND HUMAN RIGHTS. 

Think we live in a world without superheroes? 
Just look around, extraordinary people are sav- 
ing the world in their own ways. For years, Wan- 
gari Maathai has been organizing Kenyan 
women to plant trees-more than 30 million of 
them. Doing so filled the immediate need for 
more firewood, the main source of energy in 
rural areas. "Poverty is both a cause and a 
symptom of environmental degradation," 
Maathai, 65, tells The Progressive. 

But as the project grew, Maathai (the first 
woman in East and Central Africa to earn a doc- 
torate) and others soon saw that the government 
played a role in Kenya's environmental prob- 
lems. "I knew that even if I planted all the trees 
downstream," says Maathai, "the stream itself 
was being destroyed by the government." She 
and other women protested and held seminars 
to alert the public. Unhappy with her rabble- 
rousing, the Kenyan police beat and imprisoned 
her. Now celebrated as the 2004 Nobel Peace 
Prize winner, Maathai is getting her message heard 
and continuing the fight for women's rights, 
human rights, and the environment all rolled 
into one. 

Laura Checkoway 
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HOT WHEELS 

RALPH GILLES DESIGNS THE CARS 
YOU COVET. 

African-American auto designer Ralph Gilles, 
35, is responsible for conceiving the hustler's 
car of choice, the Chrysler 300, also known as 
the Baby Bentley. To gain insight into his 
inspiration, we asked him which cars he cov- 
eted as a kid and why. 

> 1978 Porsche 911 Turbo "The rear-end view 
is unbelievable, and they flared the fenders out 
several inches on both sides." 

> 1969 Plymouth Barracuda "It is one of the pin- 
nacles of the muscle-car era." 

> 1988 BMW M3 "It took the racing look to the 
public streets without any delusions." 

> 1993 Mercedes-Benz 500E "It was pretty 
amazing because you wouldn't assume this thing 
had 300-and-some-odd horsepower." 

> 1996 Dodge Viper GTS Coupe "The whole car 
is just a beautiful expression and such a violent 
car in terms of the body and engine." 
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CLOTHES-MINDED 

CRITIC ROBIN GIVHAN DECIDES 
WHAT'S DIVINE AND WHAT IS SO 
LAST YEAR. 

The Washington Post fashion editor Robin 
Givhan-one of the most powerful African-Amer- 
ican women in her field-has the juice to make 
or break designer collections. For Givhan, 
looking unfabulous is an occupational hazard, 
but she breaks down the method behind the 
madness. 

> LOVES: "Murky off-colors like pea greens, mus- 
tard, cantaloupe, and sort of dirty colors. Basi- 
cally, I'm bohemian-slash-classic. I like classi- 
cally shaped jackets that are cut from surprising 
fabrics or with hippie embellishments. Belgian 
designer Dries Van Noten is my personal bread- 
and-butter designer." 

> HATES: "Pastels and floral prints-anything 
that's too frilly or girly." 

> ON TRAVELING: "My favorite thing is a real- 
ly great raspberry-colored, zip-front cashmere, 
because I'm always cold on the plane. I hate 
the sloppy traveler look. It's like, 'I'm sorry, did 
you bathe before you boarded?'" 

> ON JEWELRY: "How could you not be a fan 

of diamonds? I also love pearls, silver, and less 
familiar semiprecious stones like citrine, peri- 
dot, and garnet." 

> IN PARIS: "When I first went there, I noticed 
that people would get dressed up when they went 
to dinner. Not in a fussy way, but there would 
be a great wrap or a piece of jewelry or a spark- 
ly handbag." 

> IN MILAN: "People are really attuned to lux- 
ury and fabric. When I go there, I find myself 
desperate for the most beautiful, simple cash- 
mere sweater. You'll see these Italian women 
going to the market wearing sable coats." 

> AT A RUNWAY SHOW: "I want to keep my own 
personal label choices to myself rather than have 
people see me wearing Armani at an Armani 
show. I think it's my own sense of being objec- 
tive and not wanting to look like a groupie. I'm 
there to write a review, not to be the support- 
ive team player." Jozen Cummings 

JORDAN By now, Jordans are simply iconic. And the - 
company that makes them is celebrating its 
20th anniversary. 
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GRAND THEFT AUTO Its controversial "San 
Andreas" edition pushed the limits of video game 
violence, sex, mayhem, and cross marketing with a 
highly successful eight-CD box-set. 

TYLER PERRY His unique combination of religion, 
social awareness, and cross-dressing antics revitalized 
popular urban theater and made box-office magic out 
of mad black women. 



JUMP BALL 

IS LEBRON JAMES MORE AKIN TO HIS 
AIRNESS OR JAY-HOVA? 

LeBron James's high-flying dunks and athletic 
prowess draw comparisons to Michael Jordan, 
but King James's casual cool and cultural clout 
put him in closer line with Jay-Z. So is it Team 
Jordan or Team Roc? 

> So Much More 'Bron 'Bron capped his soph- 
omore set with a last-month flourish that saw 
him finish third in the league in scoring at 27.2 
points per game. Add in his 7.4 boards and 7.2 
dimes a game, and he joins his Airness as one 
of only five players in NBA history to average 
27-7-7 f° r a fa" season. 

> Slick Like a Gato After failing to land gold at 
the Athens 2004 Olympic Games, James 
returned home to witness the birth of his first 
child. But when pressed by reporters for details, 
including his son's name, the Ohio player 
brushed off the questions as cavalierly as Jay- 
Z has about his relationship with B. 

> Money Ain't a Thang Before turning pro, James 
had money stacks bigger than most NBA point 
guards. Like Mike, LBJ signed with Nike, but 
rather than the $2.5 million Jordan received from 
the sneaker giant in 1984, the then high school 
senior netted a seven-year deal valued at more 
than $90 million. 

> The Takeover Following the book of Hov, 
LeBron fired his management team and 
formed King James Inc. alongside his Akron 
homies. Months earlier, Jay-Z opted to get 
money with childhood friends when he sepa- 
rated from Roc-A-Fella cohorts Damon Dash 
and Kareem "Biggs" Burke. 

> Still Number One James has had to watch from 
home the past two years as fellow draftee 
Dwyane Wade has blossomed into a postsea- 
son sensation. But like Coach Carter, whose sales 
have been eclipsed by 50 Cent, LeBron is still 
the top draw in the league. And his interviews 
are hotter! 

> Verdict: It's the Roc, you bastards! 

Jayson Rodriguez 
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NElfllON INDUSTRY PEOPLE 

THESE MUSIC EXECS ARE MAKING 
SUCH PRODIGIOUS POWER MOVES. 
THEY MERIT A SHOUT-OUT. 

> JIMMY IOVINE, Chairman of Interscope 
Geffen A&M Records 

Killed It with: 50 Cent, Eminem, G Unit, the 
Game, Keyshia Cole, Snoop Dogg, the Black 
Eyed Peas, and Common 

> CRAIG KALLMAN, Co-chairman of Atlantic 
Records 

Killed it with: T.I., Twista, Mike Jones, Paul 
Wall, Fabolous, and Asylum Records 

> MARK PITTS, Vice president of A&R, Zom- 
ba Label Group 

Killed it with: Usher, Ciara 

> ANTONIO "LA." REID, Chairman of Island Def 
Jam Music Group 

Killed it with: Jay-Z, Kanye West, Mariah Carey, 
Young Jeezy, Ludacris, and Bobby Valentino 

> JEFF ROBINSON, CEO/president/founder of 
MBK Entertainment 

Killed it with: Alicia Keys, Melyssa Ford 

> PAUL ROSENBERG, President of Shady Records 
Killed it with: Eminem, Shade 45, D12, and 
Shady Ltd. 

> CHRIS STOKES, CEO of T.U.G. Entertainment 
Killed it with: Omarion, Marques Houston 

Rondcll Conway 
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MAMA PROBABLY TOLD ANGELIQUE FROM THE TIME SHE 

was a pretty little girl never to talk to strangers. But mama couldn't 
possibly have meant the man driving the iridescent platinum 2005 
Lamborghini Gallardo. 

This tall, cafe au lait vision of legs and long curly hair is walking 
alone on a sultry Miami night, seemingly oblivious to the rubber- 
necking she's causing. But the S200,ooo spaceship on wheels hover- 
ing at the curb turns her head instead. 

"Aaaay!" says Jamie Foxx, with a wide smile. In a white T-shirt, 
Adidas trucker cap to the side, and a thin diamond bezel and plat- 
inum chain, the 37-year-old actor is in full Ricardo Tubbs Miami 
Vice mode. 

"I thought it was you," she says, recognizing the movie star. 

"What's your name?" Foxx asks. 

"Angelique," she says. "Nice to meet you." 

"Angelique? Listen, we're going to be doing a thing at the Astor 
tomorrow. Gimme your phone, and I'm gonna put my number in it." 

She hands it to him, and Foxx expertly navigates the device with 
modus operandi dexterity, pressing the menu button on her phone 
and programming in his number with his right hand. 

"Ashley, you said?" 
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"Angelique," she responds. "Very nice car, sir." 

"You can ride, anytime," he says, handing her phone back. 
"Angelique, right?" 

You're Jamie Foxx, and it's good to be the king. You don't really 
have to memorize anyone else's name, because everybody remem- 
bers yours. And the women you meet, all they want is a good time- 
and all you want is the experience. 

"My thing is, I ponder a woman," Foxx says. "I ponder how her 
thighs are, her body, and her face, what she smells like." 

But he stops short of total commitment. "No," Foxx says firm- 



so attractive, not only is she attractive to look at, she got different 
gears," Foxx says. "I believe God is Oprah. We get to heaven, get 
behind the pearly gates, and there she is, and we'll be, like, Ah, man, 
you fooled us.'" 

But for now, since his grandmother passed away last year at 95, 
there's only one woman in his life: his 11-year-old daughter, Corinne. 
She and her mother live close to Foxx in Tarzana, Calif, and when 
she visits, he shuts down everything else. 

"Fatherhood is an inborn computer that clicks on," he says. "Me? 
I'm the ultimate ice cream for my daughter, never missing any event. 



— "THE PICTURES DIDN'T MATTER TO ME, 'CAUSE I 
WASN'T WITH NO MAN OR NO ANIMAL, AND I NEVER DONE ANYTHING IN MY 
LIFE THAT I'M ASHAMED OF." 



ly. "I'm not getting married. The statistics! The average guy doing 
the average thing, living the average life, is still breaking up." 

And as we all know, Jamie Foxx is living anything but the aver- 
age life. One minute, he's hanging out by the pools of hotspot hotels 
like Miami's Raleigh and Delano, basking in his own starlight. And 
the next, he's working his day job, shooting guns and racing speed- 
boats as he prepares for Miami Vice with director Michael Mann and 
costar Colin Farrell, the young Irishman being touted as the new 
Tom Cruise. And of course, he works nights, too, recording an album 
forj Records with Timbaland, the Neptunes, and Kanye West, among 
others. The girlies just fit in with the overtime. 

And Foxx is anything but an average guy. When he moves now, 
the world watches, rumors swirl, and people pay attention to more 
than what he does on-screen. Like the nude photos that surfaced 
before Oscar time, involving Foxx and a nubile woman. Allegedly, 
a construction worker found them in the trash near Foxx's Las Vegas 
home and attempted to sell them without success. (He later claimed 
that men associated with the actor threatened him, an accusation 
that Foxx emphatically denies.) 

Foxx finds the whole thing funny. His philosophy is old school, 
like that of Richard Pryor: What doesn't kill you ends up in your 
stand-up act. "It didn't matter to me, 'cause I wasn't with no man 
or no animal, and I never done anything in my life that I'm ashamed 
of," Foxx says. But he thought the risque 
flicks might have cost him his Oscar shot, 
if not for the misfortunes of another 
superstar. 

"The day [the photos] were announced, 
Michael Jackson was going to court," Foxx 
remembers. "There are so many people 
that have raised the bar of outlandishness, 
I ain't even scraping the surface. Bill Clin- 
ton made it good for everybody. You 
expect bad things." 

A rumor he doesn't mind-though he 
insists it isn't true-is the one that he and 
Oprah are seeing each other. "Me and 
Oprah? I wouldn't be mad at that. She's 




So when you say it's tough when you have a business that can keep 
you busy, and you just send the money, you have so many things 
missing. You never know the feeling of coming to your kid's res- 
cue, when your daughter is like, 'I really need you, Daddy.' And it 
may be for some bullshit. The dog is dying. But I say, Daddy is gonna 
make sure that dog doesn't die. And in return you hear, 'Thank you, 
Daddy.'" 

Foxx is quiet for a moment, smiling at the memory. "I don't want 
to be in the twilight of my career and have my daughter say, 'Well, 
he wasn't really around.' To me, that would be the worst thing in the 
world." 

IT'S A FEW HOURS AFTER THE HEAT CHOKED AGAINST THE 

Pistons, when Foxx zooms on to Miami's McArthur Causeway. From 
the bridge, you can see the multicolor downtown Miami skyline all 
the way to the million-dollar homes of the interconnected Star Island. 
The Lamborghini's stereo system is blasting a song Foxx is soon to 
record at the Hit Factory Criteria, but the Jagged Edge-produced 
beat isn't loud enough to drown out the roaring engine. The Italian 
engineers left the Gallardo noisy. They want you to know you're rid- 
ing a bull— a big-dick stud of a car you can barely keep fenced in. 

Almost on cue, a motorcyclist dressed in black leather, a mid- 
night helmet shielding his eyes, pulls up to the side of the Lambo. 

He revs his engine— the universal "lets get 
it on" signal— trying to get the old bull to 
charge. 

Foxx weaves in and out of traffic, uti- 
lizing the high-speed defensive driving 
course he took while preparing for his 
Oscar-nominated role as a hijacked cab- 
bie in Collateral. He contemplates the race, 
the possibilities, speeding up a bit, but not 
committing quite yet. 

The motorcycle zooms ahead. The rid- 
er, through his visor, nods, revving again. 
Foxx looks forward, confident, assured. 
All that's missing is the green flag-waving 
girl. But Foxx then smiles and begs off. The 
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cyclist, disappointed, lowers his head and 
speeds away. 

"Okay, you can breathe now," Foxx says, 
talcing his foot off the gas only slightly. He 
has nothing more to prove. The old Foxx 
who came to Miami in 1999 to fi\m Any Giv- 
en Sunday with Oliver Stone— his star-mak- 
ing turn as egotistical run-and-gun quarter- 
back Willie Beamen-would have chased this 
guy until he was just riding on rims, eager to 
prove himself. 

"I spent every dime I had," he says of that 
time, laughing. "I didn't make money from 
that movie. I was renting a Ferrari and a 
Hummer. And I had just bought a Mercedes 
S500. 1 was so ignorant, I'd drive the Ferrari, 
and if someone said the Hummer was hot- 
ter, I'd make my man pull over so we could 
switch cars. Nigga, I was stupid! But we had 
a ball!" 

This time, while he's here shooting Miami Vice, he owns the Lam- 
borghini, and he didn't even have to touch his multimillion dollar 
Vice paycheck to do it. He gets in clubs free and paid next to noth- 
ing for the three-bedroom Miami Beach duplex with flat-screen tel- 
evisions in every room, a double balcony, and a hot tub on the roof- 
thanks to his celebrity. 

"The Oscar enhances you," he says. "And if you're able to hold 
that speeding car in the middle of the road, get used to the speed of 




pie that had adopted Foxx's mother. 

Miss Talley, as folks called her, was 58 at 
the time. But she still had plenty of energy 
to mind a rambunctious boy. She was old 
school, would smack you upside your head 
for even looking wrong. She disdained sec- 
ular music and started him on the piano by 
the time he was 5. And she became the only 
mother he'd ever know. 

Terrell, Texas, a small town 25 miles out- 
side of Dallas with a population under 
20,000, was home to the kind of racism 
Eddie Murphy used to make jokes about, 
but to Foxx was very real growing up. "I was 
in slavery. I got called nigger every day," he 
says, emphasizing the hard er. "Every day! 
The minute I crossed those railroad tracks it 
was 'nigger this' and 'nigger that.'" He tells 
the story of nding his bike to high school for 
track practice as a senior, and a redneck 
pulling out a revolver and pointing it at him from his truck. 

"Nigger die," he said as he pulled the trigger. Foxx raised his hands, 
and the man and his friends started laughing. The gun wasn't loaded. 
They pulled a U-turn and did it again and again. 

When he finally got to school and told his principal, there was 
no sympathy. "Well you made it to class, didn't ya?" Foxx remem- 
bers his principal saying. "You made it, you're here, everything is 
fine." Foxx shakes his head at the memory. 



- "ERIC BISHOP IS A COUNTRY BOY WHO BELIEVES THE WORLD IS 
ALL GOOD WITH A FEW BAD PEOPLE. JAMIE FOXX FOUND OUTTHATTHE WORLD 
IS ALL BAD, WITH A FEW GOOD PEOPLE." 



it, and not abuse it, that's the thing," Foxx says. He's talking about 
his career, but this same philosophy could also apply to his driving 
at high speeds as well as to his everyday life: One wrong turn and 
you'll crash-hard. "The moments of abuse," he says, "that's what 
will kill you. I've partied and had fun. But you can't let it go to your 
head. And that's tough because I really do have it," he says of his suc- 
cess. "And I busted my ass to get it." 

Anytime Foxx gets a big head, his oldest friend in the world, 
Eric Bishop, reminds him who he really is. Bishop, of course, is Foxx 
And it's the relationship between his two sides that helps him main 
tain that balance. "Eric Bishop is a country boy who believes the 
world is all good with a few bad people," he explains. "Jamie Foxx 
found out that the world is all bad, with a few good people And even 
those good people, if the money's right and the situation is right, can 
turn bad on you, too." 

ERIC BISHOP WAS BORN ON DECEMBER 13, 1967, TO LOUISE 

Annette Talley and a man who has since changed his name to Sha- 
heed Abdullah. When his biological parents wouldn't-or couldn't- 
raise him, he was adopted by Estelle and Mark Talley, the same cou- 



While he was experiencing the hard realities of racism, Foxx's 
grandparents were too old to worry about the injustices of life. You 
thank the Lord for what you were given, you do the best with what 
you have, you pray, and you keep it moving, paving the way for anoth- 
er generation who will have an easier time than you. 

Long after his grandparents went to sleep, Foxx would be up 
late watching the only TV in the house, which was in his room. He'd 
tune into Tin Tonight Show Starringjohnny Carson religiously-learn- 
ing from the humor of the famed host, sidekick Ed McMahon, and 
other comedians like Steve Allen and Nipsey Russell. 

On the radio, Foxx was listening to Lionel Richie, Luther Van- 
dross, Prince, and Michael Jackson. There was a whole world outside 
of Terrell calling to him. "Everything I saw on TV became me and 
mv music That's how I talked to a girl. I'd call a girl and put the phone 
up to the radio." 

Foxx would push play on his recorder and blast Luther Vandross 
or Lionel Richie. They would sing the things he was too shy to put 
in his own words. But by the time he put the phone back to his ear, 
there was often only a dial tone. He'd shrug his shoulders with frus- 
tration. "I was too deep for my city sometimes," Foxx says. "But then 
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when I got on the football field, that 
was your ass." 

Years later, it would all come 
together: the star athlete and sensi- 
tive musician. His keyboard prowess 
would get him a full ride to United 
States International University in San 
Diego (now Alliant International 
University) on a classical piano schol- 
arship. While trying to start a music 
career in L.A., he'd end up going to 
comedy clubs, eventually wowing 
crowds on open-mike nights as Jamie 
Foxx, a name he chose because it was- 
n't gender specific, and female comedians would often get called 
to the mike quicker. 

Those club appearances led to a spot on the acclaimed sketch com- 
edy show In Living Color, the popular The Jamie Foxx Show, and a 




directed Any Given Sunday, has insist- 
ed Combs didn't work out due to 
scheduling conflicts, and so Foxx got 
to audition. 

It may seem like a no-brainer now, 
but at the time, Master P had a better 
chance of starting for the Lakers than 
Foxx did of landing a lead in an Oliv- 
er Stone movie. "For me in black Hol- 
lywood, I had burned my chances," 
Foxx said. "Luckily, white Hollywood 
didn't know who I was. Oliver Stone 
had never heard of me." 

The former star quarterback of the 
Terrell Tigers wore #13 in the movie, and he threw the football like 
darts all over the field. Foxx stood with one of the most challenging 
directors in Hollywood and passed with flying colors. More impor- 
tantly, he earned the respect ofPacino, who showed him that there's 



- "IN BLACK HOLLYWOOD, I HAD BURNED MY CHANCES. 
LUCKILY, WHITE HOLLYWOOD DIDN'T KNOW WHO I WAS. OLIVER STONE HAD 
NEVER HEARD OF ME."- 



slew of bad movies. He became young, rich, and arrogant, coasting 
on his talent. By the late '90s, when he was aware of his mistakes and 
wanted to make a change, he had a hard time convincing people that 
he was more than a washed-up comedian who used to be a star. 

And reportedly, if Sean "P. Diddy" Combs, the multitasking mil- 
lionaire, could have thrown a more convincing spiral, Foxx would 
perhaps still be trying to make his case. Initially, Combs was slated 
to star as a talented but egotistical quarterback for a demanding, aging 
coach, to be played by Al Pacino. Oliver Stone, who cowrote and 



more to acting than just showing up. 

"Al Pacino is not a tough guy," Foxx says. "Al Pacino is not a gang- 
ster. He's an artist." Pacino rehearsed scenes with Foxx until they had 
them cold, teaching him that, despite the fun to be had in the Mia- 
mi nightlife, they had to get it right on set because, as Pacino warned 
him, "Ollie is not going to let us get away with cheating, he's going 
to want it all." 

And that became his new credo: giving it all. Foxx says Michael 
Mann was unfamiliar with his previous level of stardom, even after 




TRADING PLACES 

Not only is Eddie Murphy one of 
Foxx's idols, but the two also expe- 
rienced similar runs at success. 
A quick glimpse at their careers 
shows some noteworthy parallels. 



TV 

Murphy: After a stint on the 
New York City stand-up circuit in 
the late 70s, Murphy joined 
Saturday Night Live, portraying 
characters like Dion Dion, Mr. 
Robinson, and Buckwheat. 

Foxx: Following a stand-up stint 
in Los Angeles and Santa Monica 
during the early '90s, Foxx 
joined the cast of In Living Color 
and made a splash via his 
unforgettable character she- 
male Wanda. 

Winner: Murphy. While both had 
America in stitches, Murphy 
elevated the "Black Guy" slot on 
sketch comedy shows to MVP 
status with his Buckwheat 
character alone. (Oh-Tay!) 



FILM 

Murphy: With performances in 
Trading Places, the Beverly Hills 
Cop films, 48 Hours and its 
sequel. Coming to America, Dr. 
Dolittle and Dr. Dolittle 2, and 
the Shrek franchise, Murphy 
proved his mettle as a box-office 
draw. 

Foxx: Following In Living Color 
and his own sitcom, The Jamie 
Foxx Show, Foxx gained momen- 
tum in film. Roles in Ali, Collater- 
al, and Ray prove that Foxx's 
star value has just begun. 

Winner: Foxx. Of course Mur- 
phy's comedies have become 
classics (Axel Foley had his own 
theme song). But Foxx's per- 
formance in Ray, for which he 
won a leading man Oscar, lands 
him among distinguished gen- 
tleman like Sidney Poitier and 
Denzel Washington . 



MUSIC 

Murphy: With the help of Stevie 
Wonder, Rick James, and 
Michael Jackson, Murphy 
released three albums. Despite 
having a hit, "Party All the 
Time," Murphy's music was 
panned by critics. 

Foxx: An R&B crooner, Foxx 
released the critically admired 
but commercially slight Peep This 
in 1994. His cameos on Twista's 
"Slow Jamz" and 50 Cent's "Build 
You Up" raised eyebrows-in a 
good way. 

Winner: Foxx. When Murphy 
was partying all the time. Foxx 
was tickling the ivories and 
sharpening his vocals. With a 
new album on J Records, Foxx's 
music career is on the rise. 

Dan Frosch 
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Any Given Sunday, but he was cast as "Bundini" Brown in Ali because 
Will Smith knew his old friend was gonna give it everything he had. 
Mann, who's even tougher on actors than Stone, was impressed 
enough with Foxx in AH to cast him opposite Tom Cruise in Collat- 
eral. But it was Ray, a side project between Ali and Collateral, that 
would take Foxx to a place where only two black men-Sidney Poiti- 
erand Denzel Washington-had walked before. 

Now he's in a position where he can play the definitive leading 
man, but more often than not, he chooses to be part of an ensem- 
ble. Even in Miami Vice, he's sharing the spotlight. But, surprisingly, 
Foxx prefers to be the second in charge. "I always consider myself 



ducers are that new engine. So you can take those ideas that are frag- 
mented and put them all together. And they can say, 'Okay, that's 
cool Foxx.'" 

Angie Stone's former manager Breyon Prescott brought Foxx to 
J Records. All it took was a visit to Foxx's studio to hear some songs 
and impressive performances at Clive Davis's Grammy party in '04 
to seal the deal. 

"I'm feeling good about it because I've played it for the label and 
I've seen their reaction," says Peter Edge, the A&R man known for 
his work with Alicia Keys, Angie Stone, and Meshell Ndegeocello. 
Edge says those who may be skeptical about Foxx's music, or might 



"I CONSIDER MYSELF LIKE ED MCMAHON. I THINK OF WILL SMITH AS 
JOHNNY CARSON. ALL I GOTTA DO IS PLAY MY ROLE. LAUGH WHEN IT'S 
FUNNY. AND WHEN IT AIN'T FUNNY, I'M GIVING YOU ADVICE." 



like Ed McMahon," Foxx says, referring to Johnny Carson's peren- 
nial Tonight Show foil. "I think ofWill Smith as Johnny Carson. You 
know how hard it is to be Johnny Carson? All I gotta do is play my 
role. Laugh when it's funny. And when it ain't funny, I'm giving you 
advice. That's perfect for me." 

But he doesn't envision himself as your usual wingman. "I'm Ed 
McMahon with an attitude," he says of his role in Miami Vice, mak- 
ing sure to let you know it's a Crockett andTubbs movie. 

JAMIE'S NODDING HIS HEAD TO THE BEAT, AND RIGHT NOW, 

the Hit Factory Criteria studio is living up to its name. It's 1:30 in the 
morning, and he's just shifted into third gear. The Jagged Edge beat 
he was playing earlier in the car has been isolated to just the drum 
track, thanks to the magic of Pro Tools. Foxx and singer/producer 
Tank sit across from each other, their foreheads almost touching. 
Tank is behind the Yamaha Motif ES keyboard, playing gospel chords. 

They look like fraternal twins, almost the same height, similar 
muscular builds, matching white T-shirts. 
They assemble lyrics together in a cipher, 
freestyling. 

"Do do do TO do! Do do do TO do!" 
Foxx begins. "Don't tell yourgirl what I do! 
/ She might wanna replace you!" 

They laugh. Foxx gets an idea and runs 
to the booth. He starts rapping in the Noto- 
rious B.I.G.'s voice. "Some say the X makes 
the SEX spec-TAC-ular." He smooths it out 
a bit. 

And that's how it goes. He feels his way 
around the song, playing with the beats, col- 
laborating until something sticks. Foxx is a 
classically trained multi-instrumentalist who 
has a Pro Tools set-up at home, but he's con- 
fident enough to let the youngsters tell him 
what's right and wrong. 

'I'm like a '57 Chevy," he says. "An old 
car with a new engine. And the young pro- 




SHOWTIME: 

Foxx. silling in at his 
post-Oscar party, has 
recorded with 50 Cent 
and Kanye West. 



have only seen his humorous songs, like the tennis ball song he did 
at the ESPYs for Serena Williams, will be surprised. "It takes the right 
kind of hit to turn someone from a maybe to a done deal. The fact 
that he can turn his talent in a few different directions is an advan- 
tage where everything is synergistic and combines. That's the world 
we're in. It's a good time forjamie Foxx." 

It's 4:30 a.m., and things are slowly winding down. Foxx has 
got to be on the set in five hours for more Miami Vice physical train- 
ing. He's played the songs, and he knows they sound good-even 
though there's still more to record before he starts shooting in six 
weeks. "I definitely want to be successful in the music. I want to mar- 
ry the acting and the music in certain places, where people will be 
able to see things that they haven't seen in a long time," he says. 
"Not that it's never been done before, but can we capture it that 
way? That's the challenge." 

In Hollywood, there's always a challenge. There's always a new 
plateau, a next goal, bigger movies, larger budgets, different genres to 
conquer. Foxx is no different, but he happens 
to race at his own pace these days. "No pin- 
nacles," he says of his career. "Would you 
rather be on the railroad track going nowhere, 
or be way up in the air where you can't catch 
better air and then fall ? Look at a train. A train 
may slow down, but it's still on the track. The 
train could speed up, but it's still on the track. 
So when you look at Oscar, it's a gold spike 
on the track of your career." 

And therein lies the triumph. Because 
the power of being Jamie Foxx is that you 
can do anything you set your mind to. "You 
know what I started doing?" Foxx says with 
his wide, white wall of a smile. "Not doing 
shit I don't do. I know I can tell a joke. I 
know I can write a song. I know I can act 
on television and in a movie. Those are my 
things. At the end of the day, ifyou can say 
on my own terms, that's what power is." □ 
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When you help the American Red Cross, you help America. 

We all have to look out for each other. And with thousands of Americans 
requiring help every day, someone needs you to volunteer now. 

Contact your local chapter or visit redcross.org 
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COLD AS ICE 

With his street-lore raps and 
easygoing delivery, young jeezy 

has turned his hustle legit. 
But as the heat surrounding his 
dustup with former collaborator 
Gucci Mane intensifies, can the 
Snowman truly change his flakes? 
david peisner explores Jeezy's 
thug motivation. Photographs by 
Jonathan Mannion 




QUEEZED BETWEEN A KRISPY KREME 

donut shop and the Mail Handlers Union 
Local No. 310 is Chanterelle's Cafe & Cater- 
ing, a long-running soul rood joint that's head- 
quarters for this afternoon's filming of Young 
Jeezy's "Trap or Die" video. The Atlanta cops 
have blocked off the street, and at least 200 bod- 
ies tremble when the song's bass commands. 
"I brought the 'hood out," Jeezy says, puffing 
out his chest between catnaps. "I like to see that." 

Although Jeezy's packed plenty of living into his 25 years, his face 
remains remarkably childlike: round and kind of chubby, with the 
beginnings of an impish smile playing at the comers of his mouth as 
he surveys the crowd outside. 

And it's a hell of a turnout for a cat who hasn't yet released Let's Get 
It: ThugMotivation 101, his first official album on Defjam. But accord- 
ing to the label, the combined sales of his mixtapes run well over 
100,000 units and his Trap or Die DVD has pushed more than 200,000 
units. "You know you're doing something when you go to shows and 
half the motherfuckers have your face on their shirts and everyone's 
reciting your mixtapes word for word," Jeezy says. His buzz was strong 
enough to pull in some heavyweight guests for ThugMotivation tot, 
including Trick Daddy, Young Buck, Bun B, and XL "Rappers I listen 
to were like, 'You wanna swap some shit out? I do one for your album, 
you do one for mine?' And this is just off mixtapes." 

Yes, Jeezy knows something about being hot. So never mind the 
85-degree weather today; he's dressed from head to toe in black. For 
starters, the long ebony shorts and the outsized T-shirt adorned with 
the logos of his own record label, Corporate 
Thugz Entertainment (CTE), and his crew, 
U.S.D.A. (United Streets Dopeboys of Ameri- 
ca). Add the black fitted cap and midnight ban- 
dana, and you get the feeling that there is some- 
thing dark about this man. 

"Ever since I had the ability, I was always liv- 
ing good," he says with a smile. More pointed 
questions about his finances are rebuffed with 
laughs, ambiguous references to his "business," 
and lots of "you-know-what-I-means." But in a 
rap game where everyone wants to convince you 
they're a real OG, Jeezy's tight-lipped routine 
is perhaps the most incriminating thing about him. Well, that and the 
fact that he's been sporting ice from Jacob thejeweler and driving Fer- 
raris since he was a teenager. "I came in the game with shit that peo- 
ple rap to get." 

JAY JENKINS, AKA YOUNG JEEZY, GREW UP SHUTTLING 

between his mother's home in Atlanta and his grandmother's house 
in South Georgia. As a kid, he learned his street hustle by listening to 
records by UGK, Master P, and 8Ball & MJG. "In the 'hood, you can't 
ask people how to make money," he explains. "Everybody's trying to 
keep everyone else down. The next man isn't going to put you on game. 
But I listened when they said do this and that on record, and I learned." 

Jeezy first got into music on the business side, founding CTE with 
partner Kinky B after the two met in a boot camp for juvenile offend- 
ers. (They were there, according to Kinky, for "mischief") But after 




I got tired of being 
the dude with the 
Benz outside but 
who's nobody in 
the club." 



several rappers they'd signed disappeared on them— a few reportedly 
landed in prison on murder raps-Kinky pushed Jeezy to rap. At first, 
Jeezy was reluctant; up till then, he'd only fiddled around on the mike. 
But then he had an epiphany. 

"I was riding around one day like, Damn, you ain't done shit with 
yourself," Jeezy recalls. "You're just like everybody else. You'll be out 
here until you're gone. Either somebody kills you or you go to jail. 
I didn't want to be a statistic." 

But avoiding the inevitable wasn't his only inspiration. "I got tired 
of being the dude with the Benz outside but 
who's nobody in the club," he continues. "Cats 
likejermaine Dupri get all the attention. You're 
in the back going, I've got a chain and a watch, 
but at the end of the day, I'm just some dude. I 
could be gone tomorrow. I wanted to go up in 
the club with my chain on, and I wanted it to 
mean something. I wanted to be somebody." 

On the mikejeezy developed a style steeped 
in street lore. He stood apart from the rattling 
crunk that Lil Jon and company were branding as 
the sound of Atlanta. With his signature easy drawl 
and bouncing beats, his closest hometown 
antecedents were guys like PastorTroy. "In my 'hood, they call me Jeezy 
the Snowman," he spits on Gucci Mane's club hit "Icy," and then adds, 
"Get it? Jeezy the S«owman"-just in case anyone out there thinks he 
earned his moniker frolicking in his front yard on cold winter mornings. 

"He was kicking a lot of real shit," says T.I., who's recorded with 
Jeezy. "It was shit only people who know what they're talking about 
would say." 

Two underground releases, 2003's Come Shop Wit Me and last 
year's DJ Drama mixtape Streets Iz Watching, flooded the South. Tracks 
like "Air Forces" and "Trap or Die" quickly jumped from mixtapes 
into the clubs, creating a street buzz that couldn't be tuned out. 
"When I first heard him, I thought, This is different," says UGK's 
Bun B, who first collaborated with Jeezy in 2004. "He's not the most 
lyrical person in the world, but everyone don't want to hear tricks 
on the mike. They want the truth." 
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Jeezy made a connection with producerjazze Pha, which led to an 
invitation to join Boyz N Da Hood-a crew of streetwise solo MCs (see 
sidebar). Jeezy inked his solo deal with Defjam, and shortly there- 
after, the group was signed to Bad Boy South. And while he stayed 
onboard with Boyz, the crew struggles to com- 
pete with its own shining star. 



WHILE HE'S NOW ABLE TO BE "SOME- 

body" in the club and in the parking lot, stories 
swirl ofjeezy's rumored criminal connections, 
including his alleged involvement with the 
Black Mafia Family (BMF)-a shadowy (though 
apparently well-financed) outfit that purports 
to be a record label. Perhaps most ominous is 
his imbroglio with fellow Atlanta rapper Guc- 
ci Mane. After the two collaborated on "Icy," 
their relationship soured amid charges of 
unscrupulous business dealings from both sides. Underground Diss 
tracks emerged, with Gucci calling outjeezy's BMF connections on 
"Gucci vs. Jeezy," and Jeezy offering $10,000 to anyone who could 
bring him Gucci's chain on "Stay Strapped." 

Then on May 10, Gucci allegedly shot and killed Henry Lee "Pook- 
ie Loc" Clark III, a Macon, Ga.-based rapperwho's said to have been 
an associate ofjeezy's CTE partner, Kinky B. Gucci's camp claims he 
was attacked by five men and acted in self-defense. Neither the police 
nor the district attorney's office in Dekalb County, Ga., would com- 
ment on whether Jeezy was a subject of the Gucci Mane investigation. 

A week after the "Trap or Die" video shoot-after Gucci's arrest- 
Jeezy is kicking back in a booth at Gladys Knight & Ron Winan's Chick- 
en & Waffles in downtown Atlanta. "Real talk. I just think it's a market- 
ing scheme, a business stunt gone bad," he says of Gucci's involvement 
with the law. "I've got too many good things going on to entertain that." 

When pressed a little more about their beef, his voice rises. "Man, 
I've been on the road, I'm fresh off the bus-and that's it," he says, glar- 
ing across the table. Silence falls. He breathes, and his easygoing 
demeanor returns with an exhale. "That dude doesn't concern me. 
I don't even have him in my memory." 

While questions concerning Gucci can send him spinning, 
inquiries about Jeezy's alleged BMF connections elicit cold stares- 
and little information. "They're a label," he says. "I did music with 
them. That's why people connect me to them. I don't know anything 



"He's not the most 
lyrical," says Bun B, 
"But everyone don't 
want to hear tricks 
on the mike. They 
want the truth." 




else about them." His curt replies hardly quell suspicions, but 
they're genuine in at least one respect: He's trying to keep his check- 
ered past from encroaching on his rosy future. 

"The hardest part about changing is making the decision that it's 
what you want to do and sticking to it," says T.I., 
who's fought similar battles in his own career. 
"It's hard when you've been living one way all 
your life. Then, at some point, you've got this 
motherfucking shot. You've gotta straighten up 
and drop everything else." 

Jeezy's cell phone rings. He opens it, reads a 
text message, and sighs. "Ah, man," he says, shak- 
ing his head. "They're up there talking about that 
Gucci shit on the radio." 

And in what seems a moment of revelation, 
he lets loose. Kinda. 

"I've lost so much, man," he says. "I could- 
n't even begin to tell you how I ain't never been happy. I've seen my 
partners get their brains blown out. I've seen good people go, bad peo- 
ple go. I don't even know how I saved myself. Because it seems like 
nobody from where I'm from ever makes it out." Not yet, anyway. □ 



WHAT'S HOOD 

With Young Jeezy emerging as the first solo star from 
his Boyz N Da Hood clique, here's a report on the rest 
of dem corner boys. 



KEY 3 Doughboys = Rocks 

5 Doughboys ■ Dope 2 Doughboys ■ Needs more work 

4 Doughboys = Smokin' 1 Doughboy = Straight jacked 



JODY BREEZE 

The rundown: The youngest of the Boyz, Breeze exhibits 
an enthusiastic, seasoned T.I. -like flow and swagger 
beyond his 21 years. 

Potential: The Griffin, Ga., native outshined all but Jeezy on 
BNDH's hit "Dem Boyz." But his T.I. sound could be a gift or 
a curse on his solo album, A Day in the Life ofJody Breeze. 



Rating: 



DUKE 

The rundown: SBall & MJG devotees may remember the 
slick-talking Duke as "Big Duke the Georgia Kingpin" from 
the veteran Memphis duo's 1999 LP, In Our Lifetime Vol. 1. 
Potential: Duke has already proven he can hold his own 
among living legends, but this OG's glory days could well 
be behind him. 



Rating: 
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BIG GEE 

The rundown: Like Jeezy, the husky-voiced Big Gee 
established a local following in the Southern underground 
with his independently released Mechanicsville, USA in 
2002. 

Potential: Big Gee's limited subject matter, combined 
with P. Diddy's half-hearted approach to music as of late, 
points to another possible soured Bad Boy South project. 

MarkAllwood 

Rating: 
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BOBBY BROWN IS FAST ASLEEP. 

Tracey Baker-Simmons and Wanda 
Shelley, the founding partners of B 2 
Entertainment, are trying everything 
to wake him up. As executive produc- 
ers of Being Bobby Brown-a reality 
show that debuted on Bravo this 
summer— they're experienced at han- 
dling this sort of thing. // Shelley, 
who left a corporate pharmaceuticals 
job to form B 2 with her homegirl 
Baker-Simmons, takes hold of 
Brown's hand, shakes it, then tries to 
pull him up from the couch without 
success. Speaking in a sweet-but-firm 
Chattanooga drawl, Baker-Sim- 
mons—who's produced music videos 
for Immature and Brandy, as well as 
hip hop-flavored Sprite ads- 
explains to Brown that a writer from 
VIBE has flown in from New York to 
watch some tape with him, maybe 
even conduct an interview. Unim- 
pressed, he mumbles something, 
rolls over, and continues snoring. // 
Not half an hour ago, a Brown cara- 
van pulled up outside B 2 Entertain- 
ment's headquarters, a brick house 
in the prosperous Buckhead section 
of Atlanta. Brown, his older brother 
and longtime manager Tommy; his 
gray-haired, gravelly voiced father, 
whom everybody calls Pops; and two 
pairs of energetic nieces and nephews 
came spilling out of shiny black vehi- 
cles. They came to check out a rough 
cut from BeingBobby Brown' % first sea- 
son. // Inside the B 2 offices is anything 
but soporific, what with Tommy 
straining to hear (and be heard) on 
his cell phone, Pops pleading with his 
tiniest granddaughter to stop spin- 



ning in circles, and two older nephews 
beseeching a busy editing tech to locate— 
among the hundreds of hours of footage— a 
certain driveway basketball game. Amid all 
this hubbub, Brown hoists his unlaced Tim- 
berlands onto the leather couch in the editing 
room, stretches out, and nods off to sleep, per- 
chance to dream. 

THIS BIG SPLASHY restaurant in subur- 
ban Alpharetta, Ga., is not even 10 minutes 
from the Browns' home. On August 22, 2003, 
Bobby was arrested here at Atlantic Seafood 
Company for an old probation violation. 
A few weeks later, Baker-Simmons came to 
this bar and started quizzing the bartender 



African-American parents" working on their 
marriage and raising their kids. "I mean, peo- 
ple like Ozzy Osbourne now. He bit the head 
off of a bat. So I thought, you know, maybe 
there's something here for Bobby Brown." 
Within six months, the reality series Being 
Bobby Brown was in production. 

After so many negative experiences with 
the media-as well as real-life problems of the 
sort that are better resolved in private— it may 
seem strange that Brown would agree to let 
camera crews follow his family's every move. 
There are the numerous arrests, including 
charges of wife abuse, and DUIs, as well as 
reports of drug abuse. Most recendy, there 
has been more talk of infidelity via video girl 




WHEN I READ ABOUT MY DAD, I THINK 
IT'S FUNNY/ SAYS LAPRINCIA. "THE 
STUFF THEY SAY IS, LIKE, TOTALLY 
WRONfc." 



about the restaurant's famous customers. 
"She drinks apple martinis," he told her. "He 
drinks Budweiser-and he's very mellow." 
That's it? Baker-Simmons wondered. No dra- 
ma? "Not really," he replied. 

She began putting the characters togeth- 
er in her head. "People think he's some crim- 
inal, and they're just a couple of drug 
addicts," says Baker-Simmons, who insists 
that, behind all the media hype, Brown and 
Houston are more or less "traditional 



EVERYDAY PEOPLE: 

(The Brown family, 
from left) Bobby Jr., 
Pops, LaPrlncia, 
Bobby, Whitney, 
Tommy, and Bobbi 
Kristina. 



groupie-turned-tell-all author Karrine Stef- 
fans's (aka Super Head) book, Confessions of 
a Video Vixen, in which she outlines herpre- 
vious affair with Brown. "Our relationship 
didn't last long because in addition to his 
high-profile marriage to Whitney Houston, 
I also realized that there was a serious prob- 
lem," she writes. "I never witnessed him using 
drugs but... I remember talking to him while 
he sat on the toilet, nodding off continually 
during the conversation." 
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FATHER TIME: 

"I'm dedicated to mv 
children, so I can call 
mvself a black father," 
says Brown, here with 
daughter LaPrincia. 




In spite of (or perhaps because of) all this 
unwanted attention, he made the decision to 
go ahead with the reality show while he was 
still in jail for violating his probation. Keep- 
ing it real is seldom a priority for so-called real- 
ity television, but BeingBobby Brown is realer 
than most— sometimes painfully so. 

The first day of shooting was March 25, 
2004, the day Brown was released from a Mass- 
achusetts jail after paying $63,500 in back child 
support to Kim Ward. Brown had two chil- 
dren with Ward before he married Houston. 
Nothing, he said, could be worse than people 
thinking he neglected his kids. "Cameras got 
there right after I got out of jail," Brown 
explains. He wanted to show that he and his 
family would move past that moment. 

And in fact, he did. "I love my dad more 
than anything," Brown's 15-year-old daugh- 
ter LaPrincia said to the cameras while sitting 
on her frilly white bedspread. "When I read 
about my dad in the paper, I just really think 
it's funny." Though LaPrincia lives with her 
mother, Brown still finds time to be a father 
to his daughter. "The stuff that they say is, like, 
totally wrong about him." 

"I used to get so mad at some of the things 
I would read," says Brown, a lively and charm- 
ing contrast to the man catching z's earlier. 
"My wife would be like, 'Don't worry about 
it.' But to me, this is gonna be in the archives. 
There's gonna be records of things that Bob- 
by Brown did," he adds. "To me, this show was 
just a way of maintaining my sanity." 

Now that the first season is a wrap, Baker- 
Simmons, Shelley, and the recurring cast- 
Bobby, Whitney, Pops, and Tommy, plus his 
then-8-year-old son, McKinley-have gath- 



ered here of all places to talk about the show. 

"Have you met my wife?" asks Brown, 
stepping aside to introduce the tall, demure, 
and absolutely stunning woman who's accom- 
panying him to Atlantic Seafood Company 
on this August evening. Houston's hair is cut 
short, raspberry highlights framing that unfor- 
gettable face. "How do you do?" she says, 
offering her hand, and the whole introduc- 
tion suddenly seems unnecessary, even ridicu- 
lous. This is Whitney Houston we're talking 
about, after all. But upon further reflection, 



much better than those emaciated pictures 
we've all seen broadcast and rebroadcast ad 
nauseum. But on this night, there is no sign 
of inner calm. Quiet moments are filled with 
activity, pounding the table with a drum roll 
or playing air piano. 

"My wife will have the salmon with rice," 
Brown tells the waitress and orders himself an 
enormous sushi platter. "This just happens to 
be the place I got arrested," Brown says after 
politely sending his eel back to be grilled a 
bit more. He indicates a nearby row ofbooths 
and says, "I was sitting right back there." 

"You sure were," Houston adds. "And the 
funny thing about it is that we knew we 
shouldn't have went out." At this remark, the 
whole table bursts out laughing. 

But as they were sitting down to eat, a fel- 
low diner was dropping dime on the couple. 
"Four cops came and got me, guns drawn," 
Brown recalls. "They said, 'Mr. Brown, can 
you step outside?' I was like, Sir, I'm not gonna 
run. This is actually for a traffic ticket. You all 
don't need to approach me like that. But I was 
calm about it. I said, Can you give me one 
minute and let me just take my jewelry off and 
have my food wrapped up and give it to my 
wife?" 

Alpharetta police Sergeant Chris 
Lagerbloom's account of the arrest was much 



"I USED TO GET SO MAD AT SOME OF THE 
THINGS I WOULD READ." SAYS BROWN. 
"THIS SHOW WA$ A WAY OF 
MAINTAINING MY SANITY." 



the only correct answer to Brown's question 
is "No, I have not." 

Nor, like most people, have I met Bobby 
Brown, who (today at least) turns out to be 
utterly unlike his well-known bad-boy image. 
Endearing, funny, and disarmingly unassum- 
ing, he's the sort of guy who's willing to talk 
with just about anybody, even people who 
think nothing of interrupting a family meal 
to ask Brown and Houston for an autograph. 

Brown pulls out his wife's chair and sits 
down next to her. While he is gallant and 
attentive throughout dinner, she seems rest- 
less. So from time to time he rests his hand on 
her shoulders and gives her neck a gentle 
squeeze. Houston wean a ring with an olive- 
size rock on her left hand. Her model physique 
is still very much intact after age 40. She looks 



the same. He told a reporter that Bobby 
Brown was "as calm and cordial and profes- 
sional as you could be." Mr. Brown's wife, on 
the other hand, was not having it. "She was 
outwardly frustrated," said Sgt. Lagerbloom. 
"She was upset. She was yelling and scream- 
ing and pointing fingers at one of our officers." 

"They walked me out," Brown says as the 
sliced eel returns, and suddenly Houston 
seems to be reliving the moment. "I'm goin', 
Come on baby!" she says. "Jump in the car! 
Fuckit! We'll make an escape!" Bobby was sur- 
rounded by police, but Whitney was unde- 
terred. "I was like, No! We can do it! Let's 
run! I was fuckin' nutso," she recalls, laugh- 
ing so hard she begins coughing. "Like, Yo! 
We can do this! Jump in the car!" 

There are a million and one questions just 
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begging to be asked, issues of perception and 
reality, courage and judgment, responsibility 
and even sobriety. Of one fact, however, there 
is no question: Whitney is down for her man 
to the bitter end. 

"The biggest misconception is that he has 
influenced her badly," says Bethann Hardi- 
son, who was Houston's point person at the 
Click modeling agency in the early '80s, before 
Houston became an international music 
superstar. "Everyone thinks he's the reason 
for all the problems, and this really pisses me 
off. Now, this is my girl, to me, she's like my 
child. But I know that she's no slouch. And I 
know that she got involved in things before 
he came into her life .... I defend him to keep 
others from putting him so down." 

When asked how he feels to be a black 
father figure on reality television, Brown 
reaches over and puts his hand on his father's 
shoulder. "This is a real black father figure," 
he says. "But we've never seen anything like 
that on TV." 

Brown goes on, reflecting on fatherhood. 
"Yeah, I'm dedicated to my children. So I can 
call myself a black father. Very supportive of 
everything they do, no matter what it is. Even 
when they're wrong, for the most part, in my 
eyes, they're right because they gotta learn." 

"He don't even discipline them," Hous- 
ton interjects. Brown hears her but keeps 
going: "The only way to learn is to go through 
something. It's not for someone to tell you. 
You gotta go through the hard knocks. ..." 

"Bobby lets the kids get away with mur- 
der," Whitney adds, playfully provoking him. 
"They're not scared of you. They love him." 

"But we always seem to work it out," says 
Brown, reaching over to hold his wife's hand. 

Suddenly, Houston becomes uncomfort- 
able with the presence of a reporter. Brown 
assures her that it's okay, and she waves off 
offers to end the interview. 

"Darling," she says, shaking her head. "I 
have been quoted, misquoted, misread, mis- 
led, the whole nine yards. What the fuck. All 
I want to do is fuckin' sing. That's all I wanna 
do. You know? And make people happy." 

She lowers her head into her hands. 
Brown reaches over and puts his hand on her 
shoulders. 

"Calm down, calm down," he says. "Take 
it, take it, take it..." 

"My mother told me to breathe," Hous- 
ton says, lifting her eyes. 

"Take the breath," Brown says. "Take the 



EVERY LITTLE STEP 

When Bobby met Whitney, wild times followed. Here's a year-by-year 
look at music's version of Bonnie and Clyde. 




1989 

April 12: Houston and Brown meet at the Soul 
Train Music Awards. 

1992 

> July 18: 

Brown marries 
Houston at her 
estate in New 
Jersey. Wed- 
ding guests 
reportedly 
make wagers 
on how long 
the marriage 
will last. 

1993 
March 4: 

Houston gives 
birth to Bobbi 

Kristina, who will be their only child together. 
1995 

April 26: Brown is charged with aggravated 
assault after a disagreement with a patron 
inside Pleasure Island nightclub at Walt 
Disney World. While in custody, he urinates in 
a police car. (Charges are later dropped after 
he settles a civil suit for an undisclosed sum.) 

August 18: After allegedly kicking a Los 
Angeles hotel security guard in the back, 
Brown is arrested and later pleads no contest. 

September 28: A gunman opens fire outside 
a run-down Boston bar, killing Brown's future 
brother-in-law. 

1996 

August 17: When his black Porsche Carrera 
(leased to his wife) spins out of control, Brown 
breaks four ribs and a foot. 

1998 

January 29: Brown is convicted of drunk 
driving and ordered to spend five days in jail 
and undergo drug and alcohol treatment. 

September 28: When Brown shows up to 
serve his five-day sentence, he's drunk and 
reportedly admits to jailers that he smoked 
marijuana that day. Soon after his release, a 
judge orders him arrested again for violating 
his probation. 

June 21: After allegedly slapping a woman's 
butt at the pool of a Beverly Hills hotel, Brown 
is charged with sexual battery. Prosecutors 
later drop the case for lack of evidence. 

2000 

January 11: Houston is stopped in Hawaii for 
allegedly carrying half an ounce of marijuana 
in her purse (charges are later filed but 
eventually dismissed). 

March: After a reportedly disastrous rehears- 



al for the Oscars, where Houston was to 
perform, she is replaced. Her 
spokespeople cite throat 
problems as the reason. 

June 12: Brown is sentenced to 
75 days in jail for violating his 
probation on the same Florida 
drunk-driving conviction. 

2001 

> September 7: Houston 
appears at a Michael Jackson 
tribute concert, and she's so 
emaciated that, reportedly, even 
Jackson tells her he's concerned. 

2002 

August: Whitney's father, John Houston, sues 
her for $100 million, claiming he helped 
salvage her career and land the reported $100 
million contract with Arista. 

November 7: Brown is booked by Atlanta 
police for marijuana possession and various 
traffic charges. 



2003 

January 17: Brown is sen- 
tenced to jail for drunk driving. 

February 2: Houston's father 
dies at 82. She pays her 
respects privately at an open 
casket but does not attend the 
funeral. 

> May 29: Houston and Brown 
visit the River Jordan as guests 
of Israel's Black Hebrews. 

August 27: Houston confronts 
officers as Brown is arrested at 
a seafood restaurant. 



August 29: Brown pleads no contest and pays 
$1,450 in fines for various traffic charges and 
possession of less than an ounce of marijuana 
in Atlanta traffic court. 

2004 

February 27: Brown is sentenced to 60 days 
in jail in Atlanta for probation 
violations. He had been 
accused of five violations, 
including a December misde- 
meanor battery charge in 
which police said Brown hit 
Houston. 

> March 22: Brown is released 
from jail to appear in a Boston- 
area family court on a child- 
support case. He subsequently 
spends a night in county jail 
and then is released after 
paying $63,500 in back child 
support to Kim Ward. 



breath." 

"Exhale, bitch," says Houston, command- 
ing herself to relax. "Exhale." 

A few months before this interview, Hous- 
ton checked into a drug rehab facility. She 
would be back in rehab several months later, 
still searching for that elusive inner calm. She 
traces the troubles back to when she was work- 
ing on her second morion picture, 1995's Witt- 
ing to Exhale. Houston remembers the shoot 
as a tough time. "It was shit going on," she 
recalls. "You know, I was a movie star. I really 
didn't want to be one. I was raising my daugh- 
ter. I wasn't with my husband. I had to be in 
Phoenix. And it was like, Yo— fuck this. I don't 
wanna do this." 

Brown listens attentively as she pours out 
her blues. He understands as well as anyone 
how success has strained their relationship. 
In 2007, he points out, they will mark their 
15th wedding anniversary. "Still got the cake," 
Brown says of the top layer of their wedding 



cake that's been kept in the freezer at their 
New Jersey estate. Every time they pull out a 
Popsicle, those two little figures of the bride 
and groom stare right back at them. "It don't 
look like me," Brown complains with a grin. 
"He got a dumby, not a gumby. It's all flat on 
one side." 




The original plan was to take out the cake 
and cut it to celebrate their 10th anniversary, 
but that year they didn't feel much like cele- 
brating. That was the year Brown was arrest- 
ed for marijuana possession, Houston gave 
her infamous Diane Sawyer interview, and 
John Houston sued his daughter for $100 mil- 
lion. "It was like, Nab.. .," Brown recalls. "We 
ain't cutting that shit." 

"Twelve-year-old cake?" says Tommy 
aghast. "Who gonna eat that?" 

"It's still the same as it was," Houston says. 
"It's lasted a long time. Yeah, baby. Like us." 

BROWN'S TWO HOURS late for his meeting 
with Jheryl Busby, the MCA executive who 
first signed him to a solo deal. There is talk of 
a new album to coincide with the TV show. 
Baker-Simmons and Shelley's camera crew is 
here to document the event, and when Brown 
and Houston finally arrive, everything seems 
to go well. Busby asks Brown ifhe's been keep- 



ing his vocal chops tight. "I have the best vocal 
teacher in the world," Brown replies. "It hap- 
pens to be my wife." 

After the meeting, Mr. Busby seems cau- 
tiously optimistic. "I think we can make a great 
product if we just take our time and do it," 
he says. "I heard and saw nothing today that 
would make me wanna walk away. I was a lit- 
tle worried when the meeting kept moving 
back and back and back," he adds with a smile. 
"Bobby's still somewhat unpredictable, which 
is good, which is what life is. So now we just 
have to make a great product. I think he wants 
it, too, and time will tell how bad he wants it." 

Months from now, there will be no deal. 
Brown says he'll put out the record himself. 
AfterwatchingVHi'sB^WjfejWKMfepisode 
on New Edition, he toys with the idea of 
reuniting with the group— which is in the midst 
of a lucrative comeback tour-but that does- 
n't happen either. 

After the lights are switched off and the 
cameras are packed away, the sound of music 
floats in from the lobby outside the restau- 
rant. Someone is playing the grand piano, 
and the sound is uncommonly sweet. The 



guests continue chatting, unaware that the 
woman seated on the black piano bench with 
her hat pulled down low is Whitney Houston. 
She talks quietly to herself as she caresses the 
chords of a tender love song, summoning key- 
board skills learned on the church organ back 
in Newark. She says she'd like to record a 
gospel album "because that's where I'm 
from," but she knows that "Clive ain't trying 
to hear it." But judging by this impromptu 
recital, Alicia Keys is not the only Clive Davis 
protege who can throw down on the ivories. 
"I've got more to give," Houston says later. 
"They just don't know it yet. I like to hold a 
little back." 

She is so absorbed in her playing that she 
doesn't begin to sing until the very last line, 
and only then do a few hotel guests start to 
take notice. It's a song about instant, abiding 
love that Roberta Flack made famous, "The 
First Time Ever I Saw Your Face." And before 
the song is over, Houston finds her voice, 
which is quiet and delicate at first. 

"Your faaace," she sings in rising tones, 
piano chords gathering strength for a final 
flourish. There's nothing tentative about her 
playing now, the music flowing freely through 
her. She adds an effortless little riff that could 
break your heart. She concludes, and the last 
chords reverberate in the air as Houston final- 
ly exhales. Your face. It's a moment of gentle 
magic that shames the banality of this hotel 
lobby. 

"When you're happy, everything's better," 
Brown later says. "When you wake up in the 
morning, you just feel right cause you know 
there's this person right next to you who you 
adore, who knows everything about you." 

And those close to them, like Hardison, 
believe that Bobby and Whitney are soul 
mates, despite all the difficulties they've faced 
as a couple. "I have such great respect for their 
relationship," she says. "There's a serious bond 
between them. They have their demons. Bob- 
by is chemically imbalanced, and Whitney 
is addictive. I really want them to come 
through the end of the tunnel completely 
unscathed and renewed. And to prove to the 
world that whatever you thought about them 
was not true. 'Cause they're a beacon of light. 
They're tough." 

For Bobby Brown, their relationship is as 
natural as breathing. "She keeps me alive," 
he says, narrowing his eyes. "She keeps me 
alive." And there's no doubt that the reverse 
is also true. □ 



"I HAVE BEEN QUOTED, MISQUOTED, 
MISREAD, MISLED, THl! WHOLE NINE 
YARDS," S&\S HOUSTON. "ALL I WANNA 
DO IS SflNG AND MAKE PEOPLE HAPPY." 
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THE CHOSEN ONE 

HIS NAME RHYMES WITH OSAMA AND YO MAMA, BUT HELL, HE'S CONQUERED WORSE OBSTACL ES THAN THAT. 
JAMIE KATZ CATCHES UP WITH THE CHARISMATIC ILLINOIS SENATOR BARACK OB AM A T 

WHO'S SUBTLY REDEFINING THE MEANING OF BLACK POWER. 



206 vine 



ASKETB ALL MATTERS TO BAR ACK OBAMA. He 

played for his state champion high school 
team, and as a teenager testing himself against 
older and tougher street-ball players, he 
learned some important lessons: "That 
respect came from what you did and not who 
your daddy was," Obama writes in his best- 
selling memoir, Dreams From My Father: A 
Story of Race and Inheritance. "That you could 
talk stuff to rattle an opponent, but that you should shut the hell up 
if you couldn't back it up." After one high school game, an assistant 
coach muttered within earshot that their team "shouldn't have lost to 
a bunch of niggers." When Obama took exception, the coach tried 
to explain lamely that "there are black people and there are niggers." 
Before he walked off the court, Obama replied, "There are white folks, 
and then there are ignorant motherfuckers like you." 




These days, Obama only gets to play 
every so often, his language is cleaner, and 
he writes that his angry retort showed "how 
easy it is to fall into the same sloppy think- 
ing" as his coach. But he still knows how it 
feels to be the new guy in a faster, rougher 
game. At 44, the first-term Illinois senator 
has become perhaps the most powerful 
young black political leader in the United 
States. And one thing he says he's deter- 
mined to avoid is the kind of ugly, one-sided, 
scorched-earth vituperation that often pass- 
es for public debate in our time. 

During a late Friday afternoon interview 
in his 39th-floor Senate office in Chicago, 
the six-foot-three Obama, in a perfectly 
pressed Canali suit, still has the lean, grace- 
ful look of a player. Stepping into a confer- 
ence room with a sweeping view of Lake 
Michigan-gray in the distance, brightening 
to aquamarine near the shore— he shakes 
hands briskly, apologizes for running late, 
and says, "Fire away." 

Over the next few days, in different 
places, he'll touch on everything from hip 
hop and bebop to the importance of reach- 
ing out to a new generation of voters in an 
intelligent way. "Young people arc just not 
going to buy into the whole rhetoric," he'll 
say. Unlike many a public figure today, Oba- 
ma seems almost allergic to cliches, slogans, 
and easy formulas that divide the world into 
us and them. And when he talks about his 
own public service-and the marriage of prin- 



cipled advocacy and street-smart pragmatism 
he sees as necessary to achieve change-you 
sense that Obama is one of those lucky souls 
who has truly found his calling. "He's the 
genuine article," says social critic and author 
Michael Eric Dyson, a professor at the Uni- 
versity of Pennsylvania, who has known Oba- 
ma for 15 years. "He truly cares about mak- 
ing a better life for not only his constituency 
and those who are vulnerable and poor, but 
for all Americans who struggle." 



ILMNOIS'S JUNIOR SENATOR is deliberate- 
ly low-key in discussing his goals as a rookie on 
Capitol Hill. "You try to set up an office that 
is responsive to your constituents," Obama 



says, "make sure that we have high-quality 
staff, that we're responding to constituent 
requests, whether it's for help on getting their 
veterans benefits processed or getting a schol- 
arship somewhere." 

The unspoken mantra: Keep your head 
down, do your homework, acknowledge that 
you're only 99th out of 100 in seniority, and 
always remember the bread-and-butter issues 
voters sent you to Washington to deal with. 
"What folks are talking about," he says, "is 
how they can get a decent job, how they can 
get health care for their family, how young 
people can go to college." Obama's first Sen- 
ate bill, introduced in early April, called for 
a nearly 26 percent increase in Pell Grants, a 
federal college-aid program that primarily 
helps families with incomes less than 
$40,000. 

A member of the Senate Foreign Rela- 
tions Committee, Obama has also focused 
on things like how the U.S. can start bring- 
ing troops home from the Iraq War, which 
he opposed from the start; ending the geno- 
cide in Darfur, in the Sudan; and fighting 
nuclear proliferation and terrorism, a threat 
he brings home by asking simply, "How do 
we make sure that Manhattan doesn't get tar- 
geted with a dirty bomb?" 

Still, no amount of modesty can calm the 
expectations that have sprung up around this 
former community activist, Harvard Law 
School graduate, and two-term state senator 
from Chicago's South Side. 

It was only seven years ago that Nobel lau- 
reate Toni Morrison ironically dubbed Bill 
Clinton America's "first black president," 
adding that the humbly born, saxophone- 
playing, junk food-addicted Arkansas boy- 



FIRED UP: 

"Mv view of America is 
that it's always a work" 
in progress." says 
Obama, here at a 
Colurr*^/ Ga.. black 
hi ,iury breaMast^^ 
in f enroary. 




then being hounded for his Oval Office sex- 
ual indiscretions-was "blacker than any 
actual person who could ever be elected in 
our children's lifetime." 

But ever since Obama electrified the 
political world with his keynote address at 
the 2004 Democratic National Convention 
and landslide election as only the third black 
U.S. senator since Reconstruction, the ques- 
tion has been persistent: When will Barack 
go for it? If not in 2008 (when he insists he's 
not a presidential candidate), then maybe 
four, eight, or even 12 years after that, when 
he would be only 59, or the same age George 
W. Bush is today. Call it 2020 vision. 

Out in public, Obama gets superstar treat- 
ment: people shriek, beg for autographs, 
reach high for a snapshot on their camera 
phones. Bus drivers honk hello when they 
recognize him on a Chicago sidewalk. And 
the fever runs just as high in Obama's ances- 
tral Kenya. The East African hip hop star 
MajiMaji, who comes from the same rural 
province as the Obama family, reports that 
parents there have started naming their chil- 
dren after their new American idol. People 



have even nicknamed a popular local brew 
in his honor: Instead of ordering a cold bot- 
tle of "Senator" beer, Kenyans now ask for 
an "Obama"-that is, "if you want to be 
served with a smiling face," MajiMaji says. 
"The African community is very proud of his 
achievements." 

"Hey, I'm the flavor of the month," Oba- 
ma tells people, waving off the fuss. "I'm so 
overexposed I make Paris Hilton look like a 
recluse," he famously quipped at a Washing- 
ton dinner. White House ambitions? "That's 
silly talk," he told Wolf Blitzer on CNN. 
"Talk to my wife. She'll tell me I need to learn 
to just put my socks in the hamper." 

★ 

ON THIS ICY MARCH Chicago morning, 
I Columbus Drive is ground zero for one of 
£ the greatest outpourings of ethnic energy in 
I America: the annual Saint Patrick's Day 
° Parade. Not only has the Chicago River been 
§ dyed a color halfway between kelly green and 



Prestone antifreeze, but it appears that most 
of the quarter-million people of all hues con- 
verging on the parade route are festooned in 
green plastic leprechaun hats, green scarves, 
or green feather boas-with green hair, green 



sparkle, green anylhingxa get in the spirit. 

Finding Obama in the eye of this hurri- 
cane just minutes before the parade moves 
out seems like a daunting task. But then you 
notice a battery of cameras surrounding 
someone— and who else could it be? With his 
green beads and a sash inscribed "Sons & 
Daughters of St. Patrick," the hatless senator 
is clearly enjoying some old-school urban 
politicking. "I'm from an old Irish family," 
he says with smiling eyes. "The O'Bamas." 

In truth, it isn't hard to find a bit of almost 
anything you want in Obama's ancestry. His 
father was "black as pitch," his mother "white 
as milk," he writes in Dreams From My Father. 
The late Barack Obama Sr., who came to the 
U.S. as an exchange student, belonged to the 
Luo tribe of Kenya. When Obama first vis- 
ited Africa in the late '80s, an elderly relative 
traced the family lineage back more than a 
dozen generations-one of his forebears was 
renowned as a great leader who had helped 
defeat Bantu invaders centuries ago. Obama's 



late mother, Ann Dunham, grew up in 
Kansas farm country; of Scottish, English, 
and Cherokee descent, she had Methodists, 
Baptists, and Unitarians in her background. 
Obama's maternal family tree includes both 
a decorated Union Army soldier, and, it's 
rumored, a second cousin of Confederate 
President Jefferson Davis. When you add it 
up, including the senator's upbringing in 
multicultural Honolulu and the four years 
he spent as a boy in Indonesia attending 
Roman Catholic and Muslim schools, Oba- 
ma begins to sound like a one-man rainbow 
coalition. 

With his white family and his elite Ivy 
League education, he might have been 
tempted to distance himself from black life. 
Instead, Obama has been unequivocal about 
his identity as an African-American, even 
as he honors his mother's legacy and influ- 
ence. It was she, in fact, who fed him a steady 
diet ofblack pride as a child, playing Mahalia 
Jackson records and the speeches of Dr. King, 
and inculcating a strong sense of heritage. 

That Obama chose to marry the former 
Michelle Robinson, a working-class black 
woman from Chicago (who also happens to 
be a Harvard Law School grad) has also 
proved telling, especially to African-Ameri- 
can women. "I don't think it's an overstate- 
ment to say that it has profound signifi- 
cance," says Kimberle Williams Crenshaw, 
executive director of the African American 
Policy Forum and a law professor at both 
UCLA and Columbia. "The bane of many 
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"IT'S NOT AN OVERSTATEMENT TO SAY THAT 
OBAMA'S MARRIAGE TO AN AFRICAN-AMERICAN 
WOMAN HAS PROFOUND SIGNIFICANCE." 



Copyrig 




FOLLOW THE LEADER 

Obama is only one of a cadre of 
emerging politicos expanding the 
political discussion. 




OUTREACH: 

Rep. Jesse Jackson Jr. 
(left) greets Obama on 
the campaign trail. 



black women's romantic hopes is that the 
more successful and accomplished black 
men are, the more likely they are to not 
choose African-American women." 

* 

MICHELLE OBAMA, 41, now vice president 
for community and external affairs at the 
University of Chicago Hospitals, confirms 
that women frequently tell her how symbol- 
ically important her marriage is to them. Not 
just because they're a black couple, but 
because she's a success in her own right, and 
because their family life represents the val- 
ues of "folks who are raising their kids and 
working hard," she says. "People feel vindi- 
cated when that image gets portrayed in the 
media, as opposed to what we usually see." 

Community and family-especially their 
daughters Malia, 7, and Sasha, 4-definitely 
help keep Obama's feet on the ground, his 
wife says. He still takes them to ballet class 
Saturday mornings, and attends every par- 
ent-teacher conference. "When he's home," 
Michelle says, "he usually tries to spend bath 
time with them, and they'll read a bedtime 
story, and then the ritual 'up-up'-you know, 
carry them to bed, tuck them in." Whenever 
possible, the family still attends services 
together at Rev. Dr. Jeremiah A. Wrightjr.'s 
Trinity United Church of Christ on 95th 
Street. Obama still gets his weekly haircut 
from the same neighborhood barbershop, 
and if he's craving a down-home meal, he 
knows nothing can top the fried chicken over 
at MacArthur's cafeteria. Without any hesi- 
tation, Obama says, "They have the best soul 
food in Chicago." 
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HE MAY BE FIRMLY GROUNDED in the South 
Side and respectful of groundbreaking black 
leaders like Harold Washington and the Rev. 
Jesse Jackson, but Obama often insists that 
one can be committed to the black commu- 
nity without being limited to it. In fact, his 
views on race, power, and the limitations of 
identity politics are quite nuanced, as he 
makes clear in discussing the legacy of the 
black power struggles of the 1960s. 

"I think the movement was important in 
purging, or at least counteracting, some of 
the self-hate that had been communicated 
to African-Americans in this society in all 
sorts of ways, from cartoons to minstrel 
shows tojim Crow," he says. "But the polit- 
ical project of black nationalism was never 
as successful as the cultural project, because 
politics is about coalition building. It's about 
addition and not subtraction. 

"It is important that we recognize uni- 
versal truths and frame our arguments in 
ways that allow other people to participate," 
Obama says. "When Dr. King stood on the 
steps of the Lincoln Memorial, he didn't say, 
It's a black thing, you can't understand it. He 
said, It's a human thing, and you can under- 
stand. That didn't mean he wasn't talking 
very specifically about the oppression of 
black people. What he suggested to white 
America was that you have a stake in this, and 
your ideals are violated in this process, and 
if you want to live in an America that makes 
sense for you and your children, then this is 
something that has to be fixed." 

All politics is local, though, as the saying 



ALICIA REECE, 34, vice mayor of Cincinnati 
Poll position: As the youngest woman 
elected to Cincinnati's City Council, the 
former Miss Grambling State University 
helped diffuse the city's bubbling racial 
tensions by negotiating with the Justice 
Department and others to combat racial 
profiling. 

X factor: She is currently campaigning to 
become the city's first black female mayor. 

CORY booker, 36, founder and president, 
Newark Now 

Poll position: A Yale Law alumnus, Rhodes 
scholar, and activist whose commitment to 
revitalizing Newark's inner city included 
moving into a local housing project. 
Stacking bricks: Defeated in Newark, New 
Jersey's 2002 mayoral race, the former city 
councilman is prepping for another go at the 
mayorship in 2006. 

REP. KENDRICK MEEK, 38 (D-Fla.) 
Poll position: A former highway patrolman 
ascended the capitol steps after he cam- 
paigned for and won his retiring mother's 
(Carrie Meek) congressional seat. 
Next: Looks like a good bet to run for gover- 
nor or senator in the future. 

REP. ARTUR DAVIS, 37 (D-Ala.) 
Poll position: Propelled into office by 
multiracial support, the Ivy League-educat- 
ed former civil rights attorney is one of a 
few African-American power players in the 
intensely race-conscious Alabama scene. 
Bama-fied: He's hoping to channel support 
for a future gubernatorial run. 

REP. HAROLD FORD JR.. 35 (D-Tenn.) 
Poll position: Already in his fifth term, the 
second-generation legislator flaunts a taste 
for Jay-Z and claims membership in conser- 
vative Democrats' Blue Dog Coalition. 
Ford march: Ford has designs on retiring 
Republican Majority Leader Bill Frist's 
coveted senate seat in the 2006 election. 

REP. JESSE JACKSON JR., 40 CD-Ill.) 
Poll position: With a decade on the hill, the 
son of the famed civil rights leader has 
become a vocal member of the Congression- 
al Black Caucus. He's also a dogged oppo- 
nent of the death penalty, coauthoring Legal 
Lynching: The Death Penalty and America's 8 
Future in 2001. 

Hope alive: Jr. has obliquely hinted at his 
senatorial aspirations. Jalylah Burrell | 
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goes. And the people who have the most 
hope invested in Obama will be watching 
carefully to see if his heart remains with his 
core constituencies. "It comes down to the 
old Tennessee expression," Dyson says. 
"Dance with the ones that brung you." 

So far, Obama has been conspicuously 
heeding that advice. For example, although 
hundreds of schools asked him to speak at 
commencement this year (and he would 
surely have been welcomed ecstatically by 
his own alma maters-Harvard, Columbia, 
and the Punahou School in Honolulu), Oba- 
ma addressed only three ceremonies, all in- 
state: Knox College in Galesburg (a onetime 
anti-slavery hotbed that also awarded an hon- 
orary degree to an earlier Illinois politician 
named Lincoln in i860); the University of 
Chicago Pritzker School of Medicine (he 



favorites. "And I'm a big jazz fan. I love 
Coltrane and Miles." 

Obama uses an old jazz term to describe 
what rankles him about a lot of commercial 
hip hop. "The underlying values are so 
square" he says. "It's about bling. It's entire- 
ly cynical, entirely materialistic." He also has 
little patience for those who glorify guns and 
drugs, and rejects misogyny, gay bashing, and 
what he sees as contempt for the weak. "A lot 
of hip hop doesn't challenge the social order 
at all," he says. "It's not saying that your 
measure as a man is how you respect people 
and help people, but rather how you put 
them down." 

Still, Obama admires the music's spirit 
of defiance and survival. "Some of the cre- 
ativity and power of hip hop comes from the 
assertion thatwe'restillbere," he says. "Don't 



"I LOVE HIS INTELLIGENCE, HIS MESSAGE, AND 
HIS EFFORT," SAYS COMMON. "MAN, THIS DUDE 
IS WHAT WE NEED IN THE WORLD." 



taught law at the university until recently); 
and finally, John Hope College Preparatory 
High School, a magnet school on the South 
Side with a 100 percent minority enrollment. 
"Eighty percent of them will be going on to 
college," says Dr. Mahalia A. Hines, the 
school's principal. 

As proud as she is of her students and 
their guest speaker, Dr. Hines may be even 
prouder of her son, Lonnie Rashid Lynn- 
better known as the rapper Common— whose 
latest album, Be, is running neck-and-neck 
with Obama for Chi-town love. Common 
has become one of the senator's leading sup- 
porters in the hip hop community. "I love 
his intelligence, his charisma, his message, 
and his effort-man, this dude is what we 
need in the world," he says. "He's one per- 
son who can move the crowd. Hip hop cats 
respect him." 

Obama returns the compliment, praising 
Common as a "very conscious, thoughtful" 
artist; he also admires Spearhead and Arrest- 
ed Development. But Obama's own musi- 
cal tastes run more to classic R&B and neo 
soul (Stevie Wonder, Jill Scott). Friends even 
tease him about some of the CDs in his 
trunk. "West Javanese flute music, old blues, 
Taj Mahal, Dionne Warwick, Gil Scott- 
Heron," he says, ticking off some of his 



forget us. We may have been born into cir- 
cumstances that are impossible, and yet we're 
here, we're still possible. That's a powerful 
statement in and of itself." 

When Obama declared in his keynote 
speech, "There's not a black America and 
white America and Latino America and 
Asian America; there's the United States of 
America," he flat-out thrilled many Ameri- 
cans who want to put the nightmare of racism 
behind them, and forwhom Obama embod- 
ies that dream. But how does that statement 
jibe with the painful realities of racial inequal- 



ity he also speaks about with eloquence and 
passion? Back in his Chicago office, Obama 
considers the question. "My view of Ameri- 
ca is that it's always a work in progress," he 
says. "What I was speaking to was the aspira- 
tion of America, the ideal. I'm not talking 
about us ignoring racism, poverty, or the dis- 
parities in opportunity in our society, but 
rather saying that we are bound together, and 
to the extent that we recognize that, there's 
the possibility of closing the gap between the 
ideal and the reality." 



LATE AT NIGHT IN Washington, D.C., Oba- 
ma confides, he'll sometimes wander over to 
the Lincoln Memorial by himself and just 
take it all in. Though he's the nation's high- 
est-ranking black elected official, for a few 
minutes, he might as well be a high school kid 
feeling the power of history for the first time, 
reading the Gettysburg Address and Lincoln's 
Second Inaugural chiseled into the marble 
walls, commemorating a struggle that cost 
more than a half-million American lives. 
Looking out toward the National Mall, he 
can see the new World War II Memorial. 
From those steps, the view toward the Capi- 
tol building two miles away is essentially the 
same one Dr. King commanded in 1963, 
when he challenged the nation to redeem its 
own promise and achieve justice for all-to 
"transform the jangling discords of our nation 
into a beautiful symphony ofbrotherhood." 

Standing in that place makes him think 
about all the people who sacrificed for free- 
dom-from Lincoln to D-Day to Dr. King. 
"It moves me deeply," Obama says. "It still 
gives me the chills." □ 




SCHOOL DAYS: 
Obama at Harvard, 
where he became the 
first African American 
president of the 
school's prestigious 
Law Review. 
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(From left) Tweed jacket, 
polka-dot button-down shirt 
and pants, all by Phat Farm; 
plaid cap by Philip Treacy; 
ring by Marisa Perry. 
Leather jacket by Maison 
Martin Margiela Line '14'; 
paisley button-down shirt 
and tie, both by Prada; 
corduroy pants by Agnes B; 
tweed cap by Philip Treacy; 
striped looper belt by 
American Eagle Outfitters; 
ring by Marisa Perry. 
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After steppin' in to a gleeful, gospel-influenced world, the Chi-town 
mastermind is back to his old scandalous ways with TP.3 Reloaded. 

While the content is strictly sex obsessed, the range of musical 
styles here is as varied and satisfying as the many positions and places 
the album will take you. Certainly, a postsex-tape R. Kelly is a guilty 
pleasure for any listener, but his triumphant return to the morally 
conflicted, R&B-thug gentleman who seduces you into forgiveness, 
that's irresistible. 

Reloaded finds Kelly serving up his erotic brand of music in places 
others won't dare. While the adulterous saga "Trapped in the Closet" 
captivates listeners with its shocking twists, the mid-tempo "In the 
Kitchen" feeds us a succulent fantasy. As only Kelly can, he sets the 
mood in the bedroom with the metaphoric groove "Remote Control." 
Channeling Prince's falsetto, Kelly puts himself in a woman's hand, 
promising to "Make your body come like three or four times in a row." 

Despite his prowess in the bedroom (and kitchen), Kelly's not as 
effective in the club with his formulaic lead single, "Playa's Only," featur- 
ing the Game. While the G Unof rapper is less than impressive spitting 
lyrics recycled from his endemic hit "How We Do"— "Still in the hood one 
hand on my gun / And my trigger finger still make bitches come"-Kelly 
plays up his macking persona in a generic way. On the flip side, home- 
town homie Twista is never one to half-step on a cameo, adding his 
signature oomph to the racy mid-tempo tune "Hit It til the Mornin'." 

Clearly, Kelly knows how to keep it hot on those cold Chicago nights, 
but when he transports his 12 Play to the islands, the temperature 
reaches a record high. Flexing his swaying tenor over the sparse island 
rhythms of "Slow Wind," Kelly coaxes a 
Jamaican queen to wind her body for an 
American king. Just as enticing is the 
roof-raising reggaeton banger "Burn it 
Up," which hits its mark with the help of 
reggaeton sensations Wisin and Yandell. Although the bouncing bass 
line of "Reggae Bump Bump," featuring Elephant Man, is sure to make a 
few booties "Go bump bump," it's otherwise skipable. 

Remaining in a class by himself, Kelly runs up against the recent 
successes of R&B studs Usher and John Legend-and wins. Even if the 
straightforward, radio-ready "Kickin' It With Your Girlfriend" sounds 
more like an Usher hit than signature Kelly, the R's confessions of 
infidelity seem more convincing in their frankness ("Truth is that we 
don't even regret it"). While the introspective piano-man Legend 
nabbed Snoop Dogg to help him change his cheating ways, Kelly has 
Snoop riding shotgun for a pimped-out excursion through a player's 
paradise on "Happy Summertime." And the back-bending ballad "Sex 

Weed" will no doubt get 
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in a class by 
himself. 
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you lifted after one 
potent toke. 

Sure, there are a few 
more ways of having your 
R&B served nowadays, but 
R.Kelly is still the best at 
getting the job done. TP.3 
proves that his magical 
libido still has the power 
to orchestrate legendary 
lust-making tunes. 



MISSY ELLIOTT 

THE COOKBOOK 

ATLANTIC 



Even when her experiments 
backfire, she still works it. 



One thing about Missy 
Elliott-you have to give 
her credit for being unique. 
Her sixth album, The Cookbook, 
roves wildly from childlike adven- 
tures in noise to futuristic fusions 
that re-imagine what hip hop can 
be. While a few of these efforts fail 
in the funk department, the album 
never sounds derivative. 

On "Joy," featuring Mike 
Jones, Timbaland combines 
breathing noises and vinyl static 
sounds while Elliott 
recalls the innocent 
braggadocio of late '80s 
rap. Slick Rick makes a 
forgettable cameo on 
"Irresistible Delicious," 
an ode to booty and 
freaking, while the syrupy 
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EXTRA! 
EXTRA! 



Speaking of 
cooking, 
Missy's 
favorite 
food is 
Oodles of 
Noodles. 



R&B hook seems disjointed. And 
Rick isn't the only disappointing 
guest at the party: Grand Puba 
mumbles his way through a verse 
on "My Struggles" (a song which 
also features an ineffective MaryJ. 
Blige-rapping). 

But even if the queen of hip 
hop soul can't rock the mike, 
Elliott proves she can handle 
herself beautifully as a diva. On the 
album's most striking moment, 
"Teary Eyed," she injects 
gospel into a song that 
draws equally on R&B 
and New Orleans march- 
ing music. Yep, leave it to 
Missy to add every ingre- 
dient into her melting pot. 

Dmitri Ehrlich 






> name: Mavelle (nee Lindsay N. 
Gilbert) 

> AGE: 23 

> hometown: Marlborough. 
Conn. 

> GENRE: R&B 

> FAVE ALBUM: 112. 112 

> DREAM COLLABO: Or. Drc 



j) As a teen, the only thing that 

kept Mavelle out of the princi- 
pal's office was music. And when Mavelle's gentle voice impressed 
the audience at a high school talent show in 1999. everything 
changed. True to her roots, she adopted her stage name and 
enrolled in the Hartford Conservatory. "This is not necessarily 
what a white girl would be singing," says Mavelle, "but this is my 
music, too." Her album. Off the Record, recalls early '90s R&B 
while mixing in some modern sounds like crunk-and-B. Indeed, not 
many songbirds write, arrange, produce, and mix their own mate- 
rial during the day and then work the FedEx graveyard shift. "I had 
all these dreams back then," she says, referring to her rocky 
adolescence. "Now I'm trying to make them happen." And that 
certainly beats detention. Angie Romero 

> be the judge: Hear tracks at vibe.com. 
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DAVID BANNER 

CERTIFIED 

UNIVERSAL 



Mississippi's native son 
creates his own lane. 

As a hip hop artist with rock 
and country leanings, 
David Banner is a one- 
man mash-up artist. And the 
Mississippi MC/producer skill- 
fully blends those genres-along 
with some Bible Belt political 
musings-in Certified. 

Banner's use of guitars is 
generally masterful, as on the title 
track where the chugging riff makes 
it sound unlike anything else in hip 
hop. Backed by an acoustic six- 
string, he is provocative 
and moving on "My Life." 
On the other hand, 
"Crossroads" is bogged 
down by feedback. 

Meanwhile, the Mr. 
Collipark-assisted "Play," 
with its explicit come-ons 




EXTRA! 
EXTRA! 



Only 17 
of the 56 
songs 
Banner 
recorded 

made 
Certified. 



and hushed vocals, travels the well- 
worn territory previously trod by 
the Ying Yang Twins' recent hit 
"Wait (The Whisper Song)." 
Elsewhere, Banner explores his 
libido to great effect: The aptly 
tided "Fucking," with its sharp 
Jazze Pha production, is one of the 
album's highlights. 

When at his best, Banner 
creates powerful American folk 
music. Few MCs can express the 
plight of the underprivileged as 

bluntly as Banner does on 
"Lost Souls," where he 
attacks the former Senator 
often accused of racism: 
"Fuck Trent Lott!" he 
screams. Now that's a true 
filibussa'. 

Thomas Golianopoulos 



MILESTONES 

Ibums that changed cassidvs life. 




> 2PAC, Alt EYEZ ON ME (Death Row, 1996) I wasn't always a 
'Pac fan. I started relating to his music as I got older and went 
through stuff that he was talking about. 



> MASE, HARLEM WORLD (Bad Boy, 
1997) I like females, and I like to floss. 
Mase was representing that type of cat, 
so I was feeling this. 8ad Boy had it on 
smash. 



> JAY-Z, IN MY LIFETIME, VOL. 1 (ROC-A- 
Fella, 1997) He formulated it right. How 
the songs led in to each other, it seemed 
like it was just one story. 

> THE NOTORIOUS B.I.G., LIFE AFTER 
DEATH (Bad Boy, 1997) When I was 
younger, I wasn't focusing on the art of 
rap. But when he came with this, it made 
me want to come up with classics. 



> THE LOX, WE ARE THE STREETS (Ruff 
Ryders, 2000) Swizz Beatz did some of my favorite beats ever on 
this. It didn't move millions of units, but it was one of the hardest 
albums. 




High above Jamaica's south coast an electrical storm is raging, 
but you can still see the stars. On the opening night of the CAL- 
ABASH INTERNATIONAL LITERARY FESTIVAL, a constellation 
of terrestrial stars (Amiri Baraka, Linton Kwesi Johnson, Muta- 
baruka) is taking shape to celebrate the art of storytelling. A 
bonfire blazes on the beach, where the night culminates in a 
screening of The Harder They Come (popcorn not included). A 
magic light flickers on-screen, and Jimmy Cliff is a young man 
again, singing, "You Can Get It If You Really Want" like he still 
believes it. By the time his character, 
Ivan, reaches his rude boy apogee- 
with his snakeskin boots, dark glasses, 
and .38 revolvers-the capacity crowd 
is enthralled by the 1972 masterpiece. 

Directed and cowritten by Perry 
Henzell, The Harder They Come intro- 
duced the rest of the world to 
Jamaican street life and the cultural 
roots of reggae music. "It's the first 
reggae film, and it has also proven to 
be somewhat prophetic," explains 
novelist Colin Channer, who is Cal- 
abash's founder and artistic director. 
Especially in a year when Jamaica has 
already suffered 600 murders, the 
tragic tale of a gentle country boy 
turned desperate killer by the pres- 
sures of city life could not be more 

topical. "Until you start spreading the wealth, we're gonna have 
more youths like Ivan," adds Cliff, whose lyrics were celebrated 
at Calabash. 

Still as powerful as the day it premiered at the Carib Cinema 
in Kingston, The Harder They Come remains the blueprint for 
dancehall flicks like the 2002 street classic Shotfas, which 
starred Spragga Benz and Kymani Marley. As with Hustle & Flow. 
when a downpressed subculture reaches the big screen, the 
appeal can be irresistible to insiders and outsiders alike. 

With sequels to Shoftas and The Harder They Come currently 
in the works, let's hope they also bring what dancehall truly 
needs: screenwriters with enough overstanding to tell these 

stories from fresh perspectives. 
"Our movie industry is often 
reduced to location scouting, 
then somebody else is brought 
in to tell the story," says Chan- 
ner. "Our key purpose is to 
outfit kids in Jamaica to be the 
storytellers of the future." As 
Peter Tosh and Bob Marley once 
said, half the story has never 
been told. 




HEAVY ROTATION 

shaggy Clothes Drop (Geffen) 
MORGAN HERITAGE Full 
Circle (VP) 

WILLIE NELSON Countryman 
(Lost Highway) 
TONY CURTIS Ready for the 
World (VP) 

VARIOUS ARTISTS Reggae 
Gold 2005 (VP) 



HEAR THIS! 



"'Faithful' is like a smooth '70s song, and 'The 
Corner' has that hard-core beat I crave. It's 
timeless." MALINDA WILLIAMS, star of My 
Life in Idlewild, on common's BE. 
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SYLEENA JOHNSON 

CHAPTER 3: THE FLESH 

JIVE 

There's something soulful 
blowing in the Chicago wind. 



With R&B often leaning 
toward the blues, 
Syleena Johnson's voice 
rings true on this joyful collection 
of love anthems. The Chicago 
artist's third offering finds her in 
heavy-hitting hometown compa- 
ny. Johnson creates a Chi-town 
stepper's classic with R. Kelly on 
"Special Occasion," conjuring 
images of a couple celebrating on 
the dance floor. "Hypnotic" is an 
intoxicating club joint with Kelly 
and Fabolous, on which 
Johnson's strong, throaty 
vocals ride Kelly's head- 
bobbing beat. The Kanye 
West-produced "Bulls 
Eye" aims straight for the 
heart, with Common 
delivering a verse about 
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Syleena's 
father 
is '60s 
R&B/blues 
singer 
Sly 
Johnson. 



relationships and growth. Twista 
spits quick opening lines before 
Johnson aurally oozes over the 
freaky down-tempo "Phone Sex." 

Johnson also shines when she 
ventures outside the Windy City. 
Jermaine Dupri joins her for the 
summery "Classic Love Song," 
while "More," with Anthony 
Hamilton, is equally sunny and 
sweet. Aside from jilted-themed 
tracks like "Leave Me 
Alone" and "Apartment 
4 Rent," this album is an 
upbeat reminder that, 
although it may hurt, 
love can still feel-and 
sound-brand-new. 

Laura Checkmvay 



BLOCK 

ing in on the la 
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atest music DVDs J^* 




PUBLIC ENEMY-IT TAKES A NATION: THE fIRST 
LONDON INVASION TOUR 1987 

(Slamjamz) 

H REV. Chuck D engaging the English audience 
through call-and-response political discourse. 
W> FF: Mista Chuck and Professor Griff discussing 
American public policy with a dreary British 
journalist. 

DISCO DVD: EPISODE ONE (DiSCO D 
Productions) 

««REW Producer Disco D's exclusive footage of 
G Unit members performing during The Massacre 
release party at 50 Cent's Connecticut mansion. 
►OFF: Former Da Band member Sara Stokes and 
her husband appear way too often. 




THE INDUSTRY (Image Entertainment) 

«REW: Chingy praising Chaka Zulu, his then 
manager-just months before Ching-a-ling's 
falling out with Ludacris and Zulu. 
» FF: The anti-industry stance on labels being 
out only for money becomes a little heavy 
handed; business is business. Jayson Rodriguez 
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JIM JONES 

HARLEM: THE DIARY OF A 
SUMMER 

KOCH 



The Dipset capo favors 
breezy, bass-heavy beats 
instead of chipmunked 
soul samples to celebrate the 
'hood's favorite season. This new 
sonic direction can be heard on 
songs like the smooth "Summer 
Wit Miami" and the hometown 
ode "Harlem (Strutting Thru 
Harlem)." But this is no crossover 
music. Even with R&B-sounding 
production, Jones keeps it gangs- 
ta, especially on more sinister 
songs like the menacing "Peniten- 
tiary Chances," featuring crew- 
mate Hell Rell. Unlike Jones's 
disjointed debut, Harlem has a 
cohesive and consistent sound 
minus the unnecessary cameos. 
This is summer rider music at its 
best— a hot and reckless journey. 

Donnie Kwak 

BUCKSHOT 
&9TH WONDER 

CHEMISTRY 



On their first collaboration, 
Black Moon's front man 
and Little Brother's board- 
man experiment with a simple yet 
effective beats-and-rhymes com- 
pound. As rap vet Buck deftly rides 
9th 's boom-bap, he makes keen 
observations about gossipmongers 
("Side Talk"); the here-today-gone- 
tomorrow music industry ("Slip- 



pin'"); and breadwinning in the 
urban jungle ("The Ghetto"). On 
"Food for Thought," he cleverly 
layers his rhymes and asks, 
"Damn, can I get a piece of bread / 
Without somebody in the street 
tryin' to eat what I said?" It's that 
hunger that makes Chemistry 
bubble from the beaker to the 
speakers. Justin Monroe 

CUBAN LINK 

CHAIN REACTION 

MAS. 

®<K><K> 

Withstanding Big Pun's 
immense shadow and 
Fat Joe's verbal wrath, 
Cuban Link shines with introspec- 
tion on his first solo release. Chain 
Reaction finds the former TS 
member cleverly moving from the 
streets ("Talk About It") to the 
sheets ("My Lady"). Whether 
spitting alongside Avant's croon- 
ing or Jadakiss's rough rhymes, 
Cuban adapts to each track, 
especially the grimier ones. "I've 
been gone for a minute / Niggas 
thought I was finished," he raps on 
"Tonight's the Night," "But the 
scars that I caught just added more 
to the image." And that's how he 
stays a cut above. Jayson Rodriguez 





LAFFAPALOOZA! 

THE WORLD OF I RBAN COMUDV 
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LAFFAPALOOZA! 

Americas Urban lnf'l Comedy Arts Festival 
Atlanta. Georgia USA 
October 27th - 30th 2005 
www.laffapalooza.com 
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LAFFAPALOOZA! 

New Face In Urban Comedy 
On The Come Up! 




Lavelle Crawford 



Even more ghetto if... 
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CHECK THE RESUME 

Producers tell how they work the hits. t 



VIEW FROM THE TOP: 

Harrison makes it hot 




Funky Drummer 

rich Harrison always gets it right. 



W! 



hen Rich Harrison is in his zone, he creates music that shakes 
not only asses but the world. Raised on go-go, the 29-year-old 
Maryland native majored in history at Howard University 
before deciding to become a producer in 1998. By '99, he'd recorded 
with Mary J. Blige. The following year, he had Amerie auditioning for him 
in a McDonald's parking lot. Soon after, they began recording her debut. 
All l Have, in his grandfather's basement. From Christina Milian to 
Destiny's Child to the Gap's '04 and "05 holiday commercials, Harrison 
makes tunes that stick in our heads. And without him, we may not have 
Beyonce's booty dance, so show respect where it's due. 

> MARY J. BLIGE- "BEAUTIFUL ONES" 

I did this track when I first started and didn't own any equipment. My 
best friend gave me the keys to his place and told me to be out by the 
time he got home. I was in awe when I first met Mary, i tried to stay 
out of her way, but she would come and sit next to me, just doing 
things she didn't have to do. She even shared a fish sandwich with my 
ass. A year after I decided to be a producer, my Mary record was out. 
I was like. Holy shit, I made this in my buddy's apartment. 

> AMERIE — "1 THING" 

If you asked me to play my favorite Amerie record from the first 
album, I would have trouble remembering it. All I know is that I sit 
down, mess around, and before I know it, I got a record. I honestly just 
blank out, and I have to be totally alone. Sony hated "1 Thing," but I 
knew it would be a monster. It was energy- and beat-driven, and I had 
never done anything like that for Amerie, but I wanted to give it to her. 



> BE YONCE- "CRAZY IN LOVE," FEATURING JAY-Z 

I remember digging up the sample and thinking the horn blast was 
corny. This was a beat that nobody liked. I sent it to a few big people 
before it got to B. At the time, everybody was adamant that Beyonce 
write the song. The night before we recorded it, I'm out drinking 
Patron, thinking B gonna write. I come to the studio two hours late the 
next day, crazy hung over, and B's like, "It's cool, I want you to write 
this." I'm panicking in the studio, and the engineer's laughing at me 
because he knew I'd had a wild night. I just wrote, and it came out. God 
was rid in'. 

> JENNIFER LOPEZ-"GET RIGHT" 

Me and Marc Anthony got into it because I said, Nah, one more time, to 
Jennifer when we were recording. He stepped to me during the session 
and said, "Don't say, 'Nah.'" I was like, Dog, are you kidding me? I 
didn't even understand. But that's his wife, and he felt like something 
was said that should've been put a different way. I can dig it...i guess. 

> USHER— "TAKE YOUR HAND" 

Usher's an artist who has a lot of respect for the history of black 
music. I purposely wrote the song in a higher key because I wanted 
Usher to push a performance. And it came out sounding like a young 
James Brown in some parts. If I was like. No, Usher, don't do that. 
He'd be like, "Okay, you owe me one." Then down the line, he'd be like, 
"Rich, l wanna put this here. Remember man, you owe me one!" We 
had a creative barter system of battles that we would pick. 

Laura Checkoway 
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Together we can stamp out prejudice 
It only takes one voice to make a difference 

www . f reedomcenter . org 



U National Underground Railroad 
FREEDOM CENTER 
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NEW FROM 

SEAL PRESS 



MORE THAN 25 YEARS 
OF PUBLISHING 
GROUNDBREAKING BOOKS. 





BABYFACE 
GROWN & SEXY 

ARISTA 

With a title like Grown &■ 
Scry, expectations for 
Babyfacc's ninth album 
run high among the older set. The 
veteran singer/songwriter, who 
has racked an impressive R&B 
catalog, tails to innovate, though. 
It's certainly easy to appreciate the 
crooner's maturity and supple 
voice on tracks like "Sorry for the 
Stupid Things." But one can also 
mistake the song-with its sluggish 
tempo and instrumental minimal- 
ism-for any other on the album. 
With little evolution, and the sexy 
part left back somewhere in the 
'90s, Grown feels more like an 
extended elevator ride than a true 
adult movement. Angie Romero 

VARIOUS ARTISTS 

RUFFRYDERSV0L.4: 
REDEMPTION 



Dubbed RuffRyders Vol. 4: 
Redemption, this Double R 
edition still comes 
equipped with the heavily synthe- 
sized, pile-driving sound we've 
grown used to. A hefty infusion of 
new blood, like songstress Aja 
Smith and rapper Flashy, however, 
points to a changing of the guard. 
Where the originators, like DMX 
("Funk Shit") and Jadakiss ("If It's 
Beef..."), provide steady efforts, 
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newcomers like the slick Cali 
sensation Kartoon ("Blood in the 
Streets") and reggaeton MC Pirate 
("Dame Reggaeton") show hope 
for the future. Now it's a matter of 
tweaking what's under the hood to 
achieve a better performing ride. 

Jozen Cumminp 

BOWWOW 

WANTED 

SONY URBAN 

On Wanted, Bow Wow gives 
his adolescent fans just a 
taste of the puppy love 
anthems (hey crave. With its sing- 
songy hook and underlying baby 
rattle, "Let Me Hold You," featur- 
ing Omarion, is undeniably 
catchy. Unfortunately, it's only 
one of two fleeting moments on 
the album-the other is "Like You," 
a mini "'03 Bonnie & Clyde"-like 
lullaby featuring Ciara-that 
hearkens back to Bow Wow's 
golden prc-pubcscencc. The rest 
of Wanted finds him struggling to 
carve his niche as a grown rapper 
minus the Bow Wow bounce. This 
dog is most endearing when he 
sticks to his old tricks. A.R. 
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INDIE BEAT 

nderdogs sound off 



> J-LIVE, THE HEAR AFTER (Penalty) Who needs great hooks when 
you can rap with the momentum and intelligence of this N.Y.-born, 
Philly-via-New York MO On his third full-length offering, J-Live 
incorporates record-scratching and live instrumentation with a 
subject matter that ranges from cautionary street tales to hip hop 
current affairs. 

> TWIP, LOUDER THAN WORDS (Iced) Seismic drums, singsongy 
vocal choruses, and contributions from Lil Jon, Lit" Flip, and produc- 
er Megahertz boost the crunk meter on the club-oriented debut 
from this burgeoning North Carolinian rapper. On Louder, the 
charismatic MC touches everything between strip-club tipping and 
Dirty South living. 

> KICE OF COURSE, new experience (Smacks) An associate of 
Company Flow alumnus Mr. Len, the husky-voiced MC reflects on 
growing up in his Jersey 'hood over a soundtrack that wavers between 
East Coast griminess and West Coast soul. 

> NUWAMBA, ABOVE THE WATER (Bornsoulf ul) The neo-soulster 
from Fort Worth, Texas, crafts easy-listening grooves about falling in 
lust and working hard for your baby with calming keys, jazzy horns, 
and lulling bass. Nuwamba nestles the essence of love in a blanket of 
soothing tunes. Andrew Simon 



LAB NOTES 

Who's doing what with whom in the studio? 




Hoi' up! All you doe-eyed 
RSB darlings. The Queen 
is back. Hate it or love it, 
her highness Mary J. 
Blige has enlisted the 
help of Dr. Dre, Dre & 
Vidal, and Raphael 
Saadiq to secure her 
reign at the top. Mean- 
while, on the gentlemen's 
side of things, lover man 
Avant is crafting another 
sexy soundtrack with the 
aid of Rodney Jerkins, 
Jermaine Dupri, Sha 
Money XL, and the 
Underdogs. And here's 
one that will throw you 
for a loop: Forgotten R&B 
crooner Jimmy Cozier is linking up with reggae big-timers Beres Hammond, Bobby 
Digital, and Don Corleon to make his sophomore effort a reggae album. Okay, now that 
we've got the ladies and gentlemen out of the way. here's something for the streets. The 
wild and crazy boys of Field Mob are sparking up their return with assistance from Jazze 
Pha, Bobby Valentino, Ciara, Bun B, and Bone Crusher. Well, that's all folks! Hopefully, 
by the time these tunes hit your pods and players, you'll be over the summer sizzlers and 
ready to feast on the hefty fall releases. 



Ford is taking two recent graduates of a 
Historically Black College or University (HBCU) on 
the adventure of a lifetime. The grads, that are called 
"Roadies," will travel the U.S. in an all-new Ford 
Fusion, attend HBCU Football games and volunteer 
their services within the communities they visit. 

Meet the "Roadies" and visit the Ford booth at 
these exciting games: 

September 3rt 
September 10* 
September 24* 
October 1st 



October 8th 
October 15tn 
October 22nd 



October 29th 



November 19th 

Effete 

November 26ui 



To obtain vehicle information, track the Roadies' 
every move and register to win an all-expense paid trip 
to the Bayou Classic visit 
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VIBE'S 20 QUESTIONS 




L From the looks of it, 
doesn't it seem like 
Felix Trinidad has 
started using Don 
King's hairstylist? 

2. Speaking of new 
'dos (or don'ts), was 
Bow wow going for 
the Kris Kross look in 
his video for "Let Me 
Hold You"? 

3. And now that Bow 
Wow has supposedly 
nabbed ciara, can 
we assume that 
Jermaine Dupri 
taught him every- 
thing he knows? 

4. Why hasn't Nelly 
saved Ashanti from 
The Inc. yet? 

5. isn't it 
about time 
rappers 
stopped say- 
ing "I'm rich, 
bitch" in their 
rhymes? 

6. Will corn- 
rows ever go out of style? 

7. Is Pretty Ricky the new B2K, but better, 
because they all can sing and rap? 

8. Doesn't Teairra Man look like a 
life-size Bratzdoll? 

9. What happened to the Clipse? 

10. If Bishop Don "Magic" Juan is such a 
pimp, why does it seem like he's always wearing 
the same suit? 



11. G wen Stefan i's 

"HollabackGirl" clever 
or just annoying? 

12. Does Tony Yayo's 
impending platinum 
status prove that the 

G Unit machine is 
unstoppable right now? 
13. Wasn't it crazy to see 
Stevie Wonder sitting up 
close at an NBA 
Finals game? 
14. Aren't we praying that 
Eminem just loses the jokey 
first single and bleach blond 
hair when he drops his 
next record? 
15. Did anyone really 
believe Steve Nash 
was more valuable to 
his team than shaq 
was to his? 
16. Do all of the haters who 
talked trash about Marian 
Carey feel stupid now 
that she's on top of 
her game? 
17. How come 
Baltimore and 
Washington, D.C., haven't 
produced any major 
rappers to speak of 
('Pac doesn't count)? 
18. Is the once more-than- 
a-lil'-chubby Timbaland's 
new career as a body builder 
the most bizarre turn of 
events ever? 
19. Aren't we happy for 
Common's success? 
20. Does Mike Jones wear the 
same T-shirt every day? 



Takeisha, Latrell, and Danita are three best friends who spend their 
teenage years in the streets of Baltimore City chasing the fast life 
that's filled with hustlas, money, expensive cars, and pure uncut 
drama. They see the rap game as their only way out the hood and 
form a gangsta rap group called The KS (Killin'em Softly) Crew. 
What they find on their way up the charts is that 
and there is never enough of it. 




SEX IN THE HOOD is the story of Duke, the baddest brother in 
town. He's looking for a woman to be his duchess, and it looks 
like she's just arrived. Be prepared to grab your mate because 
after you read this sex-charged tale, you're bound to get your 
groove on. 




Other BLAZING 




sum 



THE DETAILS 



COVER STORY: "GASSED UP" 

COVER: Tank, $505, and blazer, both by Dolce & Gabbana; jeans. $332. by 
Prps; and brown braided leather and silver necklace, $450. by Nagual, all at 

Traffic. L.A. (310-659-4313). 

PAGE 184: Straw fedora. $275. by Makins Hats, and shirt. $102, by Grail, 

both at Traffic. L.A. (310-659-4313). 

PAGE 186: Track jacket. $75. by Puma {puma.com). 

PAGE 188: Striped suit, $2,035, by Oswald Boateng; Watts T-shirt. $45. by 

Evan York; black leather and silver necklace, $375. by Nagual; sneakers. 

$350, by Y-3, all at Traffic, L.A. (310-659-4313). 

FASHION: "BARRIO BOOGIE" 

PAGE 34: Di ess, $4,010. by Paco Rabanne by Patrick Robinson, at Neiman 
Marcus, L.A. (310-550-5900); bangles. $65. by Lee Angel (leeangel.com): 
patent leather heels. $412, by Versace (888-3VERSACE). Striped suit, $1,350, 
by Polo by Ralph Lauren (888-475-7674); shirt. $182. by Versace Collection 
(888-3-VERSACE); pocket square. $100. by Hermes (hermes.com); dress shoes, 
$435, by Versace Collection; sunglasses. $210, by Marc Jacobs 
{marcjacobs.com). Dress. $1,392. by Veronique Leroy (sevennewyork.com); 
bangles. $65, by Lee Angel; sandals, $98, by Michael Kors, at Macy's 
{macvs.com). 

PAGE 212: Suit. $1,205, and shirt, $465. both by Versace Collection (888-3- 
VERSACE); fedora. $280. by Dior Homme by Hedi Slimane (dior.com); tie, 
$110. by Michael Kors, N.Y.C. (212-452-4685); pocket scarf, $100, by Hermes 
(hermes.com). 

PAGES 214-215: Tweed jacket, $80, button-down shirt, $65, and pants, all by 
Phat Farm (phatfarm.com); plaid cap. $165. by Philip Treacy (philiptreacy 
.co.uk); ring by Marisa Perry (marisaperry.com). Leather jacket, $1,864, by 
Martin Margiela Line '14' (aloharag.com); button-down shirt, $450, and tie, 
$140. both by Prada (888-977-1900); corduroy pants. $280, by Agnes B 
(agneso.nef); tweed cap. $146. by Philip Treacy; striped belt, $15, by Ameri- 
can Eagle Outfitters (ae.com); ring by Marisa Perry. 

PAGE 216: Short-sleeve dress, $1,538, by Louis Vuitton (866-vuiTTON); chain 
with diamond pendant. $85. and gold link chain. $32. both by Agatha Paris 
(800- AGATHA-7); gold hoops, $5, by GirlProps (girlprops.com); platform 
shoes. $445, by Prada (888-977-1900). 

PAGE 217: Velvet blazer, $1,700, by Gucci (gucci.com); print button-down shirt, 
$332, by Sebastien Meunier, Paris (011-33-1-4026-4781); sunglasses. $210. by 
YSL(vs/.com). 

PAGE 218: Houndstooth sweater, $330, by Moschino, at Chloe Lane, Park City. 
Utah (435-645-9888); vest. $526. by Kris Van Assche (krisvanassche.com); 
trousers. $360. by Neil Barrett, at Louis Boston, Boston (617-262-6100); dress 
shoes, $440. by Louis Vuitton (866-vuiTTON). Pinstriped suit. $2,750. button- 
down shirt. $260. and round-toe oxfords, $580, all by Jil Sander (800-704-7317). 



977-1900); hat. $22, by Arnold Hatter (ahat.com); loafers. $575. by Prada 
(888-977-1900). 

PAGE 221: Jacket. $750. by Salvatore Ferragamo (800-628-8916); print 
button-down shirt. $385. by Moschino Uomo, at Chloe Lane. Park City. Utah 
(435-645-9888); corduroy pants, $385. by Paul Smith, N.Y.C. (212-627-9770); 
suede wallabees. $90. by Clarks (ciarksusa.com). Pinstriped suit, $2,750. and 
button-down shirt, $260, all by Jil Sander; sunglasses. $195. by Gucci (sot- 
sticestores.com). Corduroy jacket. $364, by A.P.C. (apc.fr); button-down wool 
shirt. $449. by Ennio Capasa for Costume National Homme, N.Y.C. (212-431- 
1530); plaid vest, $580. by Paul Smith, N.Y.C. (212-627-9770): jeans. $205, by 
Just Cavalli, Bal Harbour, Fla. (305-861-5151); suede loafers. $120. by Clarks. 

PAGE 222: Tweed top with multicolor buttons. $1,070. by Moschino, at Saks 
Fifth Avenue (877-551-SAKS); metallic knit sweater. $69, by Bebe (877-232- 
3777); skirt. $1,500, by Matthew Williamson, at Marshall Field's, Chicago 
(312-781-1000); necklace, $1,495. by Aaron Faber, N.Y.C. (212-586-8411): criss- 
cross flat shoes. $275, by Delman (800-233-6462). Brocade blazer. $995. by 
D&G, at Bloomingdale's. N.Y.C. (212-729-5900): ruffled shirt, $298, by John 
Varvatos (johnvarvatos.com); houndstooth wide-leg pants, $245. by Michael 
Kors, at Bergdorf Goodman (bergdorfgoodman.com): loafer with tassels. $630. 
by a. testoni, N.Y.C. (212-223-0909). 

PAGE 223: Button-down shirt. $190. by Miu Miu; v-neck sweater vest. $345. 
by Dior Homme by Hedi Slimane (dior.com). 

PAGE 224: Blazer, $1,200, by Dsquared 2 , at Saks Fifth Avenue (877-551- 
SAKS); striped dress shirt, $145, by Polo by Ralph Lauren (888-475-7674); 
wool pants, $205, by A.P.C. (apc.fr); velvet loafers, $495, by Sergio Rossi 
(serg/oross/.com); silver, diamond, and sapphire ring. $10,500. by Aaron Faber 

(212-586-8411). 

PAGE 225: Shirt. $265, and tie, $150, both by Dries Van Noten, at Barney's 
New York. N.Y.C. (212-826-8900): sweater. $228. by Marc Jacobs 
(marcjacobs.com); wool jacket. $1,750, by Givenchy, N.Y.C. (212-688-4338): 
pants, $700. by Jil Sander (800-704-7317). Dress with ruffle skirt, $2,900. by 
Marc Jacobs; suede shoes. $575, by Jean Michel Cazabat Uappos.com). 
Sequin dress. $4,235. by Prada (888-977-1900); two-tone sweater, $1,250. by 
Dolce & Gabbana (877-70-DGUSA): gold hoops. $55. by R.J. Graziano (212- 
685-1248): gold necklaces. $29. by Agatha Paris (800-AGATHA-7); bangles. 
$65. by Lee Angel (leeangel.com); leather shoes with tassels. $140. by 
daniblack, at Herman's Shoe Fashions, Long Beach, Calif. (562-438-3514). 

PAGES 226-227: White tuxedo jacket, $2,250. and button-down shirt. $275. 
both by Dolce & Gabbana (877-70-DGUSA). Knit sweater. $925. by Dolce & 
Gabbana. Suit jacket. $1,060. and pants. $345. both by Just Cavalli, Bal 
Harbour. Fla. (305-861-5151): shirt. $325. by Spencer Hart, at Bergdorf Good- 
man (bergdorfgoodman.com); pocket square. $100. by Hermes (hermes.com); 
hat with ribbon detail. $131. by Borsalino (888-847-4287). 



PAGE 219: Suit. $21,355, by Dior Homme by Hedi Slimane (dior.com): striped 
dress shirt, $380, and bow tie, price upon request, both by Givenchy, N.Y.C. 
(212-688-4338); gold rings by Marisa Perry (marisaperry.com). 

PAGE 220: Striped cardigan with logo. $198. by Marc by Marc Jacobs (marc 

jacobs.com); scarf. $530, by Marc Jacobs (marcjacobs.com); polo shirt. $49. by 
G Unit (g-unitctothing.com): corduroy slacks. $85. by Polo by Ralph Lauren 
(888-475-7674); patterned cashmere cap. $125, by EK by New Era (ekbynew- 
era.com); sneakers, $45. by Converse (converse.com). Sweater, $495. by Polo 
by Ralph Lauren (888-475-7674); print shirt. $800, by Hussein Chalayan, at 
Bloomingdale's. N.Y.C. (212-729-5900); black slacks. $395. by Miu Miu (888- 
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Play StreetTycoon! 
Keep your girts in check, rock mad 
blmg & build respect to keep them tricks 
trickin. Most cabbage wins national 
Mack-of-the-Week honors. Are your pimp 
skills bangin? Get it on your cell today! 
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■ subscription (or 
SUB TONE 
> S2.99 per 
com or call 1- 
. psychic, and 
. MTS, Bell 
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CREATE 

THE MUSIC. THE CAREER. 
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DIGITAL AUDIO 
RECORDING MIDI 
MUSIC PRODUCTION 
MIXING AUDIO 
POST PRODUCTION 





Tired of the same old tune? 

Are you the kind of person who demands freshness and is always looking for some- 
thing new and unique? /our education should be the same way. At The Art Institutes, 
we'll help you get started on a creative career with a hands-on education that's 
based in the real world, with personalized attention from an experienced faculty. 

Degree and non-degree programs available in: 

Design | Culinary | Fashion | Interior Design 

www.artinstitutes.edu/vb 1.800.592.0700 

Administrative Office: 210 Sixth Avenue, 33rd Floor, Pittsburgh, PA 15222-2603 



Al The Art Institutes- 




31 locations throughout North America. • Not all programs offered ot all locations. 
Want to learn online and in the classroom? 
Explore our Plus program that lets you do bath. 




MUSICIANS 
INSTITUTE 

THE WORLD'S MOST INNOVATIVE 
CONTEMPORARY MUSIC SCHOOL 
LOCATED IN HOLLYWOOD. C A 

Hands On! Experience - 
Saturday, August 27'* 10:45am 

For Reservation Call 

1 -800-255-7529 ext. 151 

or visit WWW.MI.EDU 



Advertise 
your product or 
service in the 
VIBE 
Classified 
Section in 2005! 



For more 
information call 
212-448-7470. 



Don't miss out on 
your chance 
to reach 

6 million readers 
each month! 
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Classifieds SEPTEMBER 2005 



COMPUTERS 



A NEW COMPUTER - BUT NO CASH? 
'You're approved • NO Credit Check - 
Bad Credit Okay - 'Checking Acct Req'd - 

800-420-1714 
www.pes4all.com 



WORK FROM HOME 



PSYCHIC 



Over 100 NO FEE American 
Companies are now hiring!! 
Work at home. Internet required. 
Unlimited Income. 
www.imagesenterprises.com 
775-624-1027 



PHOTOS 



CELEBRITY PHOTOS FOR SALE! 
Name favorites. Sen SASE to: 
PHOTOWORLD - VIBE 
4045 S. Buffalo Or. Suite A101-112 
Las Vegas, NV 89147 



ENTERTAINMENT 




MOTHER LOVE 

LOVE PSYCHICS ra 
1-800-234-6424 

as low as $2.79/min 



KENNY KINGSTON 

AMERICA'S TOP PSYCHIC 
1-800-310-2172 

as low as $2.79/min 

www.kennykingston.com 
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FREE PARTY LINE 
1-775-533-8232 
Reg. call to Nevada. 18+ 



Meet Hot Singles RIGHT NOW! 

1-206-600-9000 
BI/GAY 1-206-600-8888 l/d rates 



PHAT CHAT - INSTANT ACCESS! 
1-206-600-3333 
ALL LIVE TALK L/D rates 



Hosttd the Psychic Friends 
Network' with Dlonne Warwick' 

1-800-497-6457 

OS low as 52.79/min 



IRENE HUGHES. 

TV America's Most Accurate Psychic 

1-800-435-6250 

as low as $2.79/min 



Is your lover cheating on you? 

SISTER LOVE 

has the answer) 

-800-746- 1620 

as low as 52.79/min 

roqumst ext. 1 155 

www.celebritypsychic.com 
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101 VEGAS GIRLS! LIVE 1 ON 1 

1-702-216-3500 Only .66 - S1/min 
1-900-950-0950 ext. 311 $3.S0/min. 18+ 



HOT HOOK UPS! ALL LIVE and LOCAL! 

1-413-561-4040 
Bicurious? 1-617-329-GUYS L/D rates 



Love? Career? Happiness? 
Call Psychic Source now Live advisors, 
authentic readings 24/7. 
New member offer; 
10 minutes for S10. 
1-866-807-5384 
www.afivchicsource.com Ent. only 18+ 




Authentic Psychics 
Readings by phone 

psychic "5oGr.ce - 

1.866.338.7561 

i <>*■• t*. mvchicsouhci.comV 



FINANCIAL 



CREDIT CARDS, LOANS, 
BILLS OVERDUE? 1-800-591-8072 
Bad Credit's No Problem! Apps to $50,000. 
Licensed/Bonded Debt Management Since 1977 



CARS 



FACILITY ACCEPTED 
S SEND $5.00 FOR NEW PHOTO 
MAGAZINE CATALOG TO OROER THOUSANDS 
OF OUR MODELS PHOTOS AND PEN-PAL INFO 

MAIL FACILITY CHECK OR MONEY ORDER TO: 

- BLUDAMAN ENTERTAINMENT 

V P.O. BOX 1 396 

D , BALTIMORE MO 21203 



99 EXOTIC 

DANCERS DVD 

Get the "99 Dancers DVD.' 
You'll see 99 of the Finest 
Black & Hispanic Exotic 
Dancers from the NYC Area! 
You've seen them In Music 
Videos 8 TV Talk Shows. To 
Order: Mail Check or Money Order for 
$1395 to: U VP. Oept VB5. P.O Box 
110620. Jamaica. NY 11411 Discreetly sent 
by 1st Class Mail. 10-14 day delivery. Call for 
free 8 page Catalog Must be 18* to order 

Order Line 1-877-843-3630 C ~ 



www blackexolicdancers.com 



S500! Police Impounds 
Cars from $500! 
For Listings 800-749-81 16 ext. V506 




Do you have a product that is 
suited towards female readers? 

Beauty products, fashion, gossip, 
horoscopes, and more! 

Advertise in VIBE Vixen, our 
female only fashion and beauty 
publication! 

Call 212-448-7470 for information 
and rates. 



Advertise your product/service in the 
VIBE Classifieds in 2005. Call 212-448- 
7470 for more information. 



EDUCATION 



BEAUTY 



Want a Better Job? College?, 

Gel a real diploma from an approved ■ 
| school FREE BROCHURE | 

Call toll-free 1 (800)658-1180 I 
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Toll Free: 8S8.7A7-0I44 
wwm.tlinliRhtprodiKtvKHn 



Save on Ethnic Hair & Skin Care 

30+ black soaps, shea butter, 
scented oils, lotions, bath bombs 
www.afrikanrepublic.com 



TEXT MESSAGING 




PARTY 
IRLS 

are waiting! 

Chat with 1000s of 
sexy singles on your 
cell and meet up! 



TEXT 

message 
the 

word | 

CHAT 

to 
26000 



IS* Service avail to AT&T, angular, Veri 
T- Mobile customers. Si. 99 per msg red 
Charges billed to your wireless account 
it a subscription service. To opt-out text st 

txtflirts.com 
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RECORD DEALS 



v Here's How It Works. 
. \ W 1) TEXT the word RAVE 
; - IT I 2) Then SEND to 36999 



www TEXT CHAT SINGLES com 

* FREE SIGN UP • VIDEO PROFILES & MORE * 



©EfiwSSu WW 

TEXT THE WORD 



"3 S9©@© 

18-*- $0.99/ message received TextSingles.CQcn 



Text & meet local singles 24/7 



text "kiss" to 24824 

$1.99 msgpair18+ 



or call 

1 888-808-FUNN 

calls low as 99 per minute 18* 3 8 6 6 




••sts J"Meet sexy girls tonight 
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RECORD DEALS 



LOOKING FOR A 
RECORD DEAL? 

Getting signed is very hard to do. 

But we will get the record deal you 

are looking for. 

GUARANTEED Call now for 

SERVICE FREE info 

i wpj 1 800 499 6395 
I r I .'I II Urtl www.talentPk.com 
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EVERYONE 
FROM 
THUGS TO 
STEP TEAMS 
WERE 
STALKING, 
WALKING 
IN THEIR 
SIX-INCH 
CONSTRUC- 
TION BOOTS. 



ROUGH, RUGGED, 
AND RAW: 

These boots have 
stood the test of time. 



Timberlands 



Timbs have always been hard to the core, regardless of who's wearing them. 



"I go to Bay Plaza and catch a flick / Wore 
my Timberland boots so I can stomp ticks. " 
-"Sometimes I Rhyme Slow," Nice & 
Smooth 

I t's hip hop night at the club, and after 
I 42 minutes on line, you finally approach 
m the velvet rope. One of the linebackers 
working security optically molests you, and 
then barks, "No Timbs! Keep it moving!" You 
stomp offin your six-inch constructions con- 
cluding that any "hip hop" party that 
excludes Timbos is fakin' the funk anyway. 
After all, Timberland is the boot, and the 
behemoth knew it well enough to bar them 
by name. 

Timberland founder Nathan Swartz pur- 
chased complete interest in the Abington 
Shoe Company in 1955, but the story really 
begins a decade later. In 1965, Swartz and his 
sons introduced injection molding technol- 



ogy-which sealed out water by fusing soles 
to leather uppers rather than stitching them 
together-to footwear. In 1973, they began 
manufacturing the "Timberland," one of the 
first guaranteed waterproof leather boots. 
The stout footwear proved so popular that 
the company was officially renamed the Tim- 
berland Company in 1978. They expanded 
their lines in the late '70s and '8os-think boat 
shoes on pink-polo-clad preppies-but the 
rugged outdoors aesthetic never changed. 

Though not quite the mucky wilderness 
trails they were designed for, the city streets 
proved a perfect pathway for Timberlands 
nonetheless. The tree-stamped shit-kickers 
stood up beautifully to urban elements like 
concrete, barbed wire, and broken glass. By 
the early '90s, hip hop artists like Treach and 
Redman, and even R&B crooners like Jode- 
ci, were bringing Timbs to the forefront of 
urban fashion— particularly on the East 



Coast. Soon, everyone from thugs to step 
teams were stalking, walking in their six-inch 
construction boots. In the mid-'90s, Brook- 
lyn's military-minded Boot Camp Clik 
helped popularize the company's field boots 
and chukkas, matching them with fatigues. 

More than a decade after they exploded 
on to the fickle urban market, the durable 
boots remain an oft-referenced staple in hip 
hop and R&B. Initially hesitant to embrace 
consumers who placed fashion before func- 
tion (look ma, no laces), Timberland has 
reached out to the youth and urban commu- 
nities with global service events like their 
Community Builders tour, Serv-a-palooza, 
and events on Earth Day, as well as colorful 
choices like pink or baby blue boots. 
Whichever ones you rock, if a bouncer ever 
fronts, just don't knock him down. That's the 
way you get Timberland'd up. 

Justin Monroe 
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make it up, on the spot. & 
^^^^^^make it K 
a split-second of inspir-v 
ation that makes peo- 
ple think for decades. 

make it something j 
that surprises you on / 

playback, make it a f 
cut that makes your / 
forefathers wish , / 
they'd thought of it. 
make it with just a j 
microphone and u 
make it count when 1 
your break comes. \ 
make it with the same 
tools everyone's al- 
ways had, but make 
it an unmistakable 
original when all is 
said and done. 
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TRUE BEAUTY COMES FROM WITHIN. 

THE ALL-NEW 2006 HUMMER H3. PROUD WINNER OF THE 2005 INTERIOR OF THE YEAR AWARD 
PRESENTED AT THE 2005 AUTO INTERIORS SHOW. MSRP $29,500* VEHICLE SHOWN $31,995* 

CATEGORY: POPULARLY PRICED TRUCKS VOTING GROUP: INDUSTRY ATLARGE. 'MSRP TAX TITLE LICENSE 
DEALER FEES AND OPTIONAL EQUIPMENT ARE EXTRA. 1 800.REAL.4WD C GENERAL MOTORS CORPORATION. 2005 




